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Gannett  Newspaper 

Advertising  Sales,  which  can 

help  boost  national  advertising  sales  revenue; 

and  a  specialized  media  sales  service, 

which  can  help  increase  circulation  revenues. 

Both  strengthen  the  positions  of  the  newspapers 
in  their  communities. 

Sure,  the  Gannett-Speidel  merger  of 
financial  resources  and  managerial 
talent  will  mean  earnings  improvement  for 
the  shareholders  who  approved 
■  ^  the  merger. 

But  the  parallel  merger  of  professional 
expertise  and  news  coverage  resources 
will  mean  corresponding  improvement 
in  the  news  columns  for  the  readers  of 
all  Gannett  newspapers—  newcomers 
and  oldtimers  alike. 


The  readers,  that’s  who. 
Readers  of  the  1 3  Speidel  newspapers 
and  readers  of  all  Gannett  newspapers— now 
totaling  73.  All  will  share  in  even  greater 
resources  which  autonomous,  local  editors 
may  use  as  best  suits  their  needs.  For  example: 
Gannett  News  Service,  which  provides  the 
reader  with  special  coverage  of 
state,  national  and  regional  news. 
Editor-to-editor  exchanges  of  ideas 
and  survey  research  findings,  which 
provide  exclusive  insights  into  stories 
of  community  and  regional  interest. 

Recruiting  programs  and  training 
seminars,  which  give  Gannett  new 
and  improved  talent  and 
the  reader  better  commu- 

nity  newspapers.  w/M  V 
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Send  me  samples  of  Bench  warmer’s  Sports  Trivia 


Copley  News  Service 

P.O.  Box  190 

San  Diego,  CA  92112 


Name  . 


Address . 


City  . 


Other  features  of  interest 

Just  check  and  we'll  send  you  samples 

□  Bob  Englehart  —  editorial  cartoonist 

□  Of  Course,  A  Horse  —  care  and  training 

□  Phyllis  Schlafly  —  political  writer 

□  Where  Are  You  Now  —  spons  heroes  update 

□  Tween  12  and  20  —  teen-agers'  question  and 
answer 


.  Title 


State  — 


Zip  . 


Give  those  sports  fans  a  chance  to 
match  wits  three  times  a  week  with 
Benchwarmer’s  Sports  Trivia,  created 
for  Copley  News  Service  by  Bob 
Alexander.  Write,  wire  or  call  John 
Moon  or  Ron  Weils.  Copley  News 
Service,  P.O.  Box  190,  San  Diego, 
CA  92112.  (714)  299-3131. 
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The  New  Orleans  Hilton 
Opens  in  July  in  America’s 

Most  Intriguing  City! 


1  ■'  ,  'lU 


This  new  1,200  room  hotel  and  convention  complex 
stands  30  stories  tall  amid  the  $250  million  Inter¬ 
national  Rivercenter  megastructure  now  under 
construction. 

The  New  Orleans  Hilton  is  luxurious  and  affords 
guests  in  nearly  every  room  panoramic  views  of  the 
Mississippi  River  and  the  day-night  activities  in  the 
Nation's  No.  2  port. 

The  Hilton  contains  six  fine  restaurants  and 
lounges,  150  suites  with  built  in  bars,  indoor  and 
outdoor  tennis  and  health  club  facilities  and  'The 
Towers"  which  are  the  top  three  floors  designed  for 
V.I.P's. 

The  Hilton's  ballroom  is  the  largest  in  New  Orleans- 
measures  27,000  sq.  ft.  For  exhibits,  here's  space  for 
over  200  8'  x-10'  booths.  Its  ground  level  has  75,000 
square  feet  of  multifunctional  space  for  meetings.  For 
a  banquet  the  Hilton  can  seat  and  serve  2,800  people 
and  in  theatre-style  seating  can  accommodate  4,000. 
Its  Rooftop  Show  Lounge  seats  240. 

The  Hilton  is  a  close  neighbor  to  the  International 
Trade  Mart  and  The  Rivergate  Convention  and  Exhi¬ 


bition  Center.  It's  near  the  fabulous  French  Quarter, 
the  Central  Business  District,  and  only  10  blocks  from 
the  Superdome. 

Indicative  of  the  Hilton's  future  popularity  is  the 
fact  that  even  now,  before  its  early  July  '77  opening,  it 
has  bookings  well  into  the  early  1990's. 

As  Convention  City  Extraordinary,  New  Orleans 
last  year  hosted  734  meetings.  Attendance  totaled 
585,551.  Future  conventions  already  booked  indicate 
that  more  than  1,380,000  people  are  scheduled  to 
convene  here.  In  tourism  lingo,  person  trips  to  New 
Orleans  are  at  an  annual  rate  that  is  five  times  the 
Metro  population! 

New  Orleans  is  rewarding  to  visit  and  profitable  to 
advertise  to.  Consider  that  the  adult  Metro  audience 
(sans  duplication)  of  the  daily  Times-Picayune  and 
States-ltem  is  508,000  (68%)  and  that  on  Sundays  The 
Times-Picayune  is  read  by  549,000  (74%).* 

Business  before  pleasure?  Schedule  your  advertising 
now  in  these  two  newspapers  in  New  Orleans  for  more 
and  more  business  —  visit  New  Orleans  soon  for  more 
and  more  pleasure. 

"Source:  Belden  Associates  CMS,  June  '75  through  October  '76. 
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JUNE 

26- 30 — International  Circulation  Managers  Association,  sales  conference, 

Shamrock  Hotel,  Houston. 

27- July  1 — Newspaper  Guild,  Honolulu. 

30- July  4 — National  Press  Photographers  Association,  The  Mark,  Vail, 

Colorado. 

JULY 

7-10 — Pennsylvania  NewspaF>er  Publishers  Association,  Sheraton  Beach 
Inn,  Virginia  Beach,  Va. 

14-16 — ^Virginia  Press  Association,  The  Homestead,  Hot  Springs. 

14- 16 — Mississippi  Press  Association,  Biloxi. 

15- 17 — Texas  Newspaper  Advertising  Managers’  Association  Palacio  del 

Rio  Hotel,  San  Antonio,  Texas. 

17-20 — International  Newspaper  Advertising  Executives,  Fairmont  Hotel, 
San  Francisco. 

17- 20 — SNPA  Foundation  workshop,  “The  Weekend  Newspaper", 

Nashville  Tennessean,  Nashville. 

20- 24— Georgia  Press  Association,  Jekyll  Island. 

21- 23 — North  Carolina  Press  Association,  Grove  Park  Inn,  Asheville. 

28- 31 — National  Association  of  Black  Journalists,  Baltimore  Hilton,  Bal¬ 

timore,  Md. 

31- Aug.  2 — ^Texas  Daily  Newspaper  Association,  The  Woodlands,  north  of 

Houston. 

AUGUST 

4-6 — Alabama  Press  Association,  Gulf  Shores,  Ala. 

7-10 — SNPA  Foundation  workshop,  "Marketing  and  Promoting  the 
Newspaper,"  Atlanta  Journal  and  Constitution. 

7- 12 — Newspaper  Association  Managers,  Vail  Lodge,  Vail,  Colorado. 

18- 21— West  Virginia  Press  Association,  White  Sulphur  Springs. 

20- 26— International  Typographical  Union,  Cincinnati,  Ohio. 

21- 24 — ^Association  for  Education  in  Journalism,  University  of  Wisconsin, 

Madison. 

26- 28 — ^Western  Newspapers  Production  Conference,  Portland  Hilton, 

Portland,  Ore. 

27- 30 — New  York  State  Publishers  Association,  Lake  Placid  Club,  Lake 

Placid,  N.Y, 

SEPTEMBER 

8- 10 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton-Conestoga  Village,  Lancaster,  Pa. 

10- 13 — Southern  Circulation  Managers  Association,  Birmingham,  Ala. 

11- 14 — SNPA  Foundation  workshop,  “Attracting  New  Readers,"  West 

Palm  Beach  (Fla.)  Post  and  Times. 

13- 17 — National  Conference  of  Editorial  Writers.  Calgary,  Aberta,  Canada. 

14- 16 — Suburban  Newspaper  Advertising  Conference,  Sheraton  Atlanta 

Motor  Hotel,  Atlanta,  Ga. 

15- 17 — Interstate  Advertising  Managers  Association,  Genetti  Lycoming 

Hotel,  Williamsport,  Pa. 

16- 17 — Catholic  Press  Association  Northwest  Region,  Travel  Lodge 

Downtown,  Helena,  Mont. 

16-17 — National  Board  for  Courses  by  Newspaper,  University  of  Califor¬ 
nia,  San  Diego. 

16- 18 — New  York  State  Newspaper  Production  Conference,  Hyatt  House, 

Albany. 

17- 18 — Ohio  Newspaper  Classified  Clinic,  Marriott  Inn,  Columbus. 

18- 21 — Canadian  Circulation  Managers'  Association.  Park  Town  Motor 

Hotel,  Saskatoon.  Sask. 

19- 20 — National  Retail  Merchants  Association,  Biltmore  Hotel,  New  York 

City. 

21-22 — Canadian  Daily  Newspaper  Publishers  Association  board,  Win¬ 
nipeg,  Man. 

21-23 — Catholic  Press  Association  Western  Region,  Franciscan  Renewal 
Center,  Scottsdale,  Ariz. 

21-24 — Association  for  Education  in  Journalism,  University  of  Wisconsin, 
Madison. 

23-24 — PNPA  Foundation  Press  Institute-Pennsylvania  Bar  Association, 
Court  Reporters  Training  Seminar.  Penn  Harris  Motor  Inn,  Harris¬ 
burg. 
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Newsbriefs 


Daily  Oklahoman,  Oklahoma  City,  announced  (June  13) 
that  the  parent  organization,  Oklahoma  Publishing  Co.,  will 
buy  the  Colorado  Springs  Sun. 

The  announcement  was  made  by  the  Sun  publisher,  Wil¬ 
liam  L.  Armstrong,  Sr.,  and  Edward  L.  Gaylord,  president 
of  the  Oklahoma  organization  which  has  communications 
properties  in  several  parts  of  the  country. 

“About  two  weeks”  was  given  as  the  approximate  time 
when  the  change  in  ownership  of  the  paper  will  be  effective. 
The  Sun  is  published  seven  mornings  a  week. 

9|c  ife 

Mesa  (Ariz.)  Tribune  has  been  purchased  by  Cox  Enter¬ 
prises  Inc.,  Atlanta,  for  an  undisclosed  price,  it  was  an¬ 
nounced  (June  21).  The  sale,  which  also  includes  the  Sun 
Valley  Spur,  a  shopping  guide,  and  the  weekly  Blythe 
(Calif.)  Palo  Verte  Valley  Times,  was  announced  by  R.  W. 
Calvert,  publisher  of  the  papers,  and  Garner  Anthony,  Cox 
chairman.  The  Cox  organization  publishes  13  daily  news¬ 
papers  in  Georgia,  Ohio,  Florida  and  Texas. 


National  Newspaper  Week 
Oct.  9-15 

Romain  C.  Brandt,  executive  secretary  and  manager  of  the 
Wisconsin  Newspaper  Association,  has  been  named  chairman 
of  National  Newspaper  Week  (NNW),  October  9-15,  1977. 

“Freedom  In  Our  Hands”  is  the  1977  theme  selected  by 
Brandt. 

Assisting  Brandt  and  the  Newspaper  Association  Mana¬ 
gers  with  the  annual  project  are  the  National  Newspaper 
Association,  and  the  International  Newspaper,  Advertising 
Executives. 

A  package  of  materials  is  being  prepared  to  help  more  than 
8,000  weekly  and  daily  newspapers  throughout  the  country 
call  attention  to  the  event.  Included  in  the  kit  will  be  a 
speech. 

The  kits  will  be  distributed  through  the  Wisconsin  News¬ 
paper  Association  headquarters  in  Madison. 

*  *  * 

William  Esty  Co.  has  been  picked  by  Nissan  USA  to  handle 
its  Datsun  advertising.  The  account  bills  about  $45  million 
annually  and  is  believed  to  be  one  of  the  largest  account 
changes  in  history.  Parker  Advertising  had  handled  the  ac¬ 
count  since  1960  when  Nissan  began  U  .S.  operations.  Parker 
said  it  will  close  its  doors  as  an  ad  agency  and  will  operate  as 
Parker  Industries.  Esty  is  expected  to  open  an  office  near 
Nissan’s  Carson,  Calif,  offices. 
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THE  F  OUFTTH  ESTATE 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-19S9 


Government  intervention 

There  was  some  testimony  before  Sen.  McGovern’s  com¬ 
mittee  hearing  on  communications  and  information  policy 
early  this  month  that  the  U.S.  government  should  not  “di¬ 
rectly  take  up  the  problems  that  news  gathering  organiza¬ 
tions  have  and  intercede  with  other  governments.”  The 
senior  vicepresident  for  news  for  ABC  said  “I  feel  that  the 
First  Amendment  precludes  such  action,  that  the  govern¬ 
ment’s  role  should  neither  be  in  support  nor  opposition  to 
the  press.” 

We  disagree.  It  is  our  opinion  that  there  would  be  more 
press  freedom  around  the  world  today  if  some  of  our  previ¬ 
ous  administrations  had  spoken  out  boldly  in  support  of  it. 
That  is  changing,  we  are  happy  to  see. 

U.S.  delegations  to  Unesco  conferences  have  fought  for 
several  years  against  Soviet-inspired  proposals  to  control 
press  and  communications.  It  was  the  strong  U.S.  delega¬ 
tion,  including  a  prominent  journalist,  aided  by  the  inter¬ 
vention  of  press  groups  from  the  free  world,  that  brought 
about  the  defeat  (at  least,  the  postponement)  of  those  efforts 
at  the  Nairobi  meeting  last  fall.  If  the  official  delegation  had 
not  been  organized  and  instructed  to  stand  up  for  freedom, 
the  results  would  not  have  been  the  same. 

Just  last  week  a  strong  protest  from  President  Carter  and 
from  the  State  Department  was  instrumental  in  bringing  an 
end  to  the  harrassment  of  a  Los  Angeles  Times  correspon¬ 
dent  in  Moscow. 

We  saw  nothing  wrong  in  our  government  standing  up  for 
First  Amendment  principles  in  Nairobi.  Nor  did  we  see  any¬ 
thing  wrong  in  President  Carter  speaking  to  the  Soviet  gov¬ 
ernment  as  he  did  involving  the  principles  of  the  Helsinki 
Agreement.  Nor  was  there  any  reason  why  the  U.S.  gov¬ 
ernment  should  not  have  pursued  the  affirmation  of  funda¬ 
mental  human  rights  and  better  international  communica¬ 
tion  through  the  Helsinki  Agreement  in  the  first  place. 

If  an  elected  U.S.  government  is  expected  to  uphold  the 
Constitution  and  the  Bill  of  Rights  at  home,  why  should  it 
not  declare  its  allegiance  to  those  guarantees  at  every  op¬ 
portunity  abroad? 


‘Free'  media  services 

All  that  noise  about  the  “free”  services  provided  to  media 
on  Capitol  Hill!  Isn’t  it  a  fact  that  the  services  are  provided 
by  Congress  so  that  the  American  people  can  know  what 
goes  on  there  and  not  as  a  “freebie”  to  print  or  broadcast? 
Sure,  the  taxpayers  foot  the  bill,  but  they  also  pay  the 
salaries  of  hundreds  of  so-called  “press  officers”  working  for 
every  Congressman  and  Senator.  Sensible  members  of  Con¬ 
gress  will  admit  there  is  need  for  both. 


\\« 


Charter  Member 
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March.  1692;  the  Fourth  Estate  March  1. 1894;  Editor  & 
Publisher.  June  29.  1901;  Advertising.  January  22. 
1925. 
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Investigative  reporters 
debate  use  of  teamwork 


By  John  Consoli 

Whether  team  investigative  reporting 
or  individual  investigative  reporting  is 
the  better,  more  effective  way  to  pro¬ 
duce  stories  is  something  that  will  be  de¬ 
bated  for  many  years  to  come,  both 
among  editors  and  investigative  repor¬ 
ters  themselves. 

One  thing  is  certain,  there  is  an  intense 
feeling  on  both  sides  of  the  coin.  These 
feelings  surfaced  at  an  opening  day 
seminar  during  the  second  annual  Inves¬ 
tigative  Reporters  and  Editors,  Inc. 
(IRE)  convention  in  Columbus,  Ohio. 

Seymour  Hersh,  reporter  for  the  New 
York  Times,  got  the  adrenalin  pumping  in 
the  audience  when  he  rapped  the  team 
concept  and  specifically  the  Phoenix  pro¬ 
ject  in  which  some  40  reporters  from  as¬ 
sorted  newspapers  put  together  the  23- 
part  series  on  organized  crime  and  cor¬ 
ruption  in  Arizona. 

“I  wasn't  ecstatic  about  the  IRE 
series."  Hersh  said.  "1  didn't  see  enough 
to  justify  the  great  amount  of  time  and 
expense  that  was  put  into  it.  I  question 
the  idea  of  20  or  30  people  running 
around  trying  to  prove  something.  1  am 
not  convinced  that  all  the  money  and 
time  spent  on  Phoenix  was  worth  it." 

Bob  Greene,  reporter  from  Newsday 
and  the  man  who  headed  the  Phoenix 
project,  retaliated.  "Since  1967,  running 
around  trying  to  prove  things  has  won 
Pulitzer  Prizes  for  papers  like  the  Boston 
(ilohe,  Newsday,  Indianapolis  Star  and 
the  Chicago  Tribune,"  said  Greene, 
pointing  out  that  those  papers  all  used 
investigative  teams  to  work  on  stories. 

"Professionals  working  together  can 
be  helpful  to  each  other,"  Greene  said. 
"Many  times  an  individual  reporter  can 
do  a  better  job.  It  depends  on  what  you 
want  to  do.  The  results  have  shown  that 
teamwork  is  valid."  Greene  was  discus¬ 
sing  not  only  an  effort  like  the  Phoenix 
project,  but  also  investigative  teams  on 
individual  papers. 

Gerry  O'Neill  of  the  Boston  Globe 
said  in  response  to  Hersh,  “teamwork 
doesn't  mean  a  lot  of  people  running 
around  bumping  into  each  other.  It  must 
be  organized  right.  If  organized  right,  it 
can  provide  an  ongoing  source  of  infor¬ 
mation." 

O'Neill  added,  "there  are  certain  at¬ 
tributes  needed  to  be  a  team  player — you 
must  be  a  Pete  Rose  (known  as  a  team 
player),  not  a  Reggie  Jackson  (known  as 
an  individualist.) 

John  Depke  of  the  Cleveland  Plain- 
Dealer  sided  more  with  Hersh.  "1 
headed  the  team  of  investigative  repor¬ 
ters  at  the  Plain-Dealer  from  January 
EDITOR  &  PUBLISHER  for  June  25,  1977 


1974  until  January  1977  and  we  dis¬ 
banded.  Why?  Economics.  The  amount 
of  work  produced  by  a  team  can  be  rela¬ 
tively  small  compared  to  what  individu¬ 
als  are  accomplishing  on  the  paper 
everyday.  It  takes  too  long  to  produce 
too  little.  Sometimes  there  is  no  story 
and  $30,000  to  $50,000  is  wasted." 

Depke  also  said  the  petty  jealousies 
that  arise  and  the  sneers  from  other  re¬ 
porters  cause  a  disruptive  attitude  in  the 
newsroom. 

Ric  Tulsky  of  the  Jackson  (Mass.) 
Clarion-Ledger,  cited  an  instance  where 
team  investigative  reporting  has  proven  to 
be  more  economical  and  productive. 

“Until  two  years  ago,  the  Jackson 
Clarion-Ledger  was  one  of  the  worst 
papers  around.  Then  the  new  owners 
took  over  and  felt  the  quickest  way  to 
gain  credibility  was  investigative  report¬ 
ing.  1  worked  on  my  own  at  first,  but  it 
was  felt  that  1  wasn't  producing  often 
enough.  We  went  to  a  team  a  year  ago 
and  the  production  has  tripled.  The  team 
also  breaks  up  the  monotony  of  going 
through  records." 

Journalists  from  the  audience  con¬ 
tinued  to  prod  Hersh  as  to  why  he  feels 
individual  investigative  reporting  is  bet¬ 
ter  than  teamwork.  Hersh  said  he  per¬ 
sonally  doesn’t  like  to  trade  information 
with  other  reporters.  “It’s  just  the  way  1 
feel,"  he  said. 

Dick  Levitan  of  CBS  radio  affiliate 
WEEl  in  Boston  and  a  member  of  the 
Phoenix  project  jumped  up  to  say, 
“perhaps  if  the  Times  had  a  team  work¬ 
ing  on  Watergate,  you  wouldn’t  have 
gotten  skunked  (by  Woodward  and 
Bernstein.)” 

Speaking  at  a  luncheon  audience  just 
prior  to  the  first  panel,  Hersh  told  the 
audience  that  "investigative  reporters 
must  show  that  we  are  needed."  He  ad¬ 
ded,  “we've  come  through  all  of  the 
hoopla — and  sensations — of  the  post  par- 
turn  Watergate  phase.  The  glory  days  are 
over.  We  must  prove  that  we  are 
needed.” 

Hersh  said  investigative  reporters 
must  take  a  harder  look  into  white  collar 
crime.  "1  rate  white  collar  crime  as  a  lot 
more  significant  than  organized  crime  or 
the  mafia,''  he  said.  “Government 
doesn't  pursue  white  collar  crime.  They 
don't  (government  investigators)  knock 
on  the  doors,  they  don't  do  what  any 
reporter  would  do  to  get  a  story.” 

In  a  later  panel,  the  same  topic  of  white 
collar  crime  came  up.  This  time  Tony 
Marro  of  the  New  York  Times 
Washington.  D.C.  bureau  said,  "fraud 
against  the  government,  both  federal  and 


state,  is  probably  more  prevalent  than 
any  other  form  of  crime  and  with  the 
exception  of  Clark  Mollenhoff  {Des 
Moines  Register  &  Tribune)  and  30  or  40 
others,  it  is  hardly  being  covered.” 

In  answer  to  a  question  Marro  said, 
“there  doesn’t  have  to  be  a  law  broken 
to  do  a  story.  Our  job  is  to  inform  people 
about  things  that  have  an  effect  on  their 
lives.” 

Les  Whitten,  Washington  columnist, 
also  on  the  panel,  added,  "just  because  a 
businessman  does  not  break  the  law, 
doesn’t  mean  he’s  not  a  scoundrel  and  a 
crook.” 

What  does  a  reporter  do  if  his  news¬ 
paper  refuses  to  run  a  story  he  has 
gathered  or  if  the  paper  has  played  as 
much  of  the  story  as  it  can? 

Marro  said  he  does  not  see  a  problem 
giving  the  story  or  certain  information  to 
another  journalist,  as  long  as  his  paper 
gets  first  shot  and  either  will  not  use  it  or 
has  no  further  use  for  it. 

Whitten  agreed.  “A  reporter  is  the 
bedrock  of  the  First  Amendment — not 
the  editor  or  the  publisher — but  us.”  He 
said  if  the  reporter  thinks  the  story  is 
important  enough  and  his  editor  won’t 
run  it,  he  should  be  permitted  to  give  it  to 
another  publication. 

Bill  Dwyre,  sports  editor  of  the  Mil¬ 
waukee  Journal,  said  in  a  special  sports 
panel,  that  the  sports  pages  are  the  area 
with  the  biggest  potential  for  investiga¬ 
tive  reporting  in  the  newspaper.  Dwyre 
said  because  of  television,  sports  formu¬ 
lates  many  attitudes  in  young  people. 
They  come  to  look  at  athletes  as  heroes 
and  the  sports  world  as  being  glamorous. 

“The  sports  pages  traditionally  are  the 
biggest  mouthpiece  of  public  pap  in  the 
country,”  Dwyre  said.  "Any  p.r.  release 
we  get,  we  run.” 

Dwyre  said  the  Milwaukee  Journal  has 
been  getting  into  more  and  more  inves¬ 
tigative  reporting  on  its  sports  pages,  but 
it’s  still  not  enough.  He  said  in  Mil¬ 
waukee,  because  of  his  young  staff  (av¬ 
erage  age  is  27)  and  its  tendency  to  look 
beyond  the  surface  in  sports  stories,  his 
department  has  been  labeled  "Dwyre 
and  his  young  radicals  at  the  Journal.” 

"Sportswriters  are  like  a  bunch  of 
hungry  pan  fish,”  Dwyre  said.  "They 
accept  anything  they  are  told.” 

“I  am  a  cynic  and  it  has  rubbed  off  on 
my  staff,”  he  said.  "They  don’t  accept 
everything  that  is  told  to  them.  If  I  had  a 
choice,  I  would  hire  a  regular  investiga¬ 
tive  reporter  who  is  not  hung  up  on  the 
sports  stigma.  Within  the  last  month  our 
sports  section  has  been  threatened  with 
two  lawsuits.  I’m  proud  of  that.” 

Jack  Anderson  spoke  at  the  annual 
IRE  dinner  and  told  the  audience, 
"many  of  us  investigative  reporters  find 
ourselves  more  celebrated  than  the 
people  we  are  going  after.  Some  of  us 

(Continued  on  page  13) 
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Eugene  McCarthy  •  Michael  Novak 

a  perfect  pair  for  today’s  readers 
from  The  Washington  Star  Syndicate 


Once  Weekly 


Twice  Weekly 


Eugene  McCarthy  can  draw  crowds  on  college  campuses  today 
as  well  as  he  did  back  in  1968  with  his  eloquent  lectures.  He  is 
a  poet,  politician,  philosopher,  and  distinguished  author.  His  writ¬ 
ing  reflects  this  vast  education  both  formal  and  practical.  He  can 
take  an  obscure  reference,  apply  it  to  today’s  world  and  leave 
you  understanding  both  better. 

Back  when  McCarthy  was  campaigning  in  1976,  James  J.  Kil¬ 
patrick,  a  political  opposite,  wrote  of  him: 

u  He  is  the  quintessential  teacher  whose  role  is  not  to 
indoctrinate,  but  rather  to  stimulate,  to  examine, 
to  question.  #T 

Eugene  McCarthy  is  a  name  people  krxjw;  a  man  of  vast  ex¬ 
perience  and  considerable  writing  talent.  His  column  will  please 
many  of  your  current  readers  and  draw  new  ones  to  you.  Expand 
the  scope  of  your  opinion  pages  with  the  thoughts  of  this  truly 
ntKxiem  man,  once  weekly  from  The  Star  Syndicate. 


Michael  Novak  doesn’t  take  the  easy  road  and  he  doesn’t  read 
like  any  other  columnist  writing  today.  Author  of  “The  Rise  of  the 
(Jnmeltable  Ethnics",  he  often  champions  Americans  and  Ameri¬ 
can  causes  which  are  seldom  heard  from  or  about. 

After  his  column  began,  Novak  received  a  note  from  fellow 
columnist,  William  F.  Buckley,  Jr.  It  read: 

u  Dear  Michael:  I  have  become  an  ardent  f^  of  your 
column.  There  is  nothing  like  it  being  publish^  to¬ 
day.  It  is  unfailingly  intelligent  and  engrossing.  „ 
Heartiest  Congratulations.  ^ 

Novak  is  a  professor  of  philosophy  and  religious  studies,  a  for¬ 
mer  advisor  to  Sargent  Shriver  and  George  McGovern,  and  an 
unmeltable  ethnic  himself.  His  numerous  roles  serve  to  make  his 
column  rich  in  social  thought.  Give  your  readers  someching  truly 
different.  Give  them  Michael  Novak  twice  a  week  from  The  Star 
Syndicate. 


To  enrich  your  pages  with  McCarthy  and  Novak,  call  collect  today. 
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Appeals  Court  upholds 
newsletter’s  copyright 


By  Jack  Barnes 

The  U.S.  Court  of  Appeals  ruled  that 
the  reporting  of  financial  news  from  a 
copyrighted  newsletter  is  an  infringe¬ 
ment,  even  though  such  news  affects  the 
investment  values  of  stocks  owned  by 
the  vast  25  million  investor  public  in  the 
United  States.  The  publishing  of  this  fi¬ 
nancial  news,  the  court  said,  was  not 
“reasonable  or  pursuant  to  legitimate 
news  reporting  that  implicates  the  First 
Amendment.” 

Wainright  Securities,  Inc.  sued  the 
weekly  newspaper.  Wall  Street  Trans¬ 
cript,  for  publishing  financial  news  ex¬ 
cerpted  from  disclosures  about  stocks  in 
lengthy  Wainwright  reports.  Federal 
Judge  Morris  E.  Lasker  of  the  Southern 
District  of  New  York,  had  issued  a  “pre¬ 
liminary  injunction”  against  the  Trans¬ 
cript  to  protect  Wainwright’s  “copy¬ 
righted  property  and  to  shield  it  from  the 
unmeasurable  consequential  damage  to 
its  brokerage  business,  which  could  flow 
from  making  the  contents  of  its  research 
reports  known  without  cost  to  its  com¬ 
petitors,  potential  clients  and  the  pub¬ 
lic.”  The  Transcript  took  the  case  to  the 
Court  of  Appeals. 

Now  the  editor  and  publisher  of  the 
Transcript  Richard  A.  Holman  plans  to 
appeal  this  case  to  the  U.S.  Supreme 
Court. 

Wainwright,  a  brokerage  firm,  issues 
its  reports  on  publicly  traded  securities 
to  its  900  customers  including  most 
major  banks,  insurance  companies, 
mutual  funds,  investment  counsellors 
and  pension  funds  in  a  number  of  coun¬ 
tries,  but  excludes  the  information  from 
the  general  public  or  the  rest  of  the  25 
million  American  investors  and  their 
families. 

The  Transcript,  which  serves  libraries 
throughout  the  country,  and  is  available 
to  the  public  in  general,  by  subscription 
and  on  some  newsstands,  claims  that 
these  copyrighted  Wainwright  reports 
contain  important  news  to  the  investing 
public. 

For  example,  on  May  10,  1977,  in  its 
Wall  Street  Roundup  column,  the  Tran¬ 
script  carried  a  191  word  news  story 
based  upon  a  2,871  word  Wainwright  re¬ 
port. 

This  news  story  was  used  as  a  footnote 
to  the  Court  of  Appeals  opinion  affirming 
of  Judge  Lasker’s  decision.  There  were 


three  judges:  James  L.  Oakes,  presiding; 
Harold  R.  Medina  and  Jacob  Mishler. 
Judge  Mishler,  who  wrote  the  opinion,  is 
actually  Chief  Judge  of  the  lower  Federal 
court  in  the  Eastern  District  of  New 
York,  assigned  to  sit  on  the  Court  of 
Appeals  for  this  case. 

Judge  Mishler  made  the  point  that  the 
Transcript  operated  for  profit  and  there¬ 
fore  was  “chiseling.” 

The  following  is  a  typical  abstract  by 
appellants  of  a  Wainwright  report,  pub¬ 
lished  in  the  Wall  Street  Transcript  on 
May  10,  1976: 

W.  D.  Williams  of  H.C.  Wainwright  & 
Co.  says  in  a  Special  Report  (April  13-7 
pp)  on  FMC  Corp.  (25)  that  1976  pros¬ 
pects  are  strengthened  by  the  magnitude 
of  the  increase  in  industrial  and  agricul¬ 
tural  chemical  earnings  in  last  year’s  re¬ 
cessionary  environment.  And  second,  he 
says  that  likely  to  aid  comparisons  this 
year  was  the  surprisingly  limited  extent 
to  which  the  Fiber  Division’s  losses 
shrank  last  year. 

His  estimated  earnings  for  1976  is 
$3.76  per  share  compared  with  earnings 
of  $3.24  per  share  in  1975. 

According  to  Williams,  one  of  the 
most  hopeful  developments  in  recent 
years  was  the  decision  by  management 
last  year  to  attempt  to  negotiate  sale  of 
the  Fiber  Division.  He  says  the  company 
could  wind  up  with  possibly  $1(X)  million, 
plus  a  tax  writeoff  and  a  sizable  one-time 
charge  against  earnings.  And,  concern¬ 
ing  the  tanker  situation,  he  writes  that 
the  company  is  now  far  enough  along  on 
the  learning  curve  that  additional  cost 
overruns,  if  any,  will  be  small,  the  major 
incremental  financial  cost  to  FMC  will  lie 
in  the  determination  of  what  share  of  the 
present  unreserved  overrun  is  the  com¬ 
pany’s  responsibility. 

Attorney  for  the  Transcript  Samuel  N. 
Greenspoon,  in  his  argument  to  the  Ap¬ 
peals  Court,  accused  the  lower  court  of 
being  the  “paymaster  of  wrongdoing” 
because  there  can  be  no  doubt  in  this 
case,  “that  Wainwright  is  getting  confi¬ 
dential  inside  information  and  that  is 
what  they  are  putting  in  these  reports 
which  go  to  a  handful  of  people.”  Ac¬ 
cording  to  the  Securities  and  Exchange 
Commission,  restricting  inside  informa¬ 
tion  on  a  stock  to  a  limited  number  of 
potential  stock  buyers,  could  be  illegal. 

Elia,  columnist  for  the  Wall  Street 
Journal,  told  Editor  &  Publisher  that  on 


June  4,  1976,  he  wrote  a  column,  in 
which  he  used  exerpts  from  a  Wain¬ 
wright  report  and  disclosed  facts  and 
projections  by  Wainwright’s  economics 
analyst  Charles  A.  Parker.  Thereafter, 
he  received  a  warning  letter  from  Wain¬ 
wright  and  told  not  to  use  a  news  story 
from  a  copyrighted  Wainwright  report. 
“I  don’t  see  how  you  can  have  any  re¬ 
ports  that  are  proprietary  if  they  have  an 
impact  on  the  investing  public,”  Elia 
complained.  However,  the  Wall  Street 
Journal,  reportedly,  has  not  carried  news 
from  a  Wainwright  report  without  per¬ 
mission  since  that  time. 

The  Transcript  and  Holman  had  ar¬ 
gued  that  the  public  has  the  right  to  know 
what  brokers  are  saying  about  stocks 
they  own.  (E&P,  May  7,  1977)  The  opin¬ 
ion  of  the  court  was  silent  on  this  issue. 

On  the  same  day  that  Elia’s  column 
appeared  in  the  Wall  Street  Journal, 
Wainwright  sent  a  letter  to  all  of  its 
clients,  the  text  of  which  read: 

“An  increasing  number  of  products 
published  by  our  Research  and 
Economic-Investment  Departments 
have  been  quoted  and  otherwise  utilized 
by  various  media  in  recent  months  and 
we  would  like  to  take  this  opportunity  to 
again  acquaint  our  clients  with  our  policy 
in  this  matter.  We  do  not  now  and  have 
never  made  our  products  available  to  the 
media  except  in  very  isolated  cases  as 
background  material  for  serious  research 
purposes.  As  an  indication  of  our  resolve, 
beginning  two  months  ago  we  began 
copyrighting  all  of  our  material  through 
the  Copyright  Office  of  the  Library  of 
Congress.  Each  of  our  reports  since  then 
contains  the  copyright  notice  as  well  as 
the  words: 

“All  rights  reserved.  No  portion  of 
this  report  may  be  reproduced  in  any 
form  without  prior  written  consent.” 

“We  have  already  begun  to  protect 
our  copyright  through  legal  channels  and 
we  intend  to  vigorously  continue  such 
efforts.  We  ask  for  your  cooperation  in 
keeping  our  reports  within  your 
organization,  and  your  understanding  in 
our  attempts  to  maintain  the  exclusivity 
of  our  work.” 

ROBERT  L.  MEYER 
Director  of  Research 

In  his  argument  to  the  Court,  Roy  L. 
Regozin,  attorney  for  Wainwright  said, 
“We  believe  that  the  doctrine  of  fair  use 
is  central  to  the  determination  of  the  is¬ 
sues  in  this  case.  The  doctrine  of  fair  use 
harmonizes  the  copyright  laws  and  the 
First  Amendment.” 

He  then  told  the  Court  that  if  the  New 
York  Times  published  the  “contents  of 
(Continued  on  page  8} 
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Satellite  news  transmission 
termed  a  ‘must’  by  AP,  UPl 


By  Earl  Wilken 

Newspaper  executives  at  the  (June  16) 
closing  session  of  the  49th  annual 
ANPA/Rl  Production  Management  Con¬ 
ference  in  Anaheim  were  shocked, 
stimulated,  forewarned  and  counseled  by 
a  panel  of  their  peers  who  discussed  the 
technological  advances  and  newspaper 
opportunities  of  the  next  decade. 

David  L.  Bowen,  vicepresident  and  di¬ 
rector  of  communications.  Associated 
Press,  and  James  F.  Darr,  vicepresi¬ 
dent/systems  development.  United  Press 
International,  moved  the  attendees  with 
the  pronouncement  by  Bowen  that,  “Un¬ 
less  a  court  steps  in,  five  days  from 
now — on  June  21 — AP  and  UPI  will  be 
hit  by  an  AT&T  rate  increase  bigger 
than  any  in  history.”  (A  federal  appeals 
court  granted  (June  17)  AT&T  per¬ 
mission  to  continue  its  Telpak  services 
under  current  regulations  until  July  22.) 

Together,  Bowen  declared,  “We  will 
be  paying  $4.3  million  dollars  a  year 
more  than  we  are  today.  Against  the  pre¬ 
vious  cost  of  circuits  affected,  the  in¬ 
creases  represent  a  catastrophic  jump  of 
45%. "  (See  sidebar  for  explanation  of 
$4.3  million  rate  increase). 

Bowen  and  Darr  went  on  to  say  in  the 
presentation  that  both  wire  services  re¬ 
quire  two  kinds  of  communications 
facilities.  Two-way  channels  between 
some  200  bureaus  to  gather  news  and 


Copyright 

(Continued  from  page  7) 

the  report  with  no  independent  effort, 
then  it  would  seem  to  me  they  are  well  on 
their  way  to  running  into  the  fair  use 
problems.” 

Holman  told  Editor  &  Publisher.  “We 
think  the  public  has  a  right  to  know  and 
we  will  pursue  every  remedy.  1  firmly 
believe  the  public  has  a  right  to  have 
complete  access  to  and  has  a  right  to 
know  about  newsworthy  information 
needed  to  form  judgements  that  can  dras¬ 
tically  affect  their  economic  livelihood 
and  status. 

“1  feel,”  he  added,  “that  the  public 
interest  in  and  the  public  right  to  know 
the  fullest  information  about  all  news 
that  can  affect  the  stock  market,  the 
stocks  they  own,  and  their  life  savings, 
demands  that  the  press  be  free  to  report 
it  truthfully  and  accurately,  as  we  have 
done  and  other  publications  have  done.” 

In  conclusion  he  said,  “1  don't  believe 
our  free  enterprise  system  and  free  mar¬ 
ket  and.  free  capital  market  can  enjoy 
public  healthy  participation  if  this  impor¬ 
tant  news  is  restricted  to  the  very  rich.” 
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prepju'e  it  for  distribution  and  one-way 
multi-point  receive-only  networks  for 
distributing  the  services  to  roughly  8,000 
newspapers  and  broadcasters. 

Under  the  new  tariff  called  Multi¬ 
scheduling  Private  Line  (MPL),  formerly 
called  Hi/Lo,  the  cost  under  MPL  for 
distribution  through  the  networks  will  be 
raised  by  70%,  Bowen  stated. 

Satellite  system 

Darr  then  said,  “Obviously  we  need  a 
network  specifically  designed  and  priced 
for  one-way  multipoint  receive-only  ser¬ 
vice.  The  telephone  company  terrestrial 
plant  is  designed  for  point-to-point 
two-way  service.  We  believe  there  is  a 
viable  alternative:  a  nationwide 
receive-only  satellite  system.  One  satellite 
in  space  transmitting  to  thousands  of 
small  receive-only  earth  stations  on  your 
rooftops.” 

Darr  also  said  he  and  Bowen  think  a 
satellite  system  is  cost  competitive  with 
AT&T  private  lines  under  MPL  rates. 

Bowen  then  commented,  “A  lot  of 
work  remains  to  be  done,  but 
groundwork  started  months  ago.  ANPA, 
AP  and  UPI  started  thinking  satellite  as  a 
tripartite  group  last  year  when  Bill 
Rinehart  organized  a  series  of  meetings 
with  satellite  vendors.  One  of  these — 
Harris — made  a  promising  presentation  in 
January  and  has  remained  intensely  in¬ 
terested.” 

Later  in  the  presentation  Bowen  said, 
“We  are  not  trying  to  sell  anything.  We 
are  trying  to  promote  your  interest  and 
enlist  your  cooperation  in  a  dramatic 
new  approach  to  press  communications.” 

Darr  then  added  to  the  cost  considera¬ 
tion  aspect  of  the  project  by  saying, 
“Let's  say  that  each  of  you  has  laid  out 
$5,000  for  the  purchase  and  installation 
of  an  earth  station.”  Bowen  then  said 
under  the  program  a  transponder  in  a 
satellite  could  be  rented  for  one  million 
dollars  a  year.  Darr  followed  this  state¬ 
ment  by  saying,  “Using  our  satellite  and 
your  earth  stations  we  can  discontinue 
thousands  of  miles  of  leased  circuits  and 
cut  our  telephone  company  bill  by  12 
million  dollars  a  year.” 

Bowen  added.  “I  can  guarantee  that 
AP  and  UPI  will  continue  their  vigorous 
competition.  We  would  share  this  com¬ 
munications  system  but  this  is  really  no 
different  than  the  current  situation  in 
which  we  share  AT&T's  system.” 

Better  Way 

Bowen  and  Darr  summed  up  their  pre¬ 
sentation  by  outlining  their  position  as 
follows:  “Rates  for  our  land  communica¬ 


tion  system  are  about  to  jump  to  17.2 
million  dollars  a  year,  an  increase  of  4.3 
million  dollars.  There's  gotta  be  a  better 
way,  and  the  better  way  is  satellite.  To 
get  satellite  delivery,  everybody — 
newspapers  and  broadcasters — must  buy 
an  earth  station  at  an  estimated  installed 
cost  of  about  $5,000  each.  We  face  some 
delicate  negotiations  with  the  FCC  over 
existing  rules,  which  place  an  unreason¬ 
able  and  unnecessary  constraint  on  the 
project.  We  will  work  on  this  problem 
and  keep  you  informed  of  progress.” 

The  executives  were  stimulated  by 
two  statements  made  by  Erwin  Jaffe,  di¬ 
rector,  research  center  ANPA/Rl,  in  his 
talk  on  press  and  newsprint  develop¬ 
ments. 

Jaffe  said,  “We  also  need  to  know 
what  basic  raw  materials  can  be  used  in 
the  face  of  potentially  diminished  pulp 
supplies  during  the  next  several  decades. 
For  the  past  few  years,  ANPA/Rl  has 
been  working  toward  long-term  solutions 
to  this  problem.  We  are  confident  that 
we  have  found  a  material  that  could  pro¬ 
vide  a  supplemental  pulp  supply  if  new 
low-cost  mill  technology  is  also  de¬ 
veloped.” 

Jaffe  continued,  “The  ANPA/RI  has 
signed  a  joint  research  agreement  with  the 
U.S.  Department  of  Agriculture  to  de¬ 
velop  and  evaluate  a  new  fiber  for  news¬ 
print.  Jointly,  we  have  been  experiment¬ 
ing  with  a  pulp  source  provided  by  an 
annual  plant  called  KENAF.  Considera¬ 
ble  acreage  of  Kenaf  has  been  grown  in 
the  U.S.  during  the  past  year  to  provide 
the  raw  pulp  for  our  continuing  news¬ 
print  research.” 

Elaborating  on  the  new  fiber,  Jaffe 
commented,  “At  present  newsprint 
prices,  Kenaf  can  be  grown  profitably  in 
almost  any  region  of  the  U.S.  The  U.S. 
Department  of  Agriculture  tells  us  that 
Kenaf  can  produce  about  4  tons  of  pulp 
per  acre  annually;  whereas,  softwood 
forests  produce  about  %  of  a  ton  per  acre 
and  hardwoods  produce  even  less.” 

Tests  with  Kenaf 

Jaffe  then  made  the  statement.  “We 
are  starting  to  run  printing  tests  using 
100%  Kenaf.  Our  present  restraints  are 
due  to  the  limited  amount  of  fiber  availa¬ 
ble.  At  this  time,  we  are  confident  that 
Kenaf  could  be  profitably  used  as  a  raw 
ingredient  if  it  were  used  in  a  mill  using  at 
least  a  newer  1980  papermaking  technol¬ 
ogy.  To  make  Kenaf  usage  totally  practi¬ 
cal.  we  must  have  simpler  and  less  ex¬ 
pensive  mill  technology.  The  combina¬ 
tion  of  Kenaf  pulp  and  low-cost  mills 
would  make  it  possible  to  establish 
economically  viable  mills  in  close  prox¬ 
imity  to  almost  every  major  newsprint 
market  in  the  U.S.” 

The  next  statement  by  Jaffe  that  stimu¬ 
lated  the  audience  concerned  presses. 
Jaffe  said  it  is  hard  to  believe  that  the 
industry  still  needs  a  400-ton  iron  mons- 
(Continned  on  page  9) 
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(Continued  from  page  8)  ture  holds  for  Tele-Text  in  the  U.S.  Its  fronted  with  alternative  information 

development  must  be  viewed  in  the  light  sources.” 

ter  to  put  one-fifth  of  an  ounce  of  ink  on  of  dramatic  changes  in  communications  Donald  F.  Wright,  executive  editor 
64  pages  of  newsprint.  and  electronic  technology  in  general.  Minneapolis  Star,  when  discussing  the 

He  then  told  the  executives  the  Eas-  The  cost  of  microcomputers  is  tumbling  ‘Avenues  of  Opportunity’  for  the  year 
ton.  Pa.,  laboratory  (ANPA/Rl)  was  to  a  very  few  dollars.  The  price  of  com-  1990  counseled  the  executives  as  fol- 
looking  at  existing  press  designs  with  the  puter  memory  continues  to  fall.  Video  lows. 

idea — is  all  the  iron  really  necessary?  recorders  are  just  beginning  to  hit  the  “I  think  we  should  feel  confident  and 
Must  we  still  build  presses  structurally  market  in  this  country.  Couple  these  excited.  All  these  roads  we  can  travel 
designed  to  print  with  an  obsolete  and  changes  with  the  ballooning  price  of  exist  in  a  territory  called  ‘The  Informa- 
heavy  lead  stereotyping  process,  he  newsprint  and  it  is  not  hard  to  image  a  tion  Age’.  And,  what  do  you  know? 
asked  rhetorically.  change  in  our  customers’  habits  which  We’re  in  the  ‘Information  Business’ — or 

After  posing  other  questions  about  might  not  be  to  our  advantage.”  at  least  a  lot  of  us  say  we  are.  We  should 

press  design,  Jaffe  said,  ‘‘We  are  confi-  Palmer  warned  the  executives  again  by  feel  right  at  home  and  consider  this  ‘our 
dent  that  in  the  relatively  near-term  fu-  saying,  ‘‘Our  imagination  can  truly  soar  territory’.  We  should  feel  like  we  have 
ture  of  five  to  seven  years,  there  will  be  when  we  look  at  the  prospects  of  what  the  ‘home  field’  advantage.  We  have  the 
compact,  low-cost,  double-width  press  Tele-Text  could  become.  And  our  fears  established  franchises  for  delivery  of 
units  to  print  from  quality  letterpress  can  mount  as  well  when  we  consider  the  printed  information — not  exclusive 
plastic  plates.  These  press  units  will  con-  fact  that  the  future  of  print  journalism  ones — but  strong  franchises.  That  is  like 
sume  considerably  less  electrical  energy  depends  not  upon  our  assessment  of  the  a  main  thoroughfare  in  this  territory  of 
and  need  much  less  manpower  than  the  job  we  do  but  upon  the  assessment  of  a  the  Information  Age  and  it  has  lots  of 
age-old  press  designs  we  currently  use.”  public  which  will  be  increasingly  con-  side  streets  of  new  opportunity.” 

At  the  conclusion  of  the  morning  ses- 
sion,  samples  of  Kenaf  were  handed  out 

“^•r:™L"a,io„o„Dema„d--,  $4.3  mUHon  tato  story 

was  the  subject  covered  by  Richard  E.  verbatim  description  of  the  $4.3  after  World  War  Two,  AT&T  filed  tariffs 

Palmer,  director  of  news  and  production  million  rate  increase  to  be  faced  by  AP  to  reduce  commercial  rates  to  match 
Baton  Rouge  (La.)  Morning  Advoca^  ypj^  including  the  history  of  tariff  those  for  the  Press  and  at  that  time  Press 

and  State-Times.  At  this  point  in  the  developments,  is  taken  from  the  Rates  disappeared, 
program  the  industry  was  forewarned  presentation  made  at  the  Anaheim,  More  recently,  over  the  past  10  years 
with  the  declaration  by  Palmer,  Tele-  Calif.,  ANPA/RI  conference  by  David  L.  there  have  been  a  succession  of  unfavor- 

Text  systems  as  they  exist  today  are  Bowen,  vicepresident  and  director  of  able  tariff  amendments, 

products  of  governmental  agencies  communications  Associated  Press  and  One  important  fact  is  the  vast  amount 

which  depend  for  their  v^y  existence  James  F.  Darr,  vicepresident/systems  of  money  and  energy  both  UPI  and  AP 

upon  public  grants  rather  than  advertis-  development  United  Press  International,  have  expended  to  keep  the  record  no 
mg  revenues.  And  it  'n  fact,  be  news  is  the  result  of  applica-  worse  than  this.  The  loss  of  press  rates 

Tele-Text  which  puts  the  United  States  ^  tariff  once  called  Hi/Lo  and  Telpak,  for  instance,  would  have 

government  into  the  full-time  news  busi-  called  Multischedule  Private  been  far  more  damaging  had  not  UPI  and 

ness  in  competition  with  us  as  well  as  the  Line,  or  MPL.  The  how  and  why  of  this  AP  invested  millions  of  dollars  in  multi¬ 
broadcast  media  for  the  hme  and  atten-  application  is  a  long  and  complicated  plexing  equipment.  More  than  money  is 
tion  of  the  public.  BBC  h^  already  story,  which  we  will  get  to  in  a  moment.  involved.  In  a  very  literal  sense,  we  have 
su^ested  to  a  receptive  FCX  that  the  Since  their  inception,  the  news  agen-  picked  up  from  the  phone  company  the 

Public  Broadcasting  System  become  the  gjgj,  l^ggp  dependent  upon  AT&T,  responsibility  for  creating  and  maintain- 
vehicle  for  the  use  ot  this  new  medium  Western  Union  and  other  common  car-  ing  telegraph  circuits  for  the  newspaper 
here.  Can  t  you  image  the  lead-in  to  the  ,.jg,.5  leased  private  line  facilities  used  industry  in  America, 
news  show:  Here  is  the  news  your  gov-  gather  and  distribute  their  services.  The  problem  is  that  we  don’t  have  an 

ernment  wants  you  to  hear.  Although  It  jp  1934  j|^g  ypjted  States  Congress  antidote  like  multiplexing  for  the  MPL 

IS  h^d  to  envision  public  television  as  a  passed  the  Communications  Act  which  is  increase  of  4.3  million  dollars, 

mll-fledged  threat  to  the  daily  newspaper  ^^11  in  effect.  Under  that  law,  the  FCC  is  You  might  well  ask.  How  is  it  possible 
industry.  It  IS  not  hard  to  see  that  It  could  empowered  to  authorize  two  rate  for  any  company  to  impose  a  45  per  cent 
add  another  source  of  news  for  the  con-  schedules  for  leased  private  line  increase? 

sumer.  And  we  do  not  fully  know  what  services — one  for  the  Press  and  another  There  are  three  major  actors  in  this 
his  saturation  point  is  or  may  become.  non-Press  commercial  users.  The  unpleasant  drama:  First,  there  are  the 

Tele-Text  in  US  purpose  of  this  provision  in  the  1934  specialized  common  carriers,  such  as 

.  ^  communications  act  was  to  assure  the  Microwave  Communication  Inc.,  who 

Palmer  also  cautioned,  Ihere  is  wide-spread  dissemination  of  news  to  want  to  sell  communications  technology, 
much  going  for  us  in  this  n^  electronic  every  village  and  hamlet  in  our  free-press  Secondly,  there  is  the  FCC  which  has 
explosion.  But  we  cannot  afford  to  bury  society.  At  one  time  Press  rates  were  made  decisions  clearly  aimed  at  cutting 
our  heads  in  the  sands.  To  do  so  exposes  authorized  by  the  Federal  Communica-  into  AT&T’s  monopoly  and  promoting 
our  ample  postenors  to  the  slings  and  tions  Commission  and  they  were  apprec-  competition.  Finally,  there’s  AT&T — 
arrows  of  outraged  competition.  lower  than  commercial  rates.  The  hellbent  on  protecting  the  monopoly 

The  Tele-Text  Systems  that  Palmer  news  agencies  and  supplemental  wire  and  meeting  the  competition  head-on. 
discussed  in  detail  were  CEEFAX,  services  built  their  communications  net-  AT&Trecognizedthatspecializedcom- 
ORACLE  and  VIEWDATA.  These  sys-  works  and  expanded  their  services  under  mon  carriers  were  mainly  after  busi- 
terns,  he  said,  are  being  developed  in  these  rates.  And,  indeed,  down  through  ness  on  high  density  routes  between 
Britain  by  the  government  British  the  years  our  news  services  were  deli-  major  cities.  To  prevent  or  make  this 
Broadcasting  Corporation  (BBC),  the  vered  to  even  the  smallest  of  daily  news-  more  difficult,  AT&T  changed  its  his- 
Independent  Television  organization  and  papers  and  broadcasters  who  in  turn  toric  pricing  policy.  Always  before  it 
the  Government  Post  Office.  served  virtually  every  village  and  hamlet  averaged  costs  nationwide  and  charged 

Palmer  also  warned  the  attendees, ‘‘At  in  the  nation,  as  the  Communications  act  in  big  cities  and  small  a  uniform  rate, 

the  moment,  no  one  knows  what  the  fu-  had  intended  we  should.  In  the  forties,  (Continued  on  page  24) 
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AN  PAIR  I  exhibitors  win  awards  for 


Judge  James  F.  Cooper,  publisher  of  Prize  for  the  best  exhibit  of  1,000  square  feet  or  larger  went  to  the 

the  Taylorville  (III.)  Breeze-Courier,  Digital  Equipment  Corporation's  presentation  of  Text  Management  Systems, 

poses  with  comely  mannequin  in  the  o  coordinated  display  in  blue  and  white. 

Midwest  Publishers  Supply  Co.  booth. 


Top  honors  for  the  best  non-island  booth  were 
awarded  to  Graphic  Arts  Technical  and  Consult¬ 
ing  Service.  Their  presentation  of  the  "A.D.A.M." 
system  used  a  Garden  of  Eden  theme,  with  a  model 
named  Eve  distributing  apples  to  conference 
guests.  The  product  shown  was  an  automatic  dry 
allciline  mix  system. 


Masthead  International,  equipment  erectors,  won  First  Prize 
for  small  island  exhibits  of  900  square  feet  or  less  with  a 
dramatic  exhibition  of  a  gantry  crane,  lifting  a  Pitts  Special 
S-1S  aerobatics  aircraft.  The  red  and  white  plane  was  a  show- 
stopper,  and  was  flown  in  to  the  ANPA-RI  show  by  Tom  Lang, 
president. 
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best  displays  at  Anaheim  conference 


ESS 


Ferag,  Inc.,  won  a  Certificate  of  Merit  for  large  island  exhibits 
with  a  display  that  featured  an  online  inserting  mailroom  sys¬ 
tem  in  operation  against  a  back  wall  of  mirrors. 


A  Certificate  of  Merit  was  awarded  to  Philip  A. 
Hunt  Chemical  Corp.  in  the  non-island  exhibit 
classification,  a  "19th  hole"  golf  putting  contest 
drew  crowds  to  see  their  product  presentations. 


Composition  Systems,  Inc.,  won  a  Certificate  of  Merit  for  large 
island  exhibits  with  a  classic  green  and  white  display  of  their 
editorial  and  classified  storage  and  retrieval  systems. 


General  Photo  Products  Company  won  a  Certifi¬ 
cate  of  Merit  for  non-island  exhibits  with  a  wall  of 
light  dramatizing  their  showing  of  paper,  film, 
proof  and  processor. 


Directing  the  judging  tour  were  ANPA/RI  execu¬ 
tives  Peter  P.  Romano  and  Frank  Stanczak  (front 
seat);  with  judges  Dean  Funk,  Santa  Monica  Out¬ 
look;  James  Geehan,  San  Bernardino  Sun-Tele¬ 
gram;  Jim  Cooper,  Taylorville  Breeze-Courier,  and 
Don  Wright,  Minneapolis  Star  and  Tribune. 


Certificate  of  Merit  for  small  island  exhibits  went  to  Midwest 
Publishers  Supply  Co.  for  a  well-organized  display  of  newspa¬ 
per  equipment  featuring  specially-designed  terminal  desks, 
paste-up  tables  and  storage  cabinets. 
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News  exec  testify 
on  information  policy 


By  I.  William  Hill 

With  the  media  the  major  channel  for 
the  international  flow  of  information  (a 
resource  held  comparable  to  energy)  the 
Senate  last  week  sought  media  counsel 
to  help  decide  whether  the  United  States 
should  formulate  an  information  policy 
before  there  is  an  energy-type  crisis. 

Testifying  before  the  International 
Operations  Subcommittee  of  the  Senate 
Foreign  Relations  Committee,  with 
Senator  George  McGovern  (D  of  S. 
Dak.)  as  chairman,  were  Andrew  Heis- 
kell,  chairman  of  Time,  Inc.;  Otis  Chan¬ 
dler,  publisher  of  the  Los  Angeles  Times; 
William  Sheehan,  senior  vicepresident 
for  news  of  the  American  Broadcasting 
Corporation;  Jack  Valenti,  president  of 
the  Motion  Picture  Association,  and 
John  Reinhardt,  director  of  the  U.S.  In¬ 
formation  Agency. 

Caution  was  counseled  by  Sheehan 
who  said  that,  despite  problems  of  news 
censorship  throughout  the  world,  the 
U.S.  government  should  not  “directly 
take  up  the  problems  that  news  gathering 
organizations  have  and  intercede  with 
other  governments.” 

“I  feel  that  the  First  Amendment  pre¬ 
cludes  such  action,  that  the  govern¬ 
ment’s  role  should  neither  be  in  support 
nor  opposition  to  the  press.  With  the  best 
of  intentions  and  motivation,  it  seems  to 
me  that  a  precedent  would  thus  be  estab¬ 
lished  whereby  restrictions  could  be  im¬ 
posed  in  some  future  circumstance.  If 
this  government  can  ask  another  country 
to  ease  the  coverage  of  news  in  one  in¬ 
stance,  why  cannot  the  other  country  ask 
for  restrictions  in  some  delicate  situation 
in  the  future  ...  It  is  best  that  the  gov¬ 
ernment  not  set  any  agenda  to  attempt  to 
find  solutions  in  behalf  of  the  American 
free  press.” 

To  Chandler,  the  two  most  distressing 
press  problems  were  described  as  “the 
intensifying  hostility  of  many  Third 
World  nations  toward  the  western  media 
and  the  barriers  some  are  erecting 
against  the  legitimate  process  of  report¬ 
ing  the  news;  and  the  continuing  restric¬ 
tions  on  U.S.  correspondents  in  the 
Soviet  Union  and  the  continuing  total 
exclusion  of  U.S.  resident  correspon¬ 
dents  from  the  People’s  Republic  of 
China.” 

The  publisher  went  on:  “In  terms  of 
impediments,  intimidation  and  exclusion 
of  western  correspondents,  a  few  Afri¬ 
can,  Arab  and  Asian  states  have  gone 
even  further  than  the  Soviet  Union  did 
under  Josef  Stalin  to  isolate  their 
societies  from  outside  scrutiny. 

“To  cite  only  a  few  examples,  it  is 


virtually  impossible  to  report  anything 
meaningful  on  a  sustained  basis  about 
Guinea,  Nigeria,  the  Congo,  Mozam¬ 
bique  or  Angola  in  Africa;  about  Cam¬ 
bodia,  Laos  or  Burma  in  Asia;  or  about 
Iraq,  South  Yemen  or  Saudi  Arabia  in 
the  Middle  East  .  .  . 

“The  problem  of  obtaining  informa¬ 
tion  about  Third  World  nations  has  as¬ 
sumed  dimensions  of  such  national  im¬ 
portance  that  it  should  have  the  attention 
of  everyone.  This  is  because  the  energy 
crisis  plus  recognition  that  accommoda¬ 
tion  must  be  reached  with  the  Third 
World  have  impelled  the  United  States  to 
formulate  new  policies  toward  non- 
aligned  area  in  the  world.  Thus  the  ques¬ 
tion  arises:  How  can  the  government 
formulate  and  the  public  pass  judgment 
on  a  sensible  policy  toward  a  country 
about  which  we  know  little  or  nothing 
beyond  information  supplied  by  the  gov¬ 
ernment’s  own  agencies?” 

Heiskell  told  the  committee,  and 
chairman  McGovern  agreed,  that  “first- 
rate  journalists  often  can  tell  you  things 
that  other  channels  will  not  produce.” 
McGovern  observed  that  this  had  been 
true  during  the  War  in  Vietnam. 

Chandler  saw  the  most  urgent  thing  for 
Congress  to  do  now  is  to  make  sure  the 
American  people  are  informed  of  the 
situation  in  the  non-aligned  states.  “If 
the  American  People  are  to  be  expected 
to  support  programs  assisting  developing 
nations,”  he  said,  “an  early  requisite  is 
that  they  receive  the  information  from 
those  nations  essential  to  forming  pru¬ 
dent  judgments.” 

Reinhardt  declared  “there  is  need  for 
the  United  States  to  continue  to  enun¬ 
ciate  its  basic  policy  in  favor  of  the  free¬ 
flow  of  information  to  people  the  world 
over  to  illustrate  the  dangers  of  govern¬ 
ment  control  of  information.” 

Sheehan  declared  that,  as  far  as  televi¬ 
sion  news  is  concerned,  “Our  greatest 
problem  in  covering  international  news  is 
censorship  .  .  .  Censorship  takes  many 
forms.  The  old-fashioned  censor  with  the 
snipping  scissors  often  appears  in  more 
sophisticated  disguises  today.  Thus  we 
have  censorship  by  visa,  censorship  by 
facilities,  censorship  by  filming  permits, 
censorship  by  customs  officials  and,  at 
least  in  one  instance,  censorship  by  ex¬ 
cessive  hospitality.” 

He  explained  that  the  latter  occurred 
in  Angola,  when  ABC  newsmen  were 
wooed  away  from  staying  in  a  hotel  to 
stay  in  a  guest  house  and  they  were  re¬ 
lieved  of  the  necessity  of  renting  cars  by 
the  government  making  available  a  car 
and  chauffeur  at  any  hour,  thus  tending 
to  prevent  shooting  of  film  on  anything 


the  government  wanted  to  hide  from 
view. 

Heiskell  told  the  committee  that  one 
knowledgeable  western  journalist  work¬ 
ing  in  Africa  told  Time  representatives 
recently  that  he  “did  not  exclude  a 
boycott  of  the  western  press.” 

Heiskell  also  described  various  ways 
used  by  Times  newsmen  to  break  down 
access  barriers  to  unfriendly  countries. 

“One  is  to  use  ‘pigeons’,  not  our 
feathered  friends,  but  non-journalist 
friends  who  can  fly  our  correspondents’ 
files  out  of  a  particular  country.  We  also 
have  one  or  two  mythical  correspon¬ 
dents  in  foreign  countries  to  whom  our 
correspondents  abroad  can  telex  mes¬ 
sages  that  might  be  censored  if  they  were 
telexed  directly  to  the  United  States. 
Such  messages  can  be  relayed  to  us  in 
New  York.  .  .  . 

“The  problem  for  stringers  can  be 
especially  severe.  A  stringer  is  generally 
a  top-notch,  full-time  journalist  in  his 
own  country  who  moonlights  for  certain 
foreign  press  or  broadcast  media.  Be¬ 
cause  stringers  are  usually  citizens  of  the 
countries  in  which  they  work,  they  are 
even  more  vulnerable  than  foreign  cor¬ 
respondents.  They  are  subject  to  intimi¬ 
dation,  dismissal,  violence,  and  fre¬ 
quently  indirect  attack  through  harass¬ 
ment  of  their  families.” 

Valenti  described  for  the  committee 
the  problems  the  film  industry  in  many  of 
the  Third  World  nations. 

The  hearings  McGovern  described  as  a 
part  of  the  “Information  Age”  lasted 
three  days  last  week.  Besides  the  day 
with  media  representatives  as  witnesses, 
the  committee  heard  testimony  from  rep¬ 
resentatives  of  banking,  business,  labor, 
national  security  and  other  governmental 
organizations. 

Newspaper  to  aid 
in  crime  study 

Valencia  Community  College  and  the 
Orlando  (Fla.)  Sentinel  Star  with  a 
$6,000  grant  from  the  National  Endow¬ 
ment  for  the  Humanities,  will  present  a 
“Course  by  newspaper”  program  begin¬ 
ning  this  fall  on  crime  and  justice  in 
America.  The  Sentinel  Star  will  publish 
15  weekly  articles  by  national  scholars 
and  experts  on  the  judicial  system,  cor¬ 
rections  and  law  enforcement  that  will 
form  the  basis  of  the  course. 


Record-setting  pace 

Los  Angeles  Times  published  (May  27) 
its  two-millionth  classified  ad  for  1977, 
16  days  earlier  than  the  record  set  in  1973 
and  21  days  earlier  than  last  year’s 
two-millionth  mark. 


EDITOR  &  PUBLISHER  for  June  25,  1977 


Team  reporting 

(Continued  from  page  5) 


give  lectures  for  money.  Appear  on  tv 
shows.  Have  agents.  Retain  lawyers  to 
defend  us  even  if  we  are  not  under  in¬ 
dictment.” 

Those  comments  were  obviously  made 
tongue-in-cheek  since  they  pretty  much 
apply  to  Anderson  himself.  To  show  he 
meant  them  lightheartedly  he  added,  ”H. 
L.  Mencken  would  be  turning  in  his 
grave.” 

On  a  more  serious  note,  Anderson 
said,  “we  are  riding  high.  We  have  been 
carried  to  the  mountain  tops,  but  these 
things  shall  pass.”  He  said  too  many 
young  reporters  are  “anxious  to  become 
Woodwards  and  Bernsteins  overnight.” 
Those  reporters  who  “puff  up  their 
stories  with  air,”  he  said,  “will  see  their 
bubble  gum  blow  up  in  their  faces.” 

Speaking  of  Bernstein,  Carl  Bernstein, 
formerly  of  the  Washington  Post  and 
Watergate  fame,  was  the  featured 
speaker  at  the  Sunday  luncheon.  He  al¬ 
most  didn’t  make  it. 

Bernstein  called  IRE  officials  at  1:30 
a.m.  on  Sunday  to  say  he  had  just  gotten 
in  from  Venice,  Italy.  He  said  his  charter 
was  delayed  five  hours  in  Rome  and 
made  an  unscheduled  landing  in  Shan¬ 
non,  Ireland  and  had  just  arrived  in  New 
York. 

He  asked  if  he  could  beg  out,  but  was 
told  that  some  400  tickets  had  been  sold 
for  the  luncheon.  He  said  he  would  come 
if  someone  would  call  him  at  7  a.m.  in 
New  York  and  make  sure  he  got  up. 

At  7  a.m.  Bob  Greene  of  Newsday  and 
Jim  Polk  of  NBC-tv  in  Washington,  D.C. 
got  on  the  phone  and  woke  up  Bernstein. 

During  the  luncheon  he  related  some 
of  his  Watergate  experiences  and  praised 
the  Phoenix  Project. 

%  :tc 

CONVENTION  NOTES— Thirty- 
nine  states  were  represented  at  this 
year’s  IRE  convention  .  .  .  convention 
costs  came  to  about  $20,000  with  about 
$9,000  of  that  going  to  pay  for  plane  fare 
and  room  and  board  for  some  46  speak¬ 
ers  ..  .  another  19  speakers  had  their 
bills  paid  for  by  their  own  papers  . . .  IRE 
board  member  Tom  Van  Howe,  Louis¬ 
ville  Times,  and  his  publisher,  Barry 
Bingham  Jr.,  will  begin  shortly  a  news¬ 
paper  fundraising  drive  to  raise  money 
for  the  IRE  legal  fund  ...  the  IRE  board 
is  open  for  suggestions  on  next  year’s 
convention  location.  One  requisite  is  that 
it  is  in  a  city  that  has  a  journalism  school 
nearby  that  is  willing  to  cooperate  in  set¬ 
ting  up  the  convention  ...  in  an  obvious 
rap  at  Phoenix  project  critics  managing 
editors  Joe  Shoquist  of  the  Milwaukee 
Journal  and  Max  McCrohon  of  the 
Chicago  Tribune,  Newsday  managing 
editor  Anthony  Insolia,  who  headed  the 
editing  of  the  23  part  Phoenix  series,  raid 
if  he  had  to  do  it  all  over  again,  he  would 
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bring  in  a  bigger  editing  team  that  would 
include  Shoquist  and  McCrohon  .  .  . 
Greene  related  the  story  of  a  Time 
magazine  reporter  who  came  to  Phoenix 
to  do  a  piece  on  the  IRE  investigation. 
He  was  told  the  team  members  would 
not  give  out  any  information  until  the 
investigation  was  completed.  Not  one  to 
give  up,  he  told  team  member  Mike 
Wendland  of  the  Detroit  News  that  he 
would  use  whatever  was  told  to  him  not 
for  publication  but  only  for  his  own 
background.  Skeptical,  Wendland  told 
him  about  how  the  IRE’s  13th  floor 
headquarters  in  the  Adams  Hotel  was 
being  patrolled  by  an  armed  guard  named 
Roscoe.  Sure  enough,  the  story  appeared 
in  Time  the  next  week.  The  catch  is  there 


is  no  13th  floor  in  the  Adams  and  the  IRE 
had  no  armed  guard  much  less  one 
named  Roscoe.  Greene  said  that  is  what 
a  reporter  gets  for  breaking  an  agreement 
with  a  source  .  .  .  there  is  talk  of  making 
a  tv  movie  about  the  death  of  the  re¬ 
tarded  marine  whose  story  is  told  in  the 
Pulitzer  Prize  winning  article  by  Ken 
Herman  that  appeared  in  the  Lufkin 
(Tex.)  News. 

Sunday  edition  added 

Camarillo  (Calif.)  Daily  News  will 
expand  to  a  six-day  publication  by  add¬ 
ing  a  Sunday  edition  starting  July  3, 
publisher  Robert  L.  Cribb  announced. 


'Today,  newspapers  are  ran  by 
people  Who  dont  care  about 
the  news  or  the  paper... 

Just  the  bottom  line.' 


John  P.  McGoff,  president  of  Panax  Newspapers, 
calls  them  like  he  sees  them.  And  today,  he 
sees  newspaper  management  changing  from 
entrepreneurs  who  stressed  good  reporting,  to 
business  management  people  “who  don’t  care 
about  the  news...just  the  bottom  line.” 

That's  why  his  standing  directive  to  all  his  news 
executives  is  to  actively  report  the  news  of 
their  communities. 

“If  we  do  our  job  in  news  reporting,”  says 
McGoff,  “The  bottom  line  will  take  care  of  itself.” 

vwere  at  home  with  you. 

Corpaation 

P.O.  Box  1860 

East  Lansing,  Ml  48823 

(517)349-4100 
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Society  for  columnists 
formed  at  workshop 


About  20  columnists  attended  what  is 
believed  to  be  the  first  national  work¬ 
shop  for  columnists  which  was  held  on 
June  5-7  at  the  Hilton  Inn  in  Virginia 
Beach,  Va. 

The  workshop,  which  had  the  support 
of  the  Norfolk  Virginian-Pilot  and 
Ledger-Star,  was  designed  for 
columnists-at-large:  featured  writers 
who  write  about  every  subject. 

Virginian-Pilot  columnist  Lawrence 
Maddry,  workshop  coordinator,  said  the 
meeting  was  so  successful  a  second 
workshop  is  planned  for  Louisville, 
Ky. — May  14-16 — next  year.  Richard 
Des  Ruisseaux,  columnist  for  the  Louis¬ 
ville  Times,  will  be  workshop  chairman. 

At  the  workshop,  the  columnists  dis¬ 
cussed  a  variety  of  topics  ranging  from 
what  to  do  on  a  rainy  day  when  there’s 
nothing  in  the  drawer  to  uses  of  humor 
and  pathos  in  writing. 

The  columnists  attending  also  agreed 
to  exchange  columns  on  a  regular  basis, 
through  the  mails. 

Speakers  during  the  three-day  work 
session  included  Huntington  Cairns  and 
James  Kern  Feibleman. 

Cairns,  the  former  moderator  of  the 
network  radio  program  “Invitation  to 
Learning”  (with  Allen  Tate  and  Mark 
Van  Ooren)  discussed  his  late  friend,  H. 
L.  Mencken. 

Cairns,  editor  of  the  book  “H.  L. 
Mencken — The  American  Scene,”  de¬ 
scribed  the  former  Baltimore  column 
writer  and  editor  as  the  most  influential 
journalist  of  the  century. 


“He  was  once  interviewed  and  asked 
if  he  hated  everything,”  Cairns  recalled. 
“Mencken  replied  that  it  was  inaccurate 
to  say  he  hated  everything.  ‘I  am 
strongly  in  favor  of  common  sense, 
common  honesty  and  common  decency. 
This  makes  me  forever  ineligible  for  any 
office  of  trust  or  profit  in  the  Republic,’ 
he  replied.” 

Dr.  Feibleman,  the  former  chairman  of 
the  Tulane  University  philosophy  de¬ 
partment,  and  an  author,  gave  a  humor¬ 
ous  talk.  He  deplored  his  introduction  as 
the  “country’s  leading  philosopher.” 

“Indeed,  I  object  to  being  introduced 
as  a  philosopher  at  all,”  he  said.  “It  is 
just  the  sort  of  thing  to  ruin  you  socially. 
Just  refer  to  me  as  a  fellow  who  writes 
books  or  something,”  he  suggested. 

Maddry  said  the  working  sessions  of 
the  workshop  were  mostly  discussions  of 
everyday  problems  faced  by  columnists. 

“We  seldom  see  or  talk  with  other 
columnists  to  compare  notes.  It’s  very 
difficult  to  find  beat  reporters  with  much 
interest  in  what  a  general  columnist  is 
doing.  Most  of  the  fellows  seemed  to  feel 
they  learned  something,”  he  said. 

A  National  Society  of  Columnists  was 
formed  by  those  attending.  Membership 
is  open  to  all  columnists  in  the  nation. 

Persons  interested  in  joining  the  soci¬ 
ety  and  attending  the  Louisville  work¬ 
shop  should  write  Richard  Des  Ruis¬ 
seaux,  workshop  chairman,  in  care  of  the 
Louisville  Times,  525  W.  Broadway, 
Louisville,  Ky.  40202 


Richard  Des  Ruisseaux 


Columnists  attending  had  their  ex¬ 
penses  paid  by  their  respective  news¬ 
papers. 

The  columnists  included;  Steve 
Mitchell,  Palm  Beach  Post;  Richard  Des 
Ruisseaux,  Louisville  Times;  Bob  Getz, 
Wichita  Eagle;  James  F.  Dent,  Charles¬ 
ton  (W.Va.)  Gazette;  Doug  Nye,  Colum¬ 
bia  Record;  Bob  Batz,  Dayton  News;  D. 
L.  Stewart,  Dayton  Journal-Herald; 
John  Lacy,  Hartford  Courant. 

Louis  Spilman,  Waynesboro  (Va.) 
News-Virginian;  Bob  Terrell,  Asheville 
Citizen-Times;  John  Anders,  Dallas 
Morning  News;  Larry  Cheek,  Fayette¬ 
ville  (N.C.)  Times;  Don  Schellie,  Tucson 
Citizen;  Steve  Clark,  Richmond  News- 
Leader;  Joe  West,  Times-Herald;  Larry 
Bonko,  Ledger-Star,  and  Guy  Friddell 
and  Lawrence  Maddry,  Virginian-Pilot. 


Odessa  editor  quits 

Odessa  (Tex.)  American  city  editor 
John  Sliney  resigned  from  the  news¬ 
paper  effective  June  17. 

Sliney  recently  was  indicted  on 
charges  of  attempting  to  bribe  a  political 
candidate. 

He  has  been  with  the  newspaper  for 
more  than  18  years.  He  became  city 
editor  in  1970. 

The  city  editor  has  been  one  of  the  key 
figures  in  the  paper’s  struggle  with  Ector 
County  Dist.  Atty.  John  Green.  The  feud 
began  in  August  1976  when  the  American 
printed  a  story  saying  Green  had  gone  on 
a  Las  Vegas  trip  with  an  ex-convict  who 
paid  for  the  journey. 
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Today’s  reader 
analyzed  by 
research  exec 

Watch  out  for  the  newspaper  reader 
who  gets  drunk  on  Saturday  night,  but 
questions  a  liquor  ad  or  a  story  he  may 
consider  “immoral” — even  if  he  just  fin¬ 
ished  watching  an  X-rated  movie  before 
picking  up  the  newspaper. 

This  reader  is  just  as  “average”  as  the 
next. 

The  average  newspaper  reader  is  an 
“extinct  species,”  and  is  full  of  con¬ 
tradictions  said  Ruth  Clark,  senior  vice- 
president  of  Yankelovich,  Skelly  and 
White,  in  an  ANPA/RI  session  reported 
in  E&P,  June  18,  in  Anaheim  by  Carla 
Rupp. 

“New  currents  tug  one  way — and 
more  familiar  and  older  currents  pull 
in  the  opposite  direction,”  E&P  report¬ 
ed  Clark  saying.  Newspapers’  market¬ 
place  imposes  contradictory  demands 
in  a  rapidly-changing  social  structure. 
Clark  describes  ten  social  contradictions. 

The  first  is  the  difference  between  the 
ethics  of  private  life  and  that  of  public  or 
institutional  life.  In  private,  people  are 
looser,  far  less  conformist  and  uptight 
and  far  more  tolerant  of  all  kinds  of  per¬ 
sonal  behavior.  In  the  public,  people  are 
stricter,  more  demanding  of  their  institu¬ 
tions,  including  newspapers.  Every  in¬ 
novation  will  be  watched,  Clark  said,  to 
see  its  impact  on  the  public  good. 

“The  fellow  who  gets  drunk  on  Satur¬ 
day  night  is  raising  the  question  of  the 
propriety  of  liquor  advertising  and  even 
the  favorite  patron  of  X-rated  movies  is 
not  sure  you  should  carry  the  ads.  .  .  . 

Demand  for  censorship 

“Side  by  side  with  all  of  the  new  pri¬ 
vate  freedoms  is  a  troublesome  and  ris¬ 
ing  demand  for  censorship.  Recently  we 
have  found  in  market  after  market,” 
Clark  said,  “a  majority  who  favor  ban¬ 
ning  publications,  books,  plays  and 
movies  that  involve  nudity,  sexual  prac¬ 
tices,  deviation,  etc.” 

The  second  contradiction  relates  to  the 
growing  public  support  for  free  enter¬ 
prise  and  the  increased  regulation  of  it. 
“Thus,  in  the  period  ahead,  you  will  un- 
doubtably  face  a  strong  public  thrust  for 
the  maintenance  of  a  free,  unencum¬ 
bered  press — but  guaranteed  in  the  pub¬ 
lic’s  minds  by  all  sorts  of  government 
regulations.” 

Fairness  revisited  versus  rejection  of 
authority  is  the  third  contradiction.  The 
editorial  columns  aren’t  suspect,  Clark 
said,  but  there  is  an  uncomfortable  feel¬ 
ing,  she  said,  that  “some  stories  aren’t 
printed.” 

It  is  probably  best,  Clark  said,  to 
“keep  in  front  of  you  a  distrustful  rather 
than  a  trusting  reader,  and  to  recognize 
that  you  have  a  credibility  problem.” 
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Personalization  versus  objectivity  is 
the  next  contradiction.  “It’s  hard,”  she 
said,  “to  accept  the  objectivity  of  some¬ 
one  at  the  newspaper  you  don’t  know. 
Cold  faceless  newspapers  are  in  trou¬ 
ble.” 

Regarding  the  new  naturalism  versus 
technology  contradiction,  Clark  said 
there  is  some  movement  away  from 
commitment  to  technology,  strongly  re¬ 
flected,  she  said  by  the  popularity  of 
writers  such  as  Jimmy  Breslin,  the  in¬ 
terest  in  mysticism  and  astrology,  the 
constant  use  by  people  of  “you  know 
what  I  mean”  and  the  obvious  interest  in 
health  foods,  the  environment  and  camp¬ 
ing. 

Readers  are  searching,  she  said,  for  a 
“personal  kind  of  touching  relationship 
with  people  in  the  news.” 

Clark  said  that  part  of  the  newspaper 
credibility  problem  may  well  stem  from 
the  facelessness  of  most  newspapers. 
“Readers  don’t  know  the  writers,  the 
people  who  work  there,  the  editors  or  the 
publishers. 

Clark  said  she  knows  of  “no  industry 
that  has  done  as  little  as  yours  to  tell 
your  story  of  technological  breakthrough 
in  terms  of  reader  benefits.” 

Another  contradiction:  self-fulfillment 
versus  self-improvement.  She  talked 
about  the  emphasis  on  “self.”  Many 
read  a  newspaper  because  they  think  “it 
does  something  to  me  and  for  me — not 
just  because  I  have  a  need  or  obligation. 
Everything  has  to  be  fulfilling  to  me  as  an 
individual.  I  am  the  center  of  my  own 
universe.  The  implications  of  the  self- 
fulfillment  thrust  for  newspapers  are 
mind-boggling.” 

Clark  defined  new  versus  old  values. 
The  new  have  about  permeated  one  out 
of  two  people.  The  extremes  are  begin¬ 
ning  to  level  off.  This  should  make  news¬ 
papers’  job  of  servicing  easier,  Clark 
said. 

The  definition  of  news  is  broadly  ex¬ 
panded.  Readers  face  a  contradiction  of 
cosmopolitan  versus  parochialism.  Paro¬ 
chialism  has  produced  a  host  of  weeklies 
and  zone  editions. 

The  last  contradiction  is  the  need  to 
know  versus  instant  information.  People 
want  to  know  all  the  information,  but 
want  to  “know  it  easy.”  Today’s  readers 
are  more  interesting  and  more  demand¬ 
ing.  Readers  want  papers  to  be  interest¬ 
ing  and  pleasureable.  News  is  anything 
relevant  and  meaningful. 

“Technology  is  in  vogue,  but  tell  your 
story  in  terms  of  reader  benefits,”  she 
said. 


Trying  to  write  about  CB 
radio  is  a  frustrating  task.  As 
with  any  new,  fast  growing 
field,  there's  little  hard  infor¬ 
mation  available  about  CB. 

As  a  manufacturer  of 
CB's,  Clarion  Corporation  of 
America  is  concerned 
because  some  stories  on 
CB  contain  inaccurate  infor¬ 
mation.  It's  not  surprising, 
considering  that  until  now  • 
there  hasn't  been  a  central 
source  of  reliable  informa¬ 
tion  about  CB. 

So  we're  taking  action  to'  ■ 
establish  a  source  of  reli¬ 
able  CB  information.  It's  the 
Clarion  CB  Fact  Center. 

We've  collected  and  indexed 
general  information  on 
CB  from  a  wide  range  of 
sources.  And  we  re  now 
ready  to  help  answer  your 
specific  questions  on  CB. 
We'll  do  our  best  to  answer 
your  requests,  but  if  we  can't 
we'll  probably  be  able  to  di¬ 
rect  you  to  someone  who  can. 

If  you  are  working  on  a 
CB  story,  give  us  a  call  (col¬ 
lect  calls  accepted).  We'll  do 
our  best  to  provide  you  with 
timely  and  accurate  infor¬ 
mation.  Please,  the  Fact 
Center  is  for  the  use  of  the 
working  press  only. 


CBFACT 


(213)  277-7304 

Open  Monday-Friday 
9  a.m.-5  p.m. 

(Pacific  Standard  Ttme) 
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Newspeople  in  the  news 


Wilson  Saugen 

PHILADELPHIA  PROMOTIONS— Philadelphia  News¬ 
papers  Inc.,  publisher  of  the  Inquirer  and  the  Daily  News, 
has  named  Dee  Wilson  data  processing  manager  and  Olaf 
Saugen  as  project  director  for  text  editing.  Both  promotions 
from  within  followed  John  Neighbors'  resignation  as  direc¬ 
tor  of  the  Information  Systems  Division  to  start  his  own 
computer  services  company  in  Jacksonville,  Fla.  Wilson 
joined  PNI  in  1972  as  a  systems  analyst  and  became 
systems  manager  in  1973.  Saugen  joined  the  Inquirer  in 
1968,  worked  briefly  on  the  copy  desk,  and  returned  to  his 
native  Norway  to  become  managing  editor  of  an  Oslo  dai¬ 
ly.  He  returned  to  the  Inquirer  in  1970  as  a  writer  and  last 
year  became  VDT  training  coordinator. 


TO  PUBLIC  BROAD¬ 
CASTING — Cortland  Ander¬ 
son,  New  York  Telephone 
Company  executive,  has 
been  appointed  executive 
vicepresident  of  the  Corpo¬ 
ration  for  Public  Broadcast¬ 
ing,  effective  July  1.  Ander¬ 
son's  background  includes  a 
career  that  began  on 
Florida  newspapers.  He 
joined  the  St.  Petersburg 
Times  and  was  promoted  to 
city  editor  and  managing 
editor.  While  managing 
editor,  his  staff  was 
awarded  the  Pultizer  Gold 
Medal  for  Public  Service  in 
1964.  In  1966  he  became 
editor  and  vicepresident  of 
the  Suffolk  Sun,  a  Long  Is¬ 
land,  N.Y.,  daily.  Anderson 
joined  the  New  York  Tele¬ 
phone  Company  in  1970. 


IDAHO  PUBLISHER— Jack 
D.  Pearson  has  been  ap¬ 
pointed  publisher  of  the 
Idaho  Free  Press,  Nampa, 
and  the  Caldwell  News- 
Tribune  effective  July  1, 
succeeding  Adam  J.  Kalb, 
who  retires  June  30  after  22 
years  as  publisher  of  the 
Free  Press.  Kalb  was  in¬ 
strumental  in  negotiating 
purchase  of  the  Caldwell 
paper  in  1956  and  then  be¬ 
came  publisher  of  both 
papers.  He  remains  as  a 
consultant.  Pearson  is  pres¬ 
ently  advertising  director  of 
the  Prevo  (Utah)  Daily 
Herald.  He  began  his  career 
in  1951  as  an  account 
executive  at  the  Klantath 
Falls  (Ore.)  Herald  and 
News,  moving  to  Prevo  in 
1973. 


Dk  Ronai  i)T.  Farrar,  chairman  of  the 
journalism  department  at  the  University 
of  Mississippi — named  director  of  the 
University  of  Kentucky  School  of  Jour¬ 
nalism.  Fan  ar  succeeds  Dwight  Teeter. 
resigned  to  become  chairman  of  the  Uni¬ 
versity  of  Texas  journalism  department. 


Edward  j.  Ferris,  Ridfietrood  (N.J.)  NeieMaxweu.,  Wa/I  Street  Jourrta/ At- 
News,  elected  president  of  the  newly  lanta  bureau  chief  since  1968 — named  a 
formed  New  Jersey  Circulation  Manager  national  correspondent.  Fred  Zimmer- 
Association.  Other  officers  are:  Frank  man,  reporter  in  the  Washington  bureau, 
Eckman. Bank  Register,  first  vice-  succeeds  Maxwell  as  bureau  chief, 
president;  Leonard  Terrell.  Trenton  Maxwell  will  be  based  in  the  South. 
Times,  second  vicepresident;  Peter  J 
Diaz,  Burlington  County  Times, 
sec  retar  y-t  reasurer . 


Joan  Backoli,  reporter  for  the 
Lafayette  (Ind.)  Journal  and  Courier — 
named  promotion  manager. 


Michael  Wikids.  science  editor  of  the 
Toledo  (Ohio)  Blade — received  the 
American  Heart  Association's  award  for 
best  community  service  story  in  an  Ohio 
daily.  Woods'  story  dealt  with  car¬ 
diopulmonary  resuscitation. 


William  F.  Ewald,  a  senior  editor  at 
People  magazine — joined  the  New  York 
Daily  News  as  assistant  managing  editor 
for  features.  John  Quinn  has  been  named 
features  editor  and  Jacquin  Sanders — 
assistant  features  editor.  Quinn  was  for¬ 
merly  editor  of  the  arts  and  entertain¬ 
ment  section,  and  Saunders  was  assis¬ 
tant  editor  of  the  Sunday  magazine. 

Ewald  succeeds  Stewart  Hagerty — 
resigned  to  become  a  senior  editor  at 
Newsweek. 


Robert  E.  Daley — joined  the  Charles 
F.  Kettering  Foundation  as  communica¬ 
tion  manager.  Daley  has  been  media  rela¬ 
tions  coordinator  for  the  National 
League  of  Cities  in  Washington,  D.C. 
and  senior  editor  of  Nation's  Cities. 


Coming  Soon... 

The  New 

AD-BUILDER 

Space 

Selling 

System  _ 


J.  Don  Cook,  Ada  (Okla.)  Evening 
News  photographer — named  Oklahoma 
Press  Association  “Photographer  of  the 
Year"  for  the  sixth  time  in  the  last  seven 
years. 

s)c  tic  }|C 

Wayne  E.  Lyon — appointed  managing 
editor  of  the  Ottawa  (III.)  Daily  Times 
from  news  editor  of  the  Dixon  (III.)  Even¬ 
ing  Telegraph.  Lyon  was  with  the  St. 
Joseph  (Mo.)  News-Press  22  years  and 
replaces  Glenn  D.  Whitney,  who  retired 
June  17. 


Peter  Bottomley — appointed  manag¬ 
ing  editor  of  the  Nanaimo  (B.C.)  Free 
Press,  replacing  Tom  McKay,  resigned. 
Bottomley  was  city  editor  of  the  Free 
Press. 

*  *  * 

Paul  Babb— joined  the  Texas  Daily 
Newspaper  Association  as  director  of 
services,  succeeding  Stephen  Reese,  re¬ 
signed.  Babb  has  been  in  sales  and  pur¬ 
chasing  with  a  Houston  industrial  firm. 
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Newspeople  in  the  news 


ST.  PAUL  MANAGER—  COMMUNITY  EVENTS  MOVES  TO  FLORIDA—  PHOTO  EDITOR  — 
David  Kitchel  has  been  ap-  MANAGER — Tom  Kline,  George  Blake,  former  cor-  Cornelius  M.  Keyes  has 

pointed  to  the  new  position  promotions  manager  and  respondent  for  Gannett  joined  the  Los  Angeles 

of  advertising  marketing  vicepresident  of  the  Sen-  News  Service  in  Washington  Times  in  the  newly-created 

manager  for  the  St.  Paul  tinel  Star  Community  As-  and  earlier  managing  editor  position  of  photo  editor  and 

(Minn.)  Dispatch  and  sociation,  Orlando,  Fla.,  is  of  the  Pacific  Daily  News,  has  responsibility  for  the 

Pioneer  Press.  Kitchel  will  now  serving  as  Sentinel  Star  Guam,  has  been  named  photography  department 

work  with  developing  Community  Events  man-  managing  editor  of  the  Fort  and  all  photos  produced  by 

marketing/media  sales  con-  ager,  devoting  full  energies  Myers  (Fla.)  News-Press.  20  staff  photographers, 

cepts  and  specific  sales  to  production  of  the  news-  Blake  joined  the  Rochester  Keyes,  most  recently  direc- 

presentations.  He  has  most  paper's  Orlando  Presents  (N.Y.)  Times-Un/on  in  1973  tor  of  photojournalism  at 

recently  been  market  re-  series  of  free  entertainment  and  was  named  managing  Arizona  State  University, 

search  and  media  director  and  coordination  of  other  editor  of  the  Guam  news-  has  a  background  including 

for  a  St.  Paul  advertising  Sentinel  Star  sponsored  paper  in  early  1974  and  staff  photographer  for  the 

agency  and  before  that  was  community  events.  Kline,  moved  to  Washington  early  Arizona  Republic,  camera- 

with  Honeywell  and  edited  who  joined  the  Orlando  this  year.  Blake  succeeds  man  for  Phoenix's  NBC  af- 

a  retail  food  industry  Daily  Newspapers  Inc.  Sanders  LaMont,  who  ac-  filiate,  and  contract  photog- 

magazine  in  New  York  City  (forerunner  of  the  Sentinel  cepted  a  fellowship  spon-  rapheV  of  the  U.S.  govern- 

after  graduation  from  Star)  in  1 947,  became  retail  sored  by  the  National  ment  d  jcumentation  of  the 

Michigan  State.  advertising  manager  and  Endowment  for  the  Humani-  Southwest's  environmental 

then  director  of  the  newly  ties  at  the  University  of  problems.  He  has  spent 

established  promotions  de-  Michigan  and  will  be  on  many  years  on  the  education 

partment  in  1967.  leave  of  absence.  program  of  the  National 

Press  Photographers  As¬ 
sociation. 

Arnoi.d  Sawislak,  a  UPI  senior  editor  Barbara  McLintock — named  editor  of  Hiley  H.  Ward,  former  religion  writer 
and  chief  political  writer — to  Washington  the  Victoria  (B.C.)  Times,  replacing  for  the  Detroit  Free  Press — named  direc- 
enterprise  editor,  overseeing  special  George  Oake,  editor  since  1974  who  is  tor  of  the  editorial-news  sequence  and 
stories  originating  in  the  capital.  Ci.ay  taking  a  position  with  Southam  News  head  of  a  graduate  program  in  religion 
Richards— succeeds  Sawislak  as  national  Service,  Ottawa.  She  is  the  second  journalism  at  Temple  University, 
political  reporter  and  Donald  Lambro,  member  of  her  family  to  be  an  editor  of  Philadelphia.  He  is  currently  associate 
Congressional  staff — moves  to  special  an  FP  Publications  Ltd.  newspaper.  Her  professor  of  journalism  at  Wichita  State 
projects  reporter.  Ira  Allen — succeeds  father,  Peter  McLintock,  is  editor  of  the  University. 

Lambro  on  Congressional  staff.  Winnipeg  (Man.)  Free  Press.  The  new  ♦  *  * 

*  *  *  recently  was  Victoria  bureau  Ed  Hailey — named  classified  ad vertis- 

Milton  V.  Meier  named  business  chief.  ing  manager  of  the  C/m/ra/ioogo  (Tenn.) 

manager  of  the  Daily  Oklahoman  and  *  *  *  Times.  Hailey  was  with  the  Charlotte 

Oklahoma  City  Times,  succeeding  Glen  Barry  Hofeman,  managing  editor  of  News-Observer.  Leroy  Surrett _ 

Bayless,  who  becomes  senior  economics  the  White  Plains  (N.Y.)  Reporter  promoted  to  retail  advertising  manager 

writer  for  both  papers.  Dispatch — promoted  to  editor,  succeed-  of  the  Times. 

*  *  *  ing  Walter  Anderson,  resigned  to  be- 

Bill  Billiter — named  city  editor  of  come  senior  editpr  of  Parade  magazine. 

the  Louisville  Times.  He  succeeds  Helen  Spiro.  Lifestyles  editor  for  the 
Leonard  Purdue — moved  to  assistant  Reporter  Dispatch — promoted  to 
managing  editor.  Westchester  Rockland  Newspapers 

*  *  *  Lifestyles  social  editor,  succeeding 

Ed  Crowell — named  city  editor  of  the  Elaine  Bissell.  Bissell  has  been  named 

Austin  (Tex.)  American-Statesman  re-  Lifestyles  editor  of  WRN,  succeeding 
placing  Jim  Baker — moved  to  the  news-  Joyce  Gabriel,  who  left  WRN. 
paper’s  capitol  bureau.  *  *  * 

Named  to  edit  the  new  Saturday  lei-  Alfred  B.  Lowy — appointed  editor  of 
sure  section,  time  out,  is  Carolyn  Bobo,  the  Port  Chester  (N.Y.)  Daily  Item,  suc- 

an  assistant  city  editor.  Arnold  ceeding  Bill  Bassett,  retiring  as  general 

Garcia — named  an  assistant  city  editor  manager.  Lowy  has  been  managing 
from  the  education  beat.  editor. 
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One  pool  camera  allowed 
at  trial  in  Florida  court 


A  one-year  experiment  with  cameras 
in  the  courtroom  begins  in  Florida  July  5 
under  stringent  rules  promulgated  by  the 
state’s  Supreme  Court  justices. 

Canon  3  of  the  Florida  Code  of  Judicial 
Conduct  has  forbidden  photographic  cov¬ 
erage  of  trials  in  the  state  courts  since 
1937  regardless  of  whether  judges  wanted 
to  allow  it.  The  ban  came  as  an  aftermath 
to  the  frenzied  press  coverage  of  the 
Lindbergh  kidnaping  trial  in  New  Jersey 
which  prompted  the  American  Bar  Asso¬ 
ciation  to  adopt  its  Canon  35  leaving 
cameras  in  the  courtroom  to  the  discre¬ 
tion  of  individual  judges. 

Following  a  snag  in  a  plan  to  conduct  a 
single  criminal  trial  with  still  photogra¬ 
phers  and  television  cameramen  in  the 
courtroom,  the  Supreme  Court  agreed  to 
relaxing  Canon  3  for  any  court  for  one 
year  so  that  there  would  be  an  abundance 
of  experience  on  which  to  base  a  decision 
for  modifying  or  retaining  the  prohibi¬ 
tion. 

Guidelines  issued 

The  guidelines  which  some  members 


Facts  About 
Liquor  Soles  in 
Pennsylvania... 


The  Nation's 
Fifth  Largest 
Liquor  Market 

We've  got  on  eye-opening  study 
on  the  State's  tour  control  divi¬ 
sions.  For  your  free  copy  write  to; 

Mr.  Gerald  Szorek,N.A.M. 
Times  Publishing  Co. 

205  W.  12th  St. 

Erie,  Pa.  16501 

Erie  Morning  News 
ERIE  DAILY  TIMES 

(Bxit  QTimeS'NtttJiEi 

Represented  by  Story  &  Kelly-Smith,  Inc. 


of  the  news  media  complain  are  too 
strict  are: 

•  One  still  photographer  in  a  desig¬ 
nated  area  of  the  courtroom. 

•  No  more  than  two  cameras  and  four 
lenses. 

•  Film  or  lens  changes  may  be  made 
only  during  a  recess. 

•  Pool  photographer  to  be  chosen  by 
the  news  media. 

•  Still  cameras  limited  for  sound  and 
light  to  the  35  mm  Leica  “M”  Rangefind¬ 
er  series. 

•  Additional  lighting  may  be  installed 
in  courtrooms  by  the  news  media  (at  their 
own  expense)  with  advance  approval  of 
the  presiding  judge. 

•  One  still  photographer  at  appellate 
court  proceedings. 

•  Television  may  have  one  portable 
camera  operated  by  one  person,  except 
in  appellate  courts  where  two  will  be 
allowed. 

•  Tape  recorders  may  be  used  but  not 
for  conversations  between  lawyers  and 
clients,  nor  conversations  between  law¬ 
yers  and  the  judge  at  the  bench. 

•  All  camera  equipment  must  be 
cleared  by  the  presiding  judge  in  advance 
of  the  trial,  either  civil  or  criminal. 

The  issuance  of  the  guidelines  for  the 
experiment  originated  with  petitions  filed 
several  months  ago  by  the  Post-News- 
week  tv  stations  in  Jacksonville  and 
Miami.  Chief  Justice  Ben  Overton  favored 
a  general  rule  to  allow  photographic 
coverage  in  all  the  county  and  circuit 
courts  rather  than  limiting  the  experi¬ 
ment  to  two  judicial  districts.  Justice 
Fred  Karl  went  along  with  the  guidelines 
but  said  they  go  further  than  necessary. 

The  court  left  the  touchy  problem  of 
arranging  press  pools  to  the  newspaper 
and  tv  station  people. 

Landmark  acquires 
California  paper 

Agreement  in  principle  to  sell  the  El 
Cajon  Californian  to  Landmark 
Communications  Inc.  of  Norfolk,  Va. 
was  announced  in  the  Eugene  (Ore.) 
Register-Guard  (June  15)  by  the  R-G 
publisher,  Alton  F.  Baker  Jr.  Baker  is 
also  president  of  the  Guard  Publishing 
Co.,  owner  of  El  Cajon  Californian. 

Baker  said  his  brother,  Richard 
(publisher  of  the  Californian)  would  re¬ 
turn  to  the  Register-Guard.  Baker  said 
John  Colburn,  presently  president  of 
Landmark  Communications,  will  be  ap¬ 
pointed  publisher  of  the  Californian. 


Soviet  KGB  release 
L.A.  Times  reporter 

Los  Angeles  Times  correspondent 
Robert  C.  Toth  was  released  by  the  KGB 
security  police  on  June  16  and  told  that 
he  would  now  be  permitted  to  leave  the 
country. 

Toth  was  apprehended  on  a  downtown 
Moscow  street  on  June  1 1  while  meeting 
with  a  Soviet  citizen. 

The  Soviet  authorities  accused  Toth  of 
collecting  “political  and  military  secrets” 
s”  and  interrogated  him  at  a  prison  of  the 
KGB  security  police. 

Scheduled  to  return 

After  the  questioning  June  14,  Toth 
was  ordered  to  return  for  further  interro¬ 
gation.  And  he  was  also  told  he  would  be 
unable  to  leave  the  country  June  17,  as 
had  been  his  plan  after  completion  of  a 
three-year  tour. 

The  Soviet  action  was  viewed  as  an 
ominous  precedent  in  Russian  harass¬ 
ment  of  Western  journalists,  who  have 
frequently  been  expelled  but  never  be¬ 
fore  been  questioned  under  such 
threatening  conditions. 

It  was  also  considered  a  challenge  to 
President  Carter  on  the  eve  of  the  Bel¬ 
grade  conference,  where  the  Helsinki 
accord,  whose  human  rights  provisions 
Carter  claims  the  Soviets  have  violated, 
will  be  reviewed. 

Toth,  a  science  writer,  was  seized  by 
the  police  on  a  Moscow  street  June  11 
after  a  Soviet  scientist  had  handed  him  a 
manuscript  on  parapsychology,  the 
study  of  extrasensory  perception. 

Embassy  protest 

U.S.  embassy  officials  protesting 
Toth’s  detention  were  told  the  corres¬ 
pondent  was  engaging  “in  activities  in¬ 
compatible  with  his  journalistic  status. 
...  the  collection  of  secret  information 
of  a  political  and  military  nature.” 

Following  his  release,  Toth  wrote  a 
lengthy  report  for  the  Times  that  was 
distributed  to  other  newspapers  for  re¬ 
printing  (June  19). 

In  his  account  of  the  interrogations, 
Toth  said  the  KGB  showed  him  “virtu¬ 
ally  every  article  I  had  written  about  sci¬ 
ence  in  the  past  three  years  that  used 
unofficial  materials  and  sources”  and 
questioned  him  about  the  sources. 

Toth  said  he  signed  a  statement  with 
the  qualifying  phrase  that  “This  protocol 
has  been  translated  for  me,  with  its  es¬ 
sence,  1  have  no  major  objections.” 

Toth  is  the  fifth  American  newsman  in 
Russia  to  be  accused  of  subversive  ac¬ 
tivities  in  the  last  year.  The  others  were 
Alfred  Friendly,  Jr.  Newsweek;  Peter 
Osnos,  Washington  Post;  Christopher  S. 
Wren,  New  York  Times;  and  George  A. 
Krimsky  of  the  Associated  Press,  who 
was  later  expelled  on  currency  violation 
charges. 
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SOUTENT  BEFINED  COAL  TESTED 


Soh.^‘”f 


Near  a  small  town 
in  south  Georgia, 
an  historic  energy 
experiment  has 
begun.  For  the 
first  time  anywhere 
inthewoild, 
electricity  is  being 
producMfroma 
revolutionary 
fud-solvent 
refined  coal. 


This  test  is  a  proving  | 
ground  for  the  many 
years  of  research 
and  preparation 
which  have  gone 
into  developing  a 
way  to  clean  coed — 
a  process  called  sol¬ 
vent  refining. 

Data  from  the  ex¬ 
periment  must  be 
studied  for  several 
weeks  to  come.  But 
we're  confident  the 
results  will  show  that 
solvent  refining  is  a 
way  to  turn  even  the 
dirtiest  coal  into  an 


environmentally 
acceptable  fuel. 

Three  thousand 
tons  of  "clean"  sol¬ 
vent  refined  coal  al¬ 
ready  hove  passed 
one  important  test. 
The  fuel  was  shipped 
cross-country  by 
rail — in  open  hop¬ 
per  cars — and 
proved  it  could  hold 
up  in  all  kinds  of 
weather.  Now,  for 
the  first  time,  it  is 
being  burned  under 
actual  operating 
conditions  in  on 


electric  generating 
plant  near  Albany, 
Georgia. 

Solvent  refining  is 
being  put  to  the  test. 
It  could  mean  the 
best  way  to  bum 
coal  while  meeting 
the  restrictive  en¬ 
vironmental  regula¬ 
tions  for  new  electric 
generating  plants. 

Contact:  Gole  Kloppa 

(404)393-0650 

Southern  Company 

the  southern  electric  system 


267  attend 
ANCAM  annual 
convention 

By  Dan  Lionel 

“The  hour  is  late  for  newspapers.” 
Courier-Journal  and  Louisville  Times 
publisher,  Barry  Bingham  Jr.  told  267 
CAMS  attending  their  57th  annual  con¬ 
ference  in  Louisville  this  week.  “But 
it’s  not  too  late  to  catch  up.” 

“Newspapers  are  facing  greater  chal¬ 
lenges  than  ever,”  he  said.  “According 
to  a  recent  Gallup  poll,  newspapers  have 
slipped  into  6th  place  among  respected 
institutions,  several  ranks  below  televi¬ 
sion.”  Quoting  the  dictum  of  his  grand¬ 
father  who  addressed  an  ANCAM  con¬ 
vention  in  Louisville  48  years  ago,  he 
said  “we  must  avoid  fraudulent,  mislead¬ 
ing,  indecent,  vulgar  and  offensive  ads.” 

He  said  his  newspaper  turns  down 
over  $100,000  dollars  worth  of  such  ads 
each  year  and  has  3  ombudsmen,  one 
each  for  advertising,  editorial  and  circu¬ 
lation  complaints.  Their  names  are  listed 
daily  along  with  their  phone  numbers  on 
page  2  of  the  paper. 

“We  must  get  our  heads  together,  ad¬ 
vertising,  circulation,  editorial  produc¬ 
tion  and  promotion  and  establish  market¬ 
ing  goals.” 
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In  accepting  ANCAMS  highest  award 
for  a  publisher's  contribution  to  classi¬ 
fied,  the  James  M.  McGovern  plaque, 
Frank  H.  Daniels,  Jr.,  publisher, Raleigh 
(N.C.)  News  and  Observer,  said  “1  don’t 
know  whether  family  ownership  of 
newspapers  is  good  or  bad.  For  my  part  1 
enjoy  it.”  Daniels,  citing  the  importance 
of  private  want  ads  to  the  health  of  clas¬ 
sified  advertising  said  he  had  not  permit¬ 
ted  an  increase  in  the  family  want  ad  rate 
for  10  years. 

While  the  U.S.  CAMS  were  attending 
in  a  jolly  mood  experiencing  an  average 
linage  gain  of  around  15%  over  bang-up 
gains  in  1976,  Canadian  members  were 
less  than  happy  with  most  facing  losses 
this  year  due  to  stiff  inflation  and  high 
unemployment.  Their  British  counter¬ 
parts,  6  of  whom  crossed  the  ocean  to 
attend  the  conference,  were  likewise 
showing  red  figures. 

While  the  formal  program  speakers 
exuded  confidence  and  satisfaction  with 
classified’s  progress,  the  bull  session 
conversations  reflected  a  number  of  irk¬ 
some  problems.  Max  O.  Taylor,  veteran 
CAM  of  Portland  (Ore.)  Oregonian  and 
Journal,  said  obtaining  qualified  ad- 
taking  personel  had  become  extremely 
difficult.  “We  don’t  have  typesetters  or 
proofreaders  any  longer  with  our  com¬ 
puterized  systems  and  so  the  ad  takers 
have  to  have  a  good  command  of  English 
and  spelling.  With  the  semi-illiterates  the 
schools  are  turning  out  these  days,”  he 
said,  “we  recently  interviewed  110 
people  in  three  days  and  had  90  flunk  the 
spelling  test.” 

Many  CAMS  cited  reader  and  adver¬ 
tiser  complaints  about  the  miniscule  type 
size  resulting  from  the  prevalent  10  col¬ 
umn  classified  format.  “People  used  to 
read  the  classified  for  the  sheer  fun  of 
it.”  One  CAM  said,  “That’s  what  gener¬ 
ated  both  response  and  future  advertis¬ 
ing.  Today,  a  lot  of  readers  are  turned  off 
by  the  tiny  type  size  and  only  read  the 
want  ads  when  they  have  to.” 

National  classified  advertising  should 
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get  a  big  boost  with  the  January  1977 
issue  of  Standard  Rate  &  Data  which  will 
see  the  inauguration  of  a  separate  section 
devoted  to  classified,  according  to  Len 
Kudlata,  publisher  of  the  SRDS  local 
media  division.  The  new  feature  is  the 
culmination  of  a  two  year  effort  by 
ANCAM’s  action  committee  which  de¬ 
veloped  a  questionnaire  in  cooperation 
with  SRDS  and  major  national  classified 
advertisers  that  will  provide,  in 
simplified  format  rate,  contact  and  other 
information  national  advertisers  require. 

Recruitment  advertising  was  noted  as 
the  largest  source  of  national  classified. 
George  H.  Van  Wagner,  CAM,  Chicago 
Tribune,  said  a  recruitment  advertising 
agency  was  the  3rd  largest  revenue 
source  for  his  paper  following  Sears  and 
Marshall  Field.  “Of  the  15  largest  re¬ 
venue  sources  recruitment  advertising 
agencies  accounted  for  8  places,”  he 
said. 

Ted  Stepien,  president.  Nationwide 
Advertising  Service  Inc.,  said  news¬ 
papers  who  do  not  pay  agency  commis¬ 
sion  on  local  recruitment  ads  are  missing 
a  bet  as  agency  generated  ads  usually  run 
twice  the  size  of  those  sold  by  the  news¬ 
paper  people  themselves.  “Our  account 
people  spend  more  time  with  an  adver¬ 
tiser  and  we  have  their  confidence  be¬ 
cause  their  recruitment  problems  are  our 
specialty.  Besides,  newspapers  are  in  in¬ 
creasing  competition  for  help  wanted  ads 
with  radio  and  tv  which  pay  a  commis¬ 
sion.” 

The  CAMS  heard  a  number  of  inspira¬ 
tional  talks  on  motivation  and  training. 

They  saw  a  preview  of  the  new  NAB 
“Training  the  Trainer”  seminar  series 
presented  by  NAB’s  Jane  Gilmer  and 
Marie  Holland;  they  took  time  out  for  a 
boat  ride  on  the  Ohio  River  and  they 
elected  a  new  set  of  officers. 

Reg  Hobson,  Ottawa  (Can.)  Citizen 
was  named  president  succeeding  Nor¬ 
man  R.  Young,  Detroit  News.  Others 
elected  include  Bill  Backvold, 
Montgomery  (Ala.)  Advertiser-Journal, 
president  elect,  and  Robert  S.  Rogers, 
Westchester  Rockland  Newspapers,  2nd 
vicepresident. 

In  his  acceptance  speech,  Hobson  said 
his  administration  would  upgrade 
ANCAM’s  publication  Ancam  Ex¬ 
changes:  seek  to  enlarge  the  ANCAM 
membership  from  its  present  644  to  675; 
broaden  the  base  of  International  Want 
Ad  Week  and  step  up  its  Classified  in  the 
Classroom  program. 

E&P  promotion  award  winners  an¬ 
nounced  by  George  McLlveen,  exhibt 
chairman,  were  as  follows:  under 
25,000 — Doylestown  (Pa.)  Daily  Intelli¬ 
gencer,  Karen  Keefner,  CAM; 
25,000-49,999 — San  Rafael  (Calif.)  Inde¬ 
pendent  Journal,  Carl  Lehman,  CAM; 
50,000-99,999 — Riverside  (Calif.)  Press 
Enterprise,  Earl  Copper,  CAM;  and  in 
the  over  100,000  bracket  the  Des  Moines 
Register,  David  E.  Tibbetts,  CAM. 
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Most  IRE  members  would  keep 
lawbreaking  sources  secret 


During  the  course  of  an  investigation 
of  organized  crime,  an  informant,  who 
has  been  promised  absolute  secrecy, 
tells  you  he  has  committed  a  murder. 
Would  you  notify  the  authorities? 

This  was  one  of  several  questions  that 
editors,  reporters,  journalism  professors 
and  students  attending  the  opening  night 
dinner  of  the  Investigative  Reporters  and 
Editors  second  annual  convention  were 
asked  to  answer. 

The  results:  102  said  they  would  notify 
the  authorities,  while  187  said  they 
would  not. 

The  questionnaire  was  filled  out  by  315 
persons — 55  editors,  185  reporters,  23 
professors  and  52  students.  The  ques¬ 
tionnaire  was  used  as  a  “springboard” 
for  discussion  at  a  session  on  ethics  the 
following  afternoon  and  emotions  ran 
high  when  the  question  came  up  as  to 
whether  a  reporter  should  have  the  right 
to  protect  a  person  who  admitted  com¬ 
mitting  a  murder,  even  if  the  reporter  did 
promise  him  secrecy  before  the  conver¬ 
sation  began. 

IRE  Phoenix  Project  member  Dick 
Levitan  (WEEl  radio-Boston)  and  IRE 
board  member  Tom  Van  Howe  (Louis¬ 
ville  Times)  argued  that  no  matter  what 
agreement  had  been  made  on  keeping  a 
source’s  identity  a  secret,  if  that  person 
confessed  to  committing  a  murder  they 
would  report  it  to  the  police.  Others  in 
the  audience  disagreed  saying  that  once 
a  reporter  made  the  agreement  to  keep 
the  source  confidential,  they  would  not 
reveal  his  or  her  name  to  police  authori¬ 
ties. 

Van  Howe  said,  however,  that  rob¬ 
bery  was  another  matter.  “A  person  can 
live  without  $10,  but  murder  is  the  ulti¬ 
mate  crime,”  he  said.  Van  Howe  said  he 
would  probably  not  reveal  the  name  of  a 
person  who  had  committed  robbery. 

Those  answering  the  questionnaire 
almost  unanimously  agreed  with  that  line 
of  thinking.  Only  1 1  persons  answered 
yes,  compared  to  294  who  said  no,  in 
response  to  the  question:  “In  the  course 
of  an  investigation  of  organized  crime,  an 
informant,  who  has  been  promised  abso¬ 
lute  secrecy,  tells  you  he  has  committed 
several  robberies.  Would  you  notify  au¬ 
thorities?” 

Only  50  journalists  said  they  closely 
follow  a  written  code  of  ethics,  com¬ 
pared  to  262  who  said  they  do  not. 
Furthermore,  only  99  feel  a  reporter 
should  be  governed  by  a  written  code  of 
ethics  and  198  feel  they  should  not. 

During  the  session  on  ethics.  Bob 
Schulman,  media  critic  for  the  Louisville 
Times,  cited  the  need  for  a  standard  code 
of  ethics  for  the  industry  which,  in  effect, 
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would  spell  out  specifically  what  repor¬ 
ters  can  or  cannot  do.  He  said  all  of  the 
existing  codes  are  too  generalized.  Sev¬ 
eral  journalists  in  the  audience,  both  dur¬ 
ing  and  following  the  session,  said  it 
would  be  wrong  to  institute  a  rigid  code 
of  ethics  to  cover  every  situation  since 
the  circumstances  surrounding  almost 
every  story  are  different. 

Lack  of  interest 

Jack  White,  head  of  the  IRE  ethics 
committee,  said  there  has  been  a  lack  of 
interest  on  the  part  of  the  membership  to 
even  look  into  the  formulation  of  a  code 
of  ethics.  He  said,  however,  that  within 
the  next  month  he  will  be  gathering  all 
the  existing  ethics  codes  passed  by  other 
journalism  organizations  and,  along  with 
some  member  volunteers,  would  be 
studying  them  to  make  some 
recommendations  to  the  IRE  board. 

Personally  speaking.  White  said  he  felt 
a  code  of  ethics  for  investigative  repor¬ 
ters  was  “unenforceable”  and  something 
“I  don’t  think  we  need.”  He  added  that 
“there  is  no  code  that  could  cover  all  the 


decisions  we  have  to  make.  It  would  be 
crazy  to  try.” 

“What  would  you  do” 

Other  parts  of  the  questionnaire  pre¬ 
sented  situations  and  asked  how  a  repor¬ 
ter  would  handle  it. 

You  are  a  reporter  in  the  competitive 
world  of  Chicago  journalism,  hot  in  pur¬ 
suit  of  an  investigation  of  massive  M^ic- 
aid  fraud.  A  U.S.  attorney  has  promised 
to  convene  a  grand  jury  to  look  into  the 
mess  and  all  the  newspapers  are  running 
daily  stories.  A  government  official  leaks 
an  unpublished  HEW  report  to  you  which 
indicates  a  South  Side  physician  received 
$600,000  in  Medicaid  payments  last  year. 
The  official  tells  you  he  believes  the  com¬ 
petition  is  attempting  to  obtain  the  same 
information.  You  know  HEW  has  been 
wrong  in  some  of  its  previous  reports  of 
Medicare  and  Medicaid  payments.  It  is 
Friday  afternoon  and  the  doctor  in  ques¬ 
tion  is  unreachable  until  Monday.  Do  you 
hold  the  story  or  run  it  in  the  weekend 
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Quick  payback  from 
front-end  systems 


By  Earl  Wilken 

At  the  (June  14)  session  at  the 
ANPA/Rl  Production  Management  Con¬ 
ference,  newspaper  executives  heard  a 
variety  of  viewpoints  on  cost  justifica¬ 
tion  for  front-end  electronic  copy  pro¬ 
cessing  systems. 

t 

James  E.  Burgess,  vicepresident  of 
newspaper  operations  for  Lee  Enter¬ 
prises,  warned  that  competition  from 
shoppers,  specialty  publications,  and 
area  weeklies  are  out  there  to  be  dealt 
with  as  competitors. 

Burgess  discussed  the  popular  means 
of  analyzing  a  return  on  investment 
which  includes,  he  said,  payback,  pre¬ 
sent  value  and  discounted  cash  flow.  His 
choice  is  payback,  he  stated,  and  cost 
savings  from  the  technology  shown  at 
the  conference  should  be  in  less  than 
four  years.  Burgess  also  suggested  that 
depreciation  should  be  done  fast, 
maybe  five  years  with  a  double-declining 
balance. 

If  you  have  cost  justified  the  invest¬ 
ment,  Burgess  said,  the  income  im¬ 
provement  will  break  into  the  black  in 
the  second  or  third  year.  If  not,  he 
cautioned,  your  system  may  be  too  ex¬ 
pensive  or  too  elaborate  or  you  are  al¬ 
ready  too  efficient  or  you  have  under¬ 
estimated  the  needed  manpower  reduc¬ 
tion  savings. 

Edward  R.  Padilla,  president  and  gen¬ 
eral  manager  of  the  Sacramento  Union, 
in  presenting  the  viewpoint  of  production 


in  the  session,  said  the  elimination  of  the 
buzz  word  “front-end  system”  was 
needed.  He  said  there’s  no  such  thing  as 
a  front-end  system.  “I  believe,  Padilla 
commented,  that  the  only  way  to  fly  in 
our  business  today — and  yes  tomorrow 
— is  to  think  in  terms  of  the  total  system. 
The  total  system  concerns  itself  with 
front  and  back  and  all  the  little  delicate 
sub-systems  in  the  middle.” 

Padilla  also  suggested  that  another 
phrase  that  should  be  eliminated  was  the 
“production  viewpoint.”  He  said  the 
only  viewpoint  that  production  can  ever 
have  is  to  serve  the  needs  of  editorial, 
advertising  and  circulation. 

Padilla  then  went  on  to  say  that  news¬ 
papers  today  are  truly  competing  for 
their  readers’  available  time.  The  faster 
we  can  process  information,  he  stated, 
the  more  timely  our  product  becomes, 
then  the  more  important  our  newspapers 
will  be  to  our  readers. 

The  viewpoint  of  the  editorial  depart¬ 
ment  was  given  by  Joseph  M.  Ungaro, 


vicepresident  and  executive  editor- 
Westchester  Rockland  Newspapers. 
Ungaro  warned  that  if  we  don’t  apply 
more  to  the  decision  making  on  front-end 
systems  than  the  simple  economic  jus¬ 
tification  formulas  we  are  now  using,  the 
existing  papers  may  be  upstaged  by  new 
publishers  of  the  late  20th  century. 

Ungaro  went  on  to  argue  the  case  for 
looking  at  problem  areas  which  arise  out 
of  the  current  approach  most  widely 
used  in  making  economic  justification 
decisions  on  front-end  systems. 

One  of  the  problems,  he  said,  is  the 
over  emphasis  on  the  direct  immediate 
savings  through  the  reduction  of  people. 
When  this  policy,  is  coupled  with  a  pol¬ 
icy  of  reductions  in  force  only  by  attri¬ 
tion,  he  said,  it  can  result  in  very  poor 
long-range  decisions  in  the  purchase  of 
equipment. 

Another  problem,  Ungaro  said,  is  that 
cost  justification  processes  may  result  in 
purchase  of  less  than  the  necessary 
amount  of  equipment.  This  may  save 
capital  costs,  but  put  pressure  on  the 
editorial  operation,  Ungaro  said,  as  well 
as  the  production  side. 

Ungaro  then  addressed  his  remarks  to 
future  potential  competitive  pressures  on 
newspapers.  He  said  the  new  technology 
is  going  to  prove  a  two-edged  sword  and 
although  it  will  drive  down  production 
costs  for  newspapers  this  will  also  be 
true  for  potential  competitors. 

Isolated  markets  of  today,  Ungaro 
said,  my  be  competitive  hotbeds  in  five 
years.  He  then  posed  the  question,  “Will 
your  editor  have  a  system  that  enables 
her  or  him  to  provide  more  news,  faster 
and  in  more  attractive  format?” 

Ungaro  urged  that  the  industry  rede¬ 
fine  the  economic  justification  formulas 
to  include  more  factors  and  be  more 
realistic. 
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Syndicates 


By  Lenora  Williamson 


Popeye,  in  bronze,  overlooks  Mississippi 

As  of  this  Saturday,  the  most  famous  raise  funds.  The  sorority  commissioned 


old  salt  in  the  world — Popeye — ^goes  on 
permanent  duty  watch  in  his  hometown 
overlooking  the  Mississippi  River. 

The  jut-jawed  comic  strip  hero,  pipe  at 
the  usual  jaunty  angle,  is  memorialized  in 
a  six-foot,  bronze  statue,  the  gift  of  citi¬ 
zens  who  contributed  money,  sold 
Popeye  memorabilia,  spinach  banks, 
t-shirts,  and  punching  bags  to  raise  the 
$10,000. 

This  is  Chester,  Illinois'  first  com¬ 
memoration  of  Popeye  and  his 
creator — Elzie  Crisler  Segar,  who  was 
born  and  raised  in  the  town  of  5,000  and 
later  fashioned  many  of  his  cartoon 
characters,  including  Popeye,  Olive  Oyl 
and  Wimpy,  after  townspeople. 

Among  guests  for  the  unveiling  in 
Chester  was  Segar's  widow,  his  son  and 
daughter,  and  Forrest  C.  Sagendorf,  who 
writes  and  draws  the  strip  today  for  King 
Features  Syndicate  in  his  home  studio  at 
Southbury,  Connecticut.  Sagendorf  was 
Segar's  assistant  and  friend  for  many 
years. 

The  statue  itself  is  a  gift  from  the  local 
Xi  Upsilon  Chapter  of  Beta  Sigma  Phi 
sorority,  which  began  a  campaign  sev¬ 
eral  years  ago  to  stimulate  interest  and 


Robert  Walker,  chairman  of  sculpture, 
John  Burroughs  School,  St.  Louis,  to 
execute  the  bronze  Popeye. 

Segar,  who  supported  himself  from  the 
age  of  12  in  an  assortment  of  jobs,  sub¬ 
mitted  his  first  cartoon  to  a  St.  Louis 
newspaper  with  this  note:  “Please  pub¬ 
lish  on  acct.  of  my  uncle  works  in  the 
press  room.”  The  newspaper  took  no 
account  of  the  reason.  So  Segar  enrolled 
in  a  correspondence  course  for  $20,  left 
Chester  for  a  drawing  job  on  the  Chicago 
Herald  and  when  the  paper  folded  he 
moved  to  the  Chicago  Evening  American 
where  Arthur  Brisbane,  editor  of  the 
syndicate  which  would  subsequently  be¬ 
come  King,  took  notice.  Brisbane  sent 
Segar  to  the  New  York  office,  and  in 
1919  the  cartoonist  created  the  classic 
“Thimble  Theatre"  whose  raffish  cast 
included  Olive  Oyl.  In  the  strip’s  10th 
year,  Popeye  appeared  as  an  odd  sailor 
standing  on  a  dock.  From  January  11. 
1929,  he  captured  the  imaginative  eyes  of 
readers  and  went  on  to  become  a  star  of 
radio,  motion  pictures  and  television. 

Popularity  of  Popeye  has  remained 
high.  King  Features  licenses  more  than 
1 ,000  products  bearing  his  image — from 
pencils  to  pajamas. 


HEAVE  HO — Workmen  in  Chester,  Il¬ 
linois  move  the  six-foot  bronze  of 
Popeye  onto  his  pedestal  for  dedication 
ceremonies  in  the  hometown  of  the 


comic  strip's  creator,  Elzie  Segar. 
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ANPA/RI  conference 
draws  11,940 

Peter  P.  Romano,  director,  production 
department  ANPA/Rl,  announced  at  the 
closing  session  of  the  49th  annual 
ANPA/Rl  meeting  that  1 1,940  individu¬ 
als,  a  record  number,  registered  for  the 
June  11-16  Anaheim,  Ca.,  conference. 

As  moderator  of  the  Thursday  session 
dedicated  to  viewing  the  industry  in 
1990,  Romano  contrasted  the  new 
technology  with  the  filing  of  a  story  via 
the  telephone  to  the  Boston  Globe  on 
February  12,  1877  from  Salem,  Mass. 

Romano  went  on  to  say  the  newspaper 


tions,  Rinehart  said,  since  facsimile 
pages  will  be  transmitted  between  news¬ 
papers  and  local  advertisers  by  way  of 
lightwave  technology.  This  will  result  in 
a  reduction  of  distribution  costs  for 
newspapers,  he  declared. 

The  combination  of  two  technologies, 
CCD  (charge-couple  device)  and  Bubble 
memory  will  lead  to  an  all  electronic 
camera,  Rinehart  predicted. 

In  the  field  application  of  the  elec¬ 
tronic  camera,  images  will  be  transmitted 
directly  to  the  newspaper’s  storage  unit 
and  photo-editors  will  be  able  to  view  the 
image  on  a  VDT.  There  will  be  an  all 
electronic  news  camera  by  the  RI, 
Rinehart  said. 


State  senate  hails 
'free  want  ads’ 

The  Delaware  Senate  has  passed 
unanimously  a  resolution  “commending 
the  News-Journal  papers  for  publishing 
free  job  advertisements  for  young 
people.” 

The  ads  referred  to  are  “Free  Student 
Want  Ads,”  which  the  News-Journal 
Company  in  Wilmington,  Delaware  has 
published  every  year  for  the  past  10 
years.  The  ads  run  three  consecutive 
days,  usually  in  the  first  week  of  June. 

This  year,  the  ads  ran  June  3,  4,  and  5 
in  The  Morning  News,  Evening  Journal, 


industry  was  at  a  Crossroads  in  1977  with 
future  technology  having  an  impact  on 
the  industry  from  the  areas  of  space  shut¬ 
tle  flights,  satellite  transmissions,  fiber 
optics  and  electronic  delivery  and  re¬ 
trieval  systems. 

William  D.  Rinehart,  vicepresident/ 
technical  ANPA,  talking  about  the  ABCs 
of  New  Communications  Technology 
predicted  newspaper  technology  of  the 
1990s  would  permit  the  industry  to 
dominate  news  and  advertising  markets 
to  a  greater  degree  than  today. 

In  his  discussion  of  new  elements  of 
communications  technology,  Rinehart 
said,  laboratory  breakthroughs  of  today 
will  be  the  technology  of  the  1990s.  He 
said  he  was  confident  satellite  technol¬ 
ogy  would  be  adopted  by  the  industry 
before  1990s. 

Rinehart  also  said  by  the  1990s  the  in¬ 
dustry  would  have  “next  day  advertis¬ 
ing”  capabilities  through  a  National  Ad¬ 
vertising  Satellite  Network. 

Fiber  optics  will  have  local  applica- 


Romano  said  this  year’s  conference 
had  more  exhibitors  than  any  previous 
year. 

Gannett  buys  3 
Louisiana  dailies 

The  Gannett  Co.  completed  its  largest 
single  cash  acquisition  with  the  purchase 
of  the  Shreveport  (La.)  Times,  Monroe 
(La.)  World  and  News-Star  for  $54.4 
million  last  week. 

Having  acquired  21  papers  in  the  last 
12  months,  Gannett  now  publishes  73 
papers  in  28  states  and  Guam,  with  a 
total  circulation  of  2.9  million  daily.  Its 
largest  single  acquisition  was  a  stock 
purchase  and  merger  transaction  in  the 
takeover  of  Speidel  Newspapers,  Reno, 
Nev.,  last  month. 

The  circulation  of  the  three  latest  ac¬ 
quisitions  is  125,000  Sunday  and  90,000 
for  the  morning  Times,  51,000  Sunday 
and  37,000  daily  at  the  morning  World, 
and  13,500  at  the  afternoon  News-Star. 


Y  ORDER  YOUR 
SUBSCRIPTION  NOW. 
MAIL  THIS  COUPON. 
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The  News  Journal  (Saturday)  and  the 
Sunday  News  Journal.  The  ad  count, 
which  totaled  853  and  filled  17  classified 
columns,  was  the  largest  response  to 
date. 

Correction 

Dillon  (S.C.)  Herald  was  erroneously 
identified  as  being  a  daily  newspaper  in 
the  June  11  issue  of  E&P.  The  news¬ 
paper  is  published  weekly.  The  paper 
was  mentioned  in  a  report  of  its  purchase 
of  the  weekly  Fairmont  (N.C.)  Times- 
Messenger. 


Rate  story 

( Continued  from  page  9) 

Suddenly  AT&T  “deaveraged”  costs. 
It  raised  rates  between  small  cities  and 
lowered  them,  between  big  cities.  That 
change  costs  us  4.3  million  dollars  be¬ 
cause  we  serve  nearly  3.000  small  cities 
and  only  327  big  ones. 

That’s  the  story  behind  the  increase  in 
a  nutshell.  Actually,  the  historic  tariff 
change  was  made  effective  on  everybody 
else  in  June  of  1974.  .  .  .  three  years 
ago.  The  press  ducked  the  increase  then 
because  of  a  loophole  open  to  all  Telpak 
users.  When  the  FCC  tried  to  close  the 
loophole,  we  got  a  court  stay  keeping  it 
open.  But  now,  as  the  result  of  an  en¬ 
tirely  separate  argument  with  the  FCC, 
AT&T  has  decided  to  do  away  with  Tel¬ 
pak  itself.  That  action,  effective  June  21, 
will  collapse  the  loophole  and  force  us  to 
pay  the  MPL  rates. 

(On  June  17  a  federal  appeals  court 
temporarily  blocked  a  Federal  Com¬ 
munications  Commission  order  requiring 
the  sharing  and  resale  of  private  lines, 
and  Telpak  a  service  of  American  Tele¬ 
phone  &  Telegraph  Company. 

Telpak  should  be  exempted,  AT&T 
has  said,  from  the  FCC’s  order.  AT&T 
contends  that  if  private-line  users  are 
able  to  share  lines,  then  the  resulting  cost 
increases  would  place  Telpak  in  a  posi¬ 
tion  where  it  could  not  survive. 

The  order  permits  AT&T  to  continue 
Telpak  until  July  22,  1977  and  a  full  hear¬ 
ing  by  the  appeals  court  will  probably 
take  place  before  the  stay  expires.) 

EDITOR  &  PUBLISHER  for  June  25.  1977 


N.Y.  Times 
restricts  ads 
for  porno  fiims 

By  John  Consoii 

New  York  Times  has  instituted  a  new 
policy,  effective  July  1,  which  will  place 
limitations  on  the  content,  format  and 
size  of  film  advertisements. 

Ads  will  be  limited  to  single-column 
type  displays,  up  to  one  inch  in  depth  for 
a  single  title  and  no  more  than  1%  inches 
in  depth  for  two  or  more  titles. 

The  content  will  be  restricted  to  the 
name  of  the  film,  the  address  of  the  thea¬ 
ter,  the  hours  of  performance  and  the 
label  “adults  only.” 

No  illustrations  or  other  information 
will  be  accepted  in  the  ad  and  no  more 
than  one  ad  from  any  one  theater  will  be 
accepted  in  one  day's  editions.  Film  ti¬ 
tles  or  theater  names  considered  to  be 
offensive  will  not  be  accepted. 

Though  restrictive,  the  new  Times  pol¬ 
icy  does  not  ban  the  running  of  x-rated 
ads  as  do  policies  in  force  at  the  Detroit 
News  and  the  Deseret  News  (Salt  Lake 
City,  Utah.)  The  Deseret  News  does  not 
accept  r-rated  movie  ads  either. 

The  Times  policy  is  similar  to  one 
adhered  to  by  the  Miami  Herald,  which 
keeps  such  ads  to  a  maximum  width  of 
one  column  and  a  depth  of  two  inches. 

A  major  difference  between  the  Times’ 
policy  and  other  papers  is  that  the  Times 
will  not  ban  films  on  the  basis  of  the 
Motion  Picture  Association  of  Amer¬ 
ica's  “X’’  rating. 

The  move  by  newspapers  to  regulate 
content  or,  in  many  cases,  ban  movie 
ads  began  to  intensify  in  1%9  following 
the  premier  of  the  unrated  Swedish  film, 
“I  Am  Curious  Yellow,’’  and  later  such 
films  as  “Midnight  Cowboy”  and 
“Clockwork  Orange.’’ 

E&P’s  library  shows  that  as  many  as 
35  daily  papers  had  initiated  some  type 
of  formal  policy  of  movie  ad  regulation 
by  the  end  of  1973.  The  New  York 
Times  is  the  first  daily  paper  since  that 
time  to  announce  the  establishment  of  a 
movie  ad  policy,  but  a  few  papers  have 
disclosed  changes  in  their  ad  regulations. 

The  San  Die^o  Union  and  Tribune,  in 
August  of  1969,  adopted  a  policy  to  ban 
all  X-rated  movie  ads.  Six  years  later,  the 
ban  was  dropped  due  to  what  the  paper 
referred  to  as  “changing  attitudes’’  of 
San  Diego  residents. 

A  publisher  ordered  survey  of  San 
Diego  residents  was  conducted  in  the  fall 
of  1975  and  showed  that  68%  of  San 
Diego’s  residents  considered  the  ad  ban 
a  form  of  censorship.  Fifty-four  per  cent 
urged  publication  of  the  x-rated  ads. 
Only  24%  were  opposed  to  the  publica¬ 
tion  of  such  ads.  with  the  remaining  22% 
having  no  opinion  on  the  matter. 

“It  (running  x-rated  ads)  was  not 
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something  that  Helen  Copley  (Union  & 
Tribune  publisher)  was  excited  about, 
but  she  felt  if  the  readers  accepted  it,  we 
would  carry  them,”  said  Dick  Tullar,  ad 
director. 

“At  the  time  the  decision  was  made  to 
drop  the  x-rated  ads,  Jim  Copley  (then 
publisher)  was  disturbed  by  the  ads,” 
said  Tullar.  “Asa  publisher  he  has  com¬ 
plete  and  absolute  right  to  do  what  he 
did. 

“Mrs.  Copley  (following  the  death  of 
her  husband)  was  getting  pro  and  con 
about  the  policy  around  the  newspaper 
and  decided  to  conduct  a  survey  among 
readers,”  he  said. 

When  the  decision  to  drop  the  x-rated 
ban  was  made,  Tullar  was  quoted  as  say¬ 
ing,  “we  know  many  San  Diego  resi¬ 
dents  disapprove  of  x-rated  movies, 
however,  we  believe  our  readers  are  ma¬ 
ture  enough  to  choose  the  type  of 
entertainment  they  enjoy  without 
censorship.” 

Contacted  this  week,  he  told  E&P,  “I 
don’t  expect  we’ll  change  our  mind,  but 
it  is  certainly  within  the  realm  of  possibil¬ 
ity  that  we  could.” 

‘Blight  in  print’ 

Times  publisher  Arthur  Ochs  Sulz¬ 
berger  said:  “Advertising  of  x-rated  and 
unrated  films  whose  primary  emphasis  is 
the  portrayal  of  sex  acts  is  as  much  a 
blight  in  print  as  the  displays  for  porno¬ 
graphic  films  are  a  blight  on  our  city 
streets.” 

“The  decision  as  to  whether  to  apply 
these  new  standards  to  a  particular  film 
will  be  based  on  the  information  in  the 
submitted  advertisements  themselves,” 
he  said. 

“Banning  advertising  for  all  x-rated 
films  would  not  meet  the  goals  we  are 
trying  to  achieve.  In  the  first  instance, 
many  pornographic  films  are  not  rated, 
but  rather  exhibitors  or  producers  place 
an  ‘x’  or  ‘xxx’  marking  on  the  advertis¬ 
ing  on  their  own  as  a  promotion  device. 
Further,  the  industry’s  standard  x-rating 
does  not  signify  pornography,  but  simply 
indicates  that  children  should  not  be  ad¬ 
mitted. 

“The  Times  believes  it  can  distinguish 
pornographic  films  from  some  other  con¬ 
temporary  films  in  which  explicit  sex  is 
part  of  a  wider  appeal  and  purpose,” 
Sulzberger  said.  “We  have  always  made 
such  a  distinction  in  our  cultural  news 
coverage  and  criticism.” 

The  Times  runs  an  estimated  $750,000 
a  year  in  advertising  for  pornographic 
films  and  many  theater  owners  who 
show  x-rated  films  have  indicated  they 
plan  to  pull  their  ads  out  of  the  Times. 

Spokesmen  for  both  the  New  York 
News  and  the  New  York  Post,  the  other 
two  dailies  in  the  city,  said  they  had  no 
plans  to  alter  their  current  x-rated  ad  ac¬ 
ceptance  policies.  Both  the  News  and 
the  Post  reserve  the  right  to  edit  ques¬ 
tionable  wording  or  art  in  such  ads,  but 
neither  has  a  policy  that  limits  space  or 


the  kind  of  copy  that  is  permitted  for 
such  ads. 

“That  entire  segment  of  our  advertis¬ 
ing  is  constantly  under  review  because  of 
the  changing  attitudes  of  our  readers,” 
said  Don  Gunn,  vicepresident  of  sales 
and  marketing  for  the  Post.  “But  we 
have  no  plans  to  change  our  policy  at  this 
time  just  because  Punch  (Sulzberger) 
did.” 

Publisher  says 
sale  by  Du  Pont 
will  take  time 

By  Lenora  Williamson 

Sale  of  the  Wilmington  (Del.)  News 
and  Journal  newspapers  is  not  “just 
around  the  corner,”  Andrew  Fisher, 
president  and  publisher,  told  employes 
following  the  Supreme  Court’s  upholding 
merger  plans  of  the  newspapers’  parent 
company,  Christiana  Securities,  into  the 
Du  Pont  Company. 

The  Supreme  Court,  by  a  7  to  1  vote 
June  16,  upheld  a  Securities  and  Ex¬ 
change  Commission  approval  of  the 
merger — reversing  a  lower  court’s  over¬ 
turning  of  the  SEC’s  ruling. 

Early  in  the  controversial  merger  is¬ 
sue,  on-going  since  1972,  Du  Pont  indi¬ 
cated  that  when  the  merger  was  com¬ 
pleted  it  would  sell  the  newspapers.  That 
intent  was  repeated  after  the  June  16  rul¬ 
ing  by  Irving  S.  Shapiro,  Du  Pont  chair¬ 
man. 

A  Du  Pont  spokesman  gave  Editor  & 
Publisher  an  estimate  that  “the  mechan¬ 
ical  things  to  be  done”  would  take  until 
the  end  of  the  year.  Special  meetings  will 
be  held  in  October  for  shareholders  of 
both  companies.  After  the  merger,  Du 
Pont  would,  in  effect,  own  the  News  and 
the  Journal  and  Shapiro  has  said  the  pa¬ 
pers  would  be  sold  “to  a  responsible 
buyer.”  Possibility  of  a  foreign  sale  is 
not  excluded. 

Sale  inquiries,  including  recognized 
corporations  and  names  and  attorney  in¬ 
quiries  on  behalf  of  clients,  run  about 
“60  or  so  on  the  record.” 

Publisher  Fisher’s  memo  to  the  news¬ 
papers’  staffers  stated:  “While  this  ac¬ 
tion  appears  to  lay  to  rest  the  legal  de¬ 
bate  over  the  merger,  it  doesn’t  mean  we 
become  a  subsidiary  of  the  Du  Pont 
Company  overnight.  The  sale  of  The 
News-Journal  Company  is  no  more  im¬ 
minent  today  than  it  was  yesterday.” 

The  point  is  that  it  is  all  going  to  take 
time,  Fisher  told  employes,  adding:  “We 
have  functioned  for  five  years  now  with 
the  knowledge  that  there  was  a  possibil¬ 
ity  The  News-Journal  Company  would 
be  sold.  Now  that  appears  to  be  more  of 
a  probability,  but  it  doesn’t  lessen  our 
responsibility  to  continue  turning  out 
superior  newspapers.  Our  editorial  and 
financial  objectives  remain  the  same.” 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


CARTOONS 


FIGLEAVES— "A  ribtickling  Paradise 
Lost."  Weekly  cartoon.  Good  rates— 
FREE  samples.  Sandcastles-EP,  Box 
1356,  Newport  News,  Va.  23601. 


CONSUMER  EDITORIAL  CARTOONS— 
Free  sample  of  this  weekly  feature. 
Walker  Design.  550  S.  Coronado,  Los 
Angeles,  Calif.  90057. 


ENTERTAINMENT 


THE  HOLLYWOOD  REPORTER  has  been 
the  definitive  source  of  news  and  infor¬ 
mation  for  the  entertainment  industry 
for  nearly  5  decades.  As  Hollywood’s 
foremost  industry  communications  dai¬ 
ly,  we  now  present  the  most  complete 
and  compelling  entertainment  package 
ever  presented  in  syndication.  Our  label 
of  quality  and  reliability  is  established 
around  the  world  and  we  invite  you  to 
accept  an  initial  Hollywood  Reporter 
package  tree  of  charge.  Publish  all  or 
part  of  the  material  and  see  how  you  like 
it.  We  would  be  pleased  to  list  your 
newspaper  among  our  national  sub¬ 
scribers.  The  HR  Syndicate,  6715  Sun¬ 
set  Blvd.,  Hollywood,  Calif.  90028.  (213) 
464-7411. 


GARDENING 


THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced, 
widely-recognized  garden  writer.  Plus 
timely  tips  to  ad  department.  Send  for 
FREE  sample  and  low  rates.  Flagler  & 
Nelson  Inc.,  1640  Statler-Hilton,  Buf¬ 
falo,  N.Y.  14202. 


NEWSBLEAT— Better  than  Buchwald? 
Weekly  topical  and  political  satire.  Free 
trial.  570  Bethany  Curve,  Santa  Cruz, 
Calif.  95060. 


INVESTMENTS 


STAMP  INVESTMENT  GUIDE— An  in¬ 
vestment  as  well  as  a  hobby.  Samples, 
rates:  Box  131,  Rego  Park.  N.Y.  11374. 


MEDICAL 


MAN  AND  MEDICINE 
Medical  column  now  twice  weekly.  1 
question  and  answer,  1  essay.  Dr.  Irwin 
J.  Polk.  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 


“MORE  FOR  YOUR  MONEY” 
Weekly  reader-pleaser  on  stretching 
family  dollars.  Camera-ready.  Samples. 
Mike  LeFan,  1802  S.  13,  Temple.  Texas 
76501. 


"CASH  NEWS"- Top  readership  re¬ 
sponse  at  all  levels.  Vifays  for  anyone  to 
make  and  save  money.  1 ,  2  or  3  columns 
weekly.  FREE  SAMPLES;  CASH  NEWS, 
2232  Arrowhead  Ave.,  Brooksville,  Fla. 
33512. 


PUZZLES 


BONUS-WORD  beguiles  solvers,  chal¬ 
lenges  all.  Tested  62%  reader  pull!  Witty 
blurb.  Low  prices.  Samples.  Dickson, 
23500  Old  Rd.  23.  Newhall,  Calif. 
91321. 


REAL  ESTATE 


"THE  WORLD  OF  REAL  ESTATE” 
Weekly  column  of  question  and  answer 
with  real  estate  mini-features  on  buying, 
selling,  renting,  financing  or  investing. 
Authored  by  Howard  Shooting,  a  profes¬ 
sional  with  30  years  experience.  Member 
National  Association  of  Real  Estate 
Brokers.  Send  for  trial  offer. 

REAL  ESTATE  RESEARCH  INSTITUTE 
353  Willett  Avenue 
Port  Chester.  N.Y.  10573 


INCREASE  TRAVEL  LINAGE!  World 
travel  column  now  in  4th  year,  weekly. 
Send  for  6  free  copies,  prices.  #1  Easy 
St.,  Aptos,  Calif.  95(X)3. 


TV  PUZZLES 


TV  TESTER:  The  only  puzzle  that  is 
1(X)%  TV  oriented.  Rates  start  at  $1.00. 
Samples:  Leo  White  Productions,  168 
Strasser  Ave.,  Westwood,  Mass.  02090. 


ANNOUNCEMENTS 


BOOKS  OF  INTEREST 


••  ^COPYRIGHT”  by  Walter  Hurst.  Send 
$10  to  7  Arts.  Box  &19,  Los  Angeles,  Calif. 
90028.  (New  Law,  How  To  Register,  etc.) 


BUSINESS  OPPORTUNITIES 


ATTENTION  NEWSPAPER  GROUPS— Why 
not  diversify— for  sale  New  England  shop¬ 
per  (now  profitable)  with  1  million  loss 
carry-forward  and  large,  very  profitable 
General  Insurance  Agency— write  your  own 
insurance  and  take  advantage  of  the  loss 
carry-forward.  Box  1108,  Editor  & 
Publisher. 


ASSOCIATES  NEEDED,  capable  of  putting 
together  and  managing  weekly  publica¬ 
tion.  Very  little  capital  needed.  Sidney  Is- 
lon,  289  Windsor  Rd.,  Englewood,  N.J. 
07631.  (201)  LO  8-8442. 

WORKING  PARTNER  WANTED  for  expan¬ 
sion  of  successful  suburban  Los  Angeles 
weekly.  This  is  not  a  desk  job.  Investment 
required.  Send  resume  and  evidence  of  fi¬ 
nancial  stability  to  S.  Blue.  8221  Third  St., 
Downey,  Calif.  90241. 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  fees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service.  Inc. 
Newspaper  Sales.  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  “Norton  Office," 
P.O.  Box  88,  Norton.  Kans.  67654.  Office 
phone  (913)  877-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office:  (913)  381-8280. 

SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


IT’S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper — it's  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


CONFIDENTIAL  NEGOTIATIONS 
of  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  &  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  490,  Gadsden.  Ala.  35902 
Ph.  (205)  546-3356 


JIMMY  CROWE 
Ownership  Changes 
Proven  Management  Systems 
23  years  experience  in  every  phase  of  the 
newspaper  industry.  202  Winchester  Dr., 
Savannah,  Ga.  31410.  (912)  897-1348  or 
897-1346. 


SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers" 
SALES.  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


BILL  MATTHEW  COMPANY  conducts  pro¬ 
fessional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Cleanwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 


New  telephone  number  for 
MARION  R.  KREHBIEL 
(Newspaper  Broker) 


P.  0.  Box  88 
Norton,  Kans.  67654 


NEWSPAPERS  FOR  SALE 


NEWSPAPER  in  stable  hunting  and  fishing 
boom  town  near  Monterey  County,  Califor¬ 
nia.  No  debts,  low  overhead,  netting 
$30,000-1-.  Full  price  $70,000  with  50% 
down;  owner  will  carry  the  balance.  Send 
complete  financial  and  newspaper  qualifi¬ 
cations  to  Box  1052,  Editor  &  Publisher. 


NEWSPAPER,  California  weekly  group 
$1.4  million  sales,  $2  million  by  1980. 
12%  pro-forma  cash  flow.  Excellent  man¬ 
agement  available.  Price;  $2,0(X),(X)0.  Mel 
Hodell,  Broker,  Box  2277, Montclair,  Calif. 
91763.  (714)  626-6440. 


WEEKLY  BUSINESS  TABLOID  in  major 
Southeastern  city.  Circulation  10,000 
(3500  paid).  $110,000  gross  in  second 
year,  can  break  even  in  1978,  net  over 
$1(X),0(X)  in  5-6  years.  Absentee  owner 
must  sell  all  or  part  interest.  Box  1141, 
Editor  &  Publisher. 


THREE-PAPER  WEEKLY  GROUP 
Fast-growing  CAC  Audited  papers  in 
county-metropolitan  area.  Zone  4.  Ex¬ 
pected  gross  this  year  near  $800,000, 
priced  at'about  gross.  Dean  Sellers, 
Broker,  808  N.  Miller,  Mesa,  Ariz.  Ph: 
(602)  991-1546. 

COUNTY  SEAT  weekly  in  Oklahoma.  2800 
paid  subscribers.  $85,000  annual  gross. 
Price  and  terms  to  be  negotiated.  Box 
1390,  Rosenberg,  Texas  77471, 


ATLANTIC  CITY  and  area  weeklies  for  sale. 
Fastest  growing  area  in  the  U.S.  Casino 
gambling.  $150,000  cash  takes  all.  Some 
equipment  leases,  no  presses.  Excellent 
record;  unlimited  potential.  Owner  leaving 
to  develop  casino.  Call  owner  Robert  Oul- 
ton,  (609)  266-1835. 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


80-YEAR-OLD  court  and  commercial  daily. 
Zone  7,  offset  since  1960.  2  unit  News- 
king,  2  Comp  II,  Comp  7600,  horizontal 
camera  &  platemaking.  $83, OCX).  News¬ 
paper  gross  plus  $45,000  newspaper  print¬ 
ing.  $280,(Xj0,  %80,000  down.  Must  prove 
financing  first  contact.  Owner  must  sell  to 
protect  other  interests.  Guide,  850  N. 
Lane,  Estes  Park,  Colo.  80517. 


29%  CASH  DOWN  WILL  BUY 

Indiana  .  $  50,000 

Indiana  .  140,000 

Nebraska  .  M,000 

Colo,  ski  area  .  80,000 

Ohio  suburban  .  75,000 

Rocky  Mountains  .  375,(X)0 

Missouri  .  55,000 

Kansas  .  80,000 

Central  America  .  1(X),(XX) 

State  available  cash  by  letter. 

MARION  R.  KREHBIEL 
Box  88  Norton,  Kans.  67654 


ZONE  6,  2  SUBURBANS,  did  $75,000 
gross  last  12  months.  Tremendous  poten¬ 
tial  for  one  with  financing.  Box  1138, 
Editor  &  Publisher. 


WEEKLY  in  resort-retirement-vacation 
area  of  Arizona  grossing  $55,000  and 
growing  fast.  $50,000  minimum,  $15,000 
down,  wx  1173,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


NEWSPAPERS 

WANTED 

Sophisticated,  quolified  buyers 
looking  for  high  quality  dailies, 
weeklies  and  shoppers. 

For  quick  action  — 

Call  Collect  or  Contact 
Don  Malcolm 
Carillon  Tower  West 
13601  Preston  Road,  Suite  417 
Dallas,  Texas  75240 
(214)  233-4334 

DOUBLEDAY  MEDIA 

Brokers  of 

Radio,  TV,  CATV  and  Newspapers 


EX-PUBLISHER  seeks  growing  weekly, 
shopper,  trade  publication  or  directory— 
anywhere.  Minimum  sales  of  $250,000. 
Must  be  profitable.  Will  gladly  retain  man¬ 
agement  if  desired.  Confidential.  Write 
Box  1074,  Editor  &  Publisher. 


INVESTOR  seeks  to  purchase  large  weekly 
with  consistent  record  of  profits  and  no  job 
printing.  Have  excellent  journalistic  cre¬ 
dentials.  All-cash  purchase  satisfactory. 
Complete  confidentiality  assured.  Box 
203,  Editor  &  Publisher. 


RURAUSMALL  TOWN,  ZONE  5,  7  WEEK¬ 
LY.  GROSS  $15-$45,000.  BOX  1129, 
EDITOR  &  PUBLISHER. 


OLD  NEWSPAPERMAN  wants  to  retire  to 
the  role  of  investor  in  a  small  but  profitable 
daily.  Box  1147,  Editor  &  Publisher. 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.  0.  Dr.  12428,  Panama  City,  Ra. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


USED  SQUEEZE  LENSES  .  .  . 

Available  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  IN(i.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 

DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentages  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801 


EDITOR  &  PUBLISHER  for  June  25,  1977 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 
fPayaM*  with  orrfar) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  for  box  service  and  count 
as  an  additional  line  in  your  copy. 

Air-nriail  service  on  box  numbers 


OTHER  CLASSIFICATIONS 

(Ramfitanca  ahould  accornpaay 
copy  unfatt  cradH  aataWWiad). 

4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1 .25  per  insertion  for  box  service 
and  count  as  an  additional  line  in  copy. 

$1.50  extra  (overseas  mail  only). 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (rto  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  your  classi¬ 
fied  ad  to  display.  The  rate  for  display-classified  is  $4.60  per  agate  line — $64.40 
per  column  inch  minimum  space. 

Clastifiad  ContrcKt  Rotas  Avoilobla  On  Ra<|wast 
WEEKLY  CLOSING  TIME 
Tuaidoy,  4:00  PM  Now  York  Tima 

Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


.Weeks 


.Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  EDITOR  I  PUHISKR  •  ISO  TkiiO  Avt.  •  Nta  Yeik,  N.Y.  10022 


EQUIPMENT  &  SUPPLIES 


EDITORIAL  SYSTEMS 


KARA-KOUNTE,  MODEL  2  UNIT.  IN  GOOD 
CONDITION.  PLEASE  CALL  GEORGE 
HAUER,  (513)  721-2700. 


MAILROOM 


STA-HI  257  STACKER. 
EXCELLENT  CONDITION. 

BOX  594,  EDITOR  &  PUBLISHER. 


CUTLER-HAMMER  MARK  III  STACKER. 
EXCELLENT  CONDITION. 

BOX  582,  EDITOR  &  PUBLISHER. 


SHERIDAN  48P,and  24P  inserters.  Spares 
included.  Very  good  condition.  Box  382, 
Editor  &  Publisher. 


STA-HI  251  Counterstacker  available  im¬ 
mediately.  Very  good  condition.  Box  415, 
Editor  &  Publisher. 


SHERIDAN  72P  INSERTER 
VERY  GOOD  CONDITION 
BOX  421,  EDITORS  PUBLISHER 


MUELLER  227  INSERTER  AND  231 
STACKER.  2  YEARS  OLD.  BOX  418, 
EDITOR  &  PUBLISHER. 


SAXMAYER  MODEL  SR2B.  3  years  old. 
Works  like  new!  Contact  Danny  Wroblew- 
ski.  Circulation  Director,  The  Alliance  Re¬ 
view,  Alliance,  Ohio.  Ph;  (216)  821-12(X). 


2  CUTLER  HAMMER  STACKERS;  1  Mark  1; 
also  Mark  I  updated.  Call  Tom  Pulaski, 
(219)  233-6161. 


NEWSPAPER  BAGS 


PRICES  SLASHED/INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


SQUeeze  lenses  save  newsprint  .  .  . 
CK  OPTICAL  CO.  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278 


3  GRAPHIC  PRODUCTS  Model  210  OCR 
teleprinters.  Two  6-level,  one  5-level.  Call 
Tim  Good.  (219)  233-6161. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices— lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200 — $2800.  Compuwriters — $4000. 
2961— $2300.  Keyboards— $1200.  Justo- 
writers.  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel.  N.J.  (609)  235-7614. 


TWO  HENDRIX  5200s  with  readers  and 
punches.  Standard  keyboards.  One  with 
dual  memory — one  with  single.  Contact 
Herb  Taylor,  Composing  Supt.,  Chicago 
Sun-Times,  401  N.  Wabash,  Chicago,  111. 
60611.  (312)  321-2050. 


COMPSTAR  191,  16K.  8  lenses,  150  LPM. 
Available  for  demonstration  at  Sun  News¬ 
papers,  5510  Cloverleaf  Parkway,  Cleve¬ 
land,  6hio  44125.  $12,500.  (216)  524- 
0830,  ask  for  Milt  Clifton. 


HENDRIX  5700  Editing  Display  System. 
This  unit  is  complete  with  terminal  and 
Facit  Model  14070  paper  tape  punch.  Sys¬ 
tem  has  no  paper  tape  reader,  but  is  in 
excellent  condition  otherwise.  Contact 
Olen  Bell.  (405)  232-3311. 


PLATEMAKING 


1  MASTER  007  Etching  Machine.  Good 
condition.  1  DuPont  Cronapress  Clarifier. 
Excellent  Condition.  Contact  Tom  Maloy, 
(405)  232-3311. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


GOSS  METRO  22%  cutoff.  Mono  and  3 
color  unit,  2;1  double  delivery  folder, 
RTPs,  1970.  Contact  TRH  MARKETING, 
Hayes  Rd.,  Southall,  Middlesex,  England. 
Phone:  848-8655. 


GOSS  COMMUNITY  2  unit  web  offset 
newspaper  press,  with  Vz  and  V*  folder, 
side  lay  register.  Immaculate,  available 
immediately.  Call  Joseph  Koravos,  (617) 
475-3210. 


URBANITE  FOLDER 
COMPLETE  WITH  QUARTER  FOLDER. 
BOX  176,  EDITOR  &  PUBLISHER. 


GOSS  HEADLINER  PRESS 
23  9/16  CUTOFF,  EXCELLENT  CONDI¬ 
TION.  6  units  and  Goss  2:1  and  3:2  fold¬ 
ers.  Includes  saddles  for  direct  printing. 
Complete  accessories  and  spare  parts.  Box 
239,  Editor  &  Publisher. 


PRESS — AB  Dick  385,  prints  up  to  22  X  17, 
2  years  old,  plus  some  supplies,  under 
$9000.  Squire  Publications  Inc.,  P.  0. 
Box  8593,  Kansas  City,  Mo.  64114.  (913) 
381-8080. 


FINCOR  lOOHP  press  drive  complete  with 
SCR  control  cabinet  and  1(X)HP  DC  motor. 
All  new  in  1971,  in  like  new  condition  and 
available  immediately.  Contact  Mr.  Whit- 
ton  at  THE  HOUR,  346  Main  Avenue,  Nor¬ 
walk,  (^nn.  06852  or  phone  (203)  846- 
3281. 


SCOTT  double  width  press.  6  units,  2  with 
color  cylinders,  extra  color  unit,  Scott 
reels.  Press  is  disassembled  and  skidded. 
Will  sell  all  or  part.  Call  Tom  Sneddon, 
(213)  294-4111. 


WANTED  TO  BUY 


LETTERPRESS,  NEWSPAPER  PRESSES 
AND/OR  STEREO 
Hoe  Colormatic 
Hoe  Color  (invertible 
Goss  Headliners — Mark  I,  II  or  V 
Goss  Universal 
Goss  Unitubular 
22  y4  and  23  9/16  cutoff 
Send  offers  tO: 

Box  455 

Lyndhurst,  N.J.  07071 


NEWSRACKS— COIN 
MUST  BE  IN  GOOD  CONDITION 
(404)  875-0661,  MR.  BROWN 


AD-A-CARD  unit.  Prefer  with  cross  web 
gluing  attachment.  Thomas  B.  Moore, 
Army  Times  Publishing  Co.,  Washington, 
D.C.  20024.  (202)  554-5746. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


STA-HI  251  OR  257 
COUNTER  STACKER. 

BOX  804,  EDITOR  &  PUBLISHER 


LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


WANTED  FOR  EXPORT: 
GOSS  URBANITE  4  TO  8  UNITS. 
BOX  1548,  EDITOR  &  PUBLISHER 


USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.  L. 
Greenway,  196  14th  St.  N.W.,  Atlanta,  Ga. 
30318.  (404)  878-3257. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1712,  Editor  & 
Publisher. 


MUELLER  227  INSERTER 
Must  see  in  operation. 
Box  801,  Editor  &  Publisher. 


WANTED  BY  PUBLISHER:  2  or  3  unit  Goss 
Community  or  Fairchild  Newsking.  Call 
(516)  588-6600. 


WANTED:  Used  Compugraphic  2961  high 
speed  from  private  owner.  Wayne  Town¬ 
send,  P.O.  Drawer  1,  Tuscaloosa,  Ala. 
35401. 


VARISYSTEMS  KEYBOARDS 
MODEL  2000-3208/16 
BOX  1174  EDITOR  &  PUBLISHER. 

Used  Countoveyor  for  Goss  Community. 
Call  Scott-(305)  661-4233. 

Can  Buy  Now. 
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EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


ACADEMIC 


HELP  WANTED 


ACADEMIC 


HELP  WANTED 


CIRCULATION 


SHERIDAN  24P0R  48P 
INSERTER 

BOX  809,  EDITOR  &  PUBLISHER. 


TYPE  METAL  WANTED— Scrap  or  surplus. 
Zero  Supply  Div.,  P.  0.  Box  1012,  Cullman, 
Ala.  35055.  (205)  739-1606. 


SHERIDAN  72P  INSERTER. 
DESIRE  TO  SEE  IN  PRODUCTION. 
BOX  1042,  EDITOR  &  PUBLISHER. 


ONE  GOSS  SUBURBAN  unit  needed, 
floor-mounted,  series  1(X)0  or  higher.  Call 
(219)  288-1411. 


WANTED  TO  BUY— Font  or  sorts  of  12  pt. 
Linotype  Scotch  with  ital.  No.  12A10.  Also 
6  pt.  Ideal  with  tiold  Roman  (Intertype)  No. 
2(153.  Contact  Centralia  Sentinel,  232  E. 
Broadway,  Centralia,  III.  62801,  (618) 
432-5604,  attn;  K.  Kapp. 


INDUSTRY  SERVICES 


CIRCULATION  CONSULTANTS 


TWO  AIDS  for  your  circulation  department! 
CIRCULATOR’S  IDEA  SERVICE  has  con¬ 
tests,  sales  and  training  tips,  management 
and  promotion  ideas.  CIRCULATION 
PROMOTION  ART  has  original  art  for 
promotion  campaigns,  all  ready  for  repro¬ 
duction.  Ask  for  details.  Berkley-Small 
Inc.,  P.  0.  Box  6526,  Mobile,  Ala.  36606. 


WE  PRESENTLY  CONDUCT  telephone  and 
door-to-door  sales  for  3  major  East  Coast 
newspapers.  We  are  looking  to  expand 
throughout  the  U.S.  If  your  circulation 
could  use  an  increase,  give  us  a  call  and 
let's  talk  it  over.  Call  collect  (215)  265- 
0350.  American  Newspaper  Sales  Inc., 
580  Valley  Forge  Plaza,  King  of  Prussia, 
Pa.  194(16. 


CREATIVE  SERVICES 


FEEL  A  NEED  to  redesign  your  paper's  ap¬ 
pearance?  Professional  newsman,  25 
years  in  weekly  and  daily  typography,  will 
assist  at  non-professional  rates.  Box  1054, 
Editor  &  Publisher. 


DISTRIBUTION  SERVICES 


TMC,  saturation  or  mail  conversion  can 
bring  additional  revenue  to  your  publica¬ 
tion.  We  will  set  up  an  auditable,  adult 
program  and  train  your  staff  to  control  it. 
Be  operational  in  60  days.  Call  or  write: 
F.T.  News  Inc.,  14  Curtis  St.,  Wharton, 
N.J.  07885.  (201)  361-0912. 


JOURNALISM  FACULTY  MEMBER  to  SUFFOLK  UNIVERSITY  seeks  a  journalism 
teach  news-editorial  courses,  including  instructor  for  September  1977.  Good  news 
media  history,  law.  Beginning  August  22,  media  experience;  some  stress  in  film 
1977.  PhD  preferred,  news  experience  re-  and/or  broadcasting.  PhD  required.  Con- 
quired.  Deadline  for  applicants,  July  11,  tact  Malcolm  J.  Barach,  Chairman,  Jour- 


1977.  Send  letter  and  brief  resume  to 
Elden  E.  Rawlings,  Chairman,  Journalism 
Department,  Texas  Christian  University, 

Fort  Worth,  Texas  76129.  An  Equal  Oppor¬ 
tunity/Affirmative  Action  Employer.  CHAIRMAN  for  expanding  Department  of 

-  Journalism,  Broadcasting  and  Speech 

ASSISTANT  PROFESSOR  to  teach  Communication  to  begin  September  1977 
reporting-editing  and  broadcast  jour-  or  Januaiy  1978.  Faculty  of  11;  270  stu- 
nalism,  along  with  press  and  society.  Abil-  dents.  Must  have  signifi 


CIRCULATION  MANAGER,  35,000  circu¬ 
lation  combination  daily.  Zone  3.  We  seek 
a  circulation  professional  experienced  in 
all  phases,  with  particular  ability  in  the 
service  function.  Excellent  opportunity  for 


nalism  Dept.,  Suffolk  University,  Beacon  number  2  person  in  a  larger  operation  to 
Hill,  Boston,  Mass.  02114.  An  Equal  Op-  assume  total  responsibility  for  circulation 
portunity  Employer.  operation.  We  seek  a  shirt-sleeve  circulator 

-  with  the  ability  to  sell,  serve,  promote  and 

CHAIRMAN  for  expanding  Department  of  manage.  Salary  commensurate  with  ability 
Journalism,  Broadcasting  and  Speech  and  background.  Send  resume  to  Box 
Communication  to  begin  September  1977  1171,  Editor  &  Publisher. 


ity  to  teach  public  relations  I 


or  January  1978.  Faculty  of  11;  270  stu¬ 
dents.  Must  have  significant  print  or  r'iT\/  ii  axii^ki 

broadcast  news  experience.  PhD  pre-  v-l  I  T  L-IKL-ULAI  ILJIN 
ferred.  MA  Degree  required.  Rank  and  sal-  kaama^CD 

ary  open  depending  on  qualifications.  Af-  iVlAINALjtK 

firmative  Action/Equal  Opportunity  Em-  _  .  .  ■  j. 

ployer.  Deadline  for  applications  is  July  22.  ®  Sfpw'ng  and  aggressive  medium- 

Write;  Dr.  Lee  Brown,  Department  of  Jour-  daily  and  Sunday.  An  excelleiit  mar- 

nalism.  Broadcasting  and  Speech  Com-  ket  with  extraortinary  opportunities  for 
munication.  Buffalo  State  Collese.  1300  continued  growth. 


ters  degree  and  strong  print  media  experi-  ferred.  MA  Degree  required.  Rank  and  sal 
ence  essential.  PhD  preferred.  Position  ary  open  depending  on  qualifications.  Af- 
open  in  September  1977.  Send  resume  to  firmative  Action/Equal  Opportunity  Em- 


ence  essential.  PhD  preferred.  Position 
open  in  September  19/7.  Send  resume  to 
Professor  Jacob  H.  Jaffe,  Chairman,  Jour¬ 
nalism  Department,  Long  Island  Universi¬ 
ty,  Brooklyn,  N.Y.  11201.  An  Equal  Oppor¬ 
tunity  Employer. 


DIRECTOR,  School  of  Journalism,  The 
Pennsylvania  '.Uate  University.  Qualifica¬ 
tions:  professional  experience  in  the  mass 
media,  PhO,  administrative  experience  in 
journalism  education.  School  offers  un- 


nalism.  Broadcasting  and  Speech  Com¬ 
munication,  Buffalo  State  Collie,  13(X} 
Elmwood  Ave.,  Buffalo,  N.Y.  14222. 


ADMINISTRATIVE 


dergraduate  sequences  in  broadcast-  ,  .-nno 

news,  journalism  and  advertising  and  the 
MA  degree.  Desired  availability  June, 

1978.  Application  deadline  August  1,  "ancial  and  (yerational  newspaper  back- 
1977.  Affirmative  Action/Equal  Opportu- 

nity  Employer.  Applicants  contact  Prof.  1070,  Editor  & 


A  strong  record  in  sales  organization  and 
people  development  is  essential.  We  ex¬ 
pect  a  lot,  but  we  offer  an  excellent  op¬ 
portunity  for  expanded  circulation  re¬ 
sponsibilities  at  larger  papers  within  our 
group  or  broader  responsibilities  at  our 
operation  ...  as  well  as  an  excellent  sal¬ 
ary  and  fringe  benefits. 

Performance  will  be  rapidly  rewarded. 
Please  send  a  resume  and  career  objec¬ 
tives  to  Box  1167,  Editor  &  Publisher. 


William  L.  Dulaney,  Chairman,  Search  1  Publisher 
Committee,  215  Carnegie  Building,  Box  C, 

The  Pennsylvania  State  University,  Uni¬ 
versity  Park,  Pa.  16802. 


WANTED:  CIRCULATION  MANAGER— If 
ASSISTANT  DATA  you  are  district  manager  or  an  assistant 

PROCESSING  MANAGER  manager  on  a  large  or  medium-sized  daily 

Immediate  opening  in  large.  Zone  5  daily  a™!  sP'ming  your 

and  Sunday  newspaper.  Previous  data  lof  1.^30  years,  you  may  want  to 


JOURNALISM  INSTRUCTOR  and  Sunday  newspaper.  Previous  data  y«a^  you  ™y^w^^ 

Seeking  an  imaginative  person  with  Mas-  processing  experience  with  newspaper  with  a  d^My  drcS^tL^fhat^s  a^ 
ters  degree,  professional  print  media  expe-  background  preferred.  College  degree  a  c^^lation  tnat  is  ab^^^^ 

rience  and  successful  teaching  exp^-  mandatory.  Responsibilities  to  include 
ence,  to  develop  a  relatively  new  j^r-  business  application  aptitude,  production 
nalism  curriculum  in  coordination  with  control,  system  familiarity  and  ability  to 

Radio/TV  and  Communications.  To  teach  manage  and  motivate  people.  Salary  to  ^  ® 

reporting,  editing,  copywriting  and  basic  start  in  low  to  mid  twenties.  Send  resume  “nor  &  ruoiisner. 

journalistic  courses.  Deadline  for  applica-  1°  Box  1126,  Editor  &  Publisher.  - 


tion  is  July  15, 1977.  Contact  Dr.  James  L. 
Burden,  Dean  of  Instruction,  Central 
Wyoming  College,  Riverton,  Wyo.  82501. 
Central  Wyoming  College  is  an  Equal  Op¬ 
portunity  Employer. 


ADVERTISING  COPYWRITERS 


CIRCULATION 

DIRECTOR 


POSSIBLE  POSITION  for  Fall  1977  '  In^4“ic^*&°"rnt^e5''^e?^n^^w^^ 

Experienced  newspaper  promotion  copy-  ,  can  conceive,  plan,  organize,  implement 
wrltcr  wltH  mintmum  of  3  years  expenence  and  manage  effective  promotion,  sales, 
law,  theory,  research  courses  (jj^ect  mall,  market  statistics,  radio-TV  service  and  collection  programs  in  growing 
^d  work  with  graduate  program.  S^uld  commercials  and  sales  presentations.  Zone  4  market.  The  person  we  seek  is 
t>e  aDle  to  teach  l  tools  course.  rrlL)  with  O  Pleaco  cahH  rAcumA  anH  camnlac  thnmiiahlv  knnwufoHaAahlA  nf  all  rirnilation 


toa/h  Experienced  newspaper  promotion  copy- 
writer  with  minimum  of  3  years  experience 


Zone  4  market.  The  person  we  seek  is 


oe  aoie  lo  leacn  i  loois  course,  rmu  wnn  2one  2.  Rease  send  resume  and  samples  thoroughly  knowledgeable  of  all  circulation 
some  teaching  exrenence  required.  Salary  1117,  Editor  &  Publisher.  aspects,  is  very  strong  in  human  relations 

cornpetitive.  Send  letter  of  application,  in-  - ! -  and  is  able  to  providi  quality  leadership. 

Ml  nl'  NEED  a  top-notch  copywriter  to  pro-  Position  offers  opportunity  for  personal 

Kobert  H.  McGaughey  III,  Chairman,  De-  guce  sales  presentations,  direct  mail  and  and  professional  development,  achieve- 

partment  of  Journalism  and  Radio-TV,  ^^ade  magazine  advertising.  Audio-visual  ment-oriented  pay  and  excellent  fringe 

ii  '  experience  a  plus.  Lots  of  opportunity  for  benefits.  If  you  want  to  learn  more  about 

flArnnFmnin  A  Opportunity/Aftirmative  growth  and  creative  challenge.  Located  in  this  challenging  and  rewarding  opportu- 

Aciion  employer.  j  Iggjj  3  recent  work  sam-  nity,  send  resume  describing  yourself,  ed- 

ACCICTAMT  □or.cccci-.D  P'cs,  resume  and  salary  history  in  confi-  I  ucation  and  experience  to  Box  727,  Editor 

ASSISTANT  PROFESSOR,  1977-78  school  dence  to  Box  1119,  Editor  &  Publisher.  &  Publisher. 


42071.  An  Equal  Opportunity/Affirmative 
Action  Employer. 


year.  Courses  include  reporting  and  edit¬ 
ing,  mass  media  seminar  and  research 
methods.  Please  send  resume  with  dates 
and  references  explaining  press  and  teach¬ 
ing  experience,  education.  Substantial 
I  press  experience  required.  9  months  ap- 
PRESS  INSTALLATIONS,  rigging,  engi-  pointment  starting  September.  Salary 
neering  modifications,  rebuilding  and  re-  commensurate  with  experience.  Write  to 


ENGINEERING 
&  INSTALLATIONS 


_  MIDWEST  SUBURBAN  paid  and  free 

.......r.-.-.#.......  newspaper  Operation  is  looking  for  a  takp- 

ADVERTISING  PRODUCTION  charge  circulation  manager  who  is  willing 

-  to  roll  up  his  sleeves  to  get  the  job  done. 

NEED  EXPERIENCED  PERSON  to  make  up  Excellent  salary,  incentive,  fringe  benefits 


moval.  Single  width  to  4  plate  wide.  Bram¬ 
ble  Professional  Press  Engineering,  RT.  Va, 


Journalism  Dept.,  Western  Washington 
State  College,  Bellingham,  Wash.  98225. 


and  working  conditions.  Come  grow  with 
us.  Send  resume  and  salary  history  to  Box 


Box  2285,  McAllen,  Texas  78501,  (512)  Ph:  (206)  676-3252.  An  Equal  Opportu- 


and  paste  up  newspaper  ads  and  commer-  ana  woming  conoiiions. 
cial  printing.  Top  pay  for  top  performance.  Vi'on  ^ 

ExceWnt  area  to  live  in.  Box  1071,  Editor  ^^^O,  Editor  &  Publisher 
&  Publisher. 


nity/Affirmative  Action  Employer. 


ASSISTANT  PROFESSOR  of  Journalism 

for  9  months  beginning  September  for  one  _ Mniioi  o _ 

year  only.  At  least  MA  degree.  PhD  pre¬ 
ferred.  Equivalent  experience  will  be  con-  ART  DIRECTOR— Experienced  in  print  and 

DIRECT  MAIL  SERVICE— Professional  sidered.  Broad  liberal  arts  background,  collateral  to  manage  and  give  creative  di¬ 
handling  of  mailings  for  second  and  third  minimum  3  years  solid  print  media  experi-  rection  to  art  department  of  a  major  Mid¬ 
class  publications.  Reply  Box  1 151,  Editor  ence.  Must  be  nationally  published  western  newspaper.  Reply  with  resume 

&  Publisher.  magazine  writer.  Teach  magazine  article  and  salary  requirements  to  Box  1155, 

writing  and  other  core  courses.  Write  Editor  &  Publisher. 

Jimmy  Bedford,  Journalism  Dept.,  Univer¬ 
sity  of  Alaska,  Fairbanks,  Alas.  99701.  Ph: 

(9(j7)  479-7761.  Equal  Opportunity  Em¬ 
ployer. 


MAIUNGS 


MEASURING  DEVICES 


Editor  &  Publisher. 


ATTENTION  CIRCULATION  MANAGERS— 
Postal  form  3541  completed  in  half  the 
time.  Use  our  patented  "Instant  Ad 
Measure."  It's  "Faster  than  a  Ruler." 
Write  Instant  Ad  Measurement  Company. 
P.  0.  Box  11105,  Chicago,  III.  60611. 


MESSENGER  SERVICES 

MESSENGER  SERVICE 
We  pick  up  and  mail,  or  deliver  locally, 
releases  and  other  public  information 
media  from  government  agencies  on  a 
monthly  basis.  Write  for  details  to  Heiss 
Press  Service.  528  National  Press  Build¬ 
ing.  14  and  F  Sts.  N.W.,  Washington.  D.C. 
20045.  (202)  628-8224. 


INSTRUCTOR-ASSISTANT  PROFESSOR 
needed  January  9,  1978  to  teach  Ad-PR 
assist  ad  students  on  campus  newspaper 


MAJOR  METROPOLITAN  NEWSPAPER 
currently  has  opening  for  artist  experienced 
in  editorial  layout,  design  and  photo  edi¬ 
ting.  The  person  we  are  looking  for  will 
have  a  minimum  of  3  years  experience  in 
newspaper  or  magazine  editorial  at  the  Art 
Director  level,  and  the  ability  to  take  on  re- 


CLASSIFIED  ADVERTISING 


NEW  YORK  CITY  weekly  newspaper  and 
shopper  group  seeks  assistant  classified 
ad  manager  as  phone  room  supervisor.  Al¬ 
ready  biggest  in  our  market  and  growing 
fast.  Excellent  future.  Resume,  salary  ex¬ 
pectations  to  Box  1041,  Editor  & 
Publisher. 


CLASSIFIED  AD  MANAGER  for  26,000 
daily  and  Sunday  newspaper  in  eastern 
Ohio.  Must  be  energetic,  aggressive  ana 
able  to  motivate  staff  of  6.  Excellent  com¬ 
pany  with  fine  growth  potential  for  right 
person.  Please  send  resume  to  Box  1128, 
Editor  &  Publisher. 


Must  have  Masters  degree;  prefer  someone  sponsibility  quickly.  If  you  would  like  to  li  _ 

who  can  qualify  for  graduate  faculty  (6()  considered  for  this  position,  please  send  re-  p.  Acqipicn  ad  manapfr  fnr  pc 

graduate  hours.  30  in  Journalism).  Must  sume  salarv  historv  and  reauirements  in  CLASSIFIED  AD  MANAGER  for  ex 

have  5  years  significant  full-time  experi-  Sei^fto  ^x  1T72  E^tor &Tub&^^  Zd  tape' 

ence  in  a  combination  of  ad-PR  with  Cities  area.  We  have  good  Image 

media.  ad-PR  agency  or  industry.  Closing  _  positive  it  can  be  increased  subst; 

date  for  applications  September  23,  1977.  ^ 

Mail  resumes  and  transcripts  to  Larry  CIR'UULATION 

Williams,  Personnel  Services,  Central  State  -  No.  St.  Paul,  Minn.  55109. 

CIRCULATIONMANAGERwhoisnotafraid  Circulate  Your  Jobs  Services 
state  University  is  an  Equal  Opportunity/  q,  ^^^k  wanted  fpr  small  daily  in  Penn-  ^"^cu/are  rour  JODS.  services 


CLASSIFIED  AD  MANAGER  for  excellent 
weeklies  over  70,CXX)  circulation  in  Twin 
Cities  area.  We  have  good  linage  now- 
positive  it  can  be  increased  substantially 
with  a  manager.  Send  resume  to  Ray  En¬ 
right,  Lillie  Newspapers,  2515  E.  7th  Ave., 
No.  St.  Paul,  Minn.  55109. 


Affirmative  Action  Employer 


sylvania.  A  beautiful  area,  an  excellent  Talents  to  the  Largest 
placet©  raise  a  family.  Strong  growth  area.  Newspaper  Audience  in  the 
Tell  all  including  salary  requirements  to  ^ 


Box  1169,  Editor  &  Publisher. 


World  with  E&P  Classifieds 


EDITOR  &  PUBLISHER  for  June  25,  1977 


HELP  WANTED 

CLASSIFIED  ADVERTISING 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


CLASSIFIED  MANAGER  for  small  daily/ 
weekly  combination,  Zone  4.  Only  daily  in 
9-county  area  and  locally  owned.  Full  re¬ 
sponsibility  for  5-person  department.  5- 
figure  salary  with  override  commission. 
Excellent  living  conditions  and  cultural 
opportunities.  Need  fully  qualified  per¬ 
son  to  inspire  by  leadership.  Box  1170, 
Editor  &  Publisher. 

ASSISTANT  CLASSIFIED 
AD  MANAGER 
Dayton,  Ohio 

The  Dayton  Daily  News  (150,000  PM- 
220,000  Sunday)  and  Journal  Herald 
(1(X},000  AM)  has  an  immediate  opening 
for  a  bright,  aggressive  iixlividual  with  a 
solid  background  in  classified  advertising. 
Must  be  strong  in  sales,  marketing,  public 
relations  and  leadership.  Experience  with 
advanced  technological  methods  would  be 
helpful.  This  job  encompasses  full  de¬ 
partment  managerial  responsibilities, 
we’re  a  young,  progressive  department  in 
which  the  position  of  Assistant  Classified 
Manager  offers  a  definite  opportunity  for 
personal  and  professional  development. 
Please  send  resume,  in  confidence  to; 
Fred  DeVoe,  Manager 
Classified  Advertising 
Dayton  Newspapers  Inc. 

4th  and  Ludlow  Sts. 

Dayton,  Ohio  45402 


DISPLAY  ADVERTISING 


CHICAGO  SUBURBAN  weekly  group  is  ex¬ 
panding  sales  staff.  Seeking  experienced 
retail  advertising  personnef.  Salary  plus 
commission.  Strong  progressive  sales  pro¬ 
gram.  Send  resume  with  salary  history  to 
Advertising  Director,  Barrington  Press, 
200  James  St.,  Barrington,  III.  6(X)10. 


ADVERTISING  DIRECTOR 

9000  circulation  Minnesota  daily  needs 
advertising  pro  by  August  1  to  direct 
6-person  department.  Growth  area,  50 
miles  from  major  metropolitan  center.  In¬ 
centive,  compensation,  liberal  fringe  ben¬ 
efits.  Send  resume  to  Box  1035,  uitor  & 
Publisher. 


IMMEDIATE  OPENING 
Aggressive  salesperson,  promotion-orient- 
eoT  for  16,000-1’  daily  newspaper  and 
11,(X)0  weekly  shopper  located  Area  9. 
Rapid  advancement  for  the  right  person. 
Please  send  resume  to  General  Manager, 
Skagit  Valley  Herald,  P.  0.  Box  578,  Mt. 
Vernon,  Wash.  98273,  or  phone  (206) 
424-3251. 


ASSISTANT  ADVERTISING  DIRECTOR 
Proven  ability  will  put  the  right  person  in 
top  spot  of  this  advertising  department  in 
just  a  very  short  time.  Must  have  good 
background  in  sales  and  management. 
Finest  plant  and  facilities  in  the  South. 
Ideal  location  in  Florida.  Good  salary  and 
incentive  program  plus  major  benefits. 
Send  resume  with  salary  history  to  Box 
995,  Editor  &  Publisher. 


Assistant  retail  advertising  manager 
sought  by  New  York  City  weekly  and  shop¬ 
per  group.  Good  background  in  sales  and 
management  will  lead  to  top  earnings. 
Send  resume  and  salary  history  to  Box 
1060,  Editor  &  Publisher. 


SALES  MANAGERS 
SYNDICATE  OR 
AD  SALES  BACKGROUND 

Unique  opportunity  for  experienced  sales¬ 
persons  capable  of  selling  to  publishers 
and  top  management.  Zones  2,  5  and  9. 
Box  1156,  Editor  &  Publisher. 


18,000  MIDWESTERN  DAILY  seeks  ag¬ 
gressive  advertising  sales  manager.  Must 
be  capable  of  training  and  leading  staffs 
in  both  display  and  classified  sales.  Op¬ 
portunity  to  advance  in  a  fast-growing 
newspaper  group.  Excellent  salary  with  a 
good  retirement  plan  and  insurance  pro¬ 
ram.  Write  giving  complete  resume  to  Box 
168,  Editor  &  Publisher. 

E&P  CLASSIFIEDS 
COMMUNICATE  WITH 
THE  COMMUNICATORS 


ADVERTISING  MANAGER 
WITH 

PUBLISHER  AMBITIONS 

One  of  nation's  most  progressive  news¬ 
paper  groups  seeks  aggressive,  driving 
person  to  serve  as  Ad  Manager  on  Zone  5 
daily. 

The  person  we  seek  should  also  be  in¬ 
terested  in  publishing  a  small  daily  in  the 
future.  Candidate  should  be  available  for 
future  publisher's  role  in  Zone  3,4,5  or  6 
when  we  feel  you're  ready  and  a  vacancy 
exists. 

In  the  meantime,  you  will  be  a  working  Ad 
Manager  in  Zone  5,  10,000  circulation 
daily.  Applicant  must  like  the  challenge  of 
a  competitive  situation. 

Earnings  range  from  $13,000  to  $20,000, 
based  on  your  experience  and  your  poten¬ 
tial  to  us. 

Our  method  of  compensating  publishers  is 
tops  in  the  nation,  and  we  are  looking  for 
people  from  the  advertising/sales  side  of 
the  business. 

Send  a  complete  resume  (replies  in  strict 
confidence)  to  Box  1025,  Editor  & 
Publisher. 


GENERAL  ADVERTISING 
Newspaper  advertising  salesman,  mini¬ 
mum  5  years  experience  in  national  ad¬ 
vertising  sales  promotion.  Manage  South¬ 
eastern  regional  office  for  community 
group.  Salary  plus  commission,  good  fringe 
benefits.  Write  all  to  Box  1166,  Editor  & 
Publisher. 


EDITORIAL 


ENTERPRISING  WIRE  EDITOR  on  growing 
Northwestern  New  Mexico  daily.  Good  sal¬ 
ary,  fringe  benefits.  Box  1165,  Editor  & 
Publisher. 


CITY  EDITOR 

To  supervise  a  staff  of  20  at  23,000  Zone 
2  daily  and  Sunday  in  beautiful  Hudson 
River  Valley.  Need  varied  background  in 
reporting  and  all  phases  of  desk  work. 
V[jT  experience  helpful.  Looking  for  good 
administrator  with  a  head  for  detail,  strong 
layout  skills.  Young  staff,  salary  to  $19,000. 
Send  resume,  clips  to  Tom  Geyer,  Editor, 
The  Daily  Freeman,  79  Hurley  Ave.,  Kings¬ 
ton,  N.Y.  12401. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting. 
Unique  opportunity  for  hard  worker.  Clips, 
resume  to  Box  1316,  Editor  &  Publisher. 


CITY 

EDITOR 

for  22,000  Monday  thru  Saturday  offset 
daily  in  35,000  city  near  metropolis.  Must 
have  well  developed  technical  ability  in 
copy  editing,  story  development,  research, 
photo  play  and  cropping,  and  the  personal¬ 
ity  to  handle  young,  strong-willed  staff  of  8 
reporters  and  2  photographers.  News 
judgment  must  be  strong  and  recognize 
importance  of  what  readers  need  to  know 
as  well  as  importance  of  people  stories  and 
features.  Must  have  supervisory  experi¬ 
ence  and  respect  of  present  staff  and 
management.  Send  resume  describing 
yourself,  experience,  education  and  news 
philosophy  to  Charlotte  Phillips,  Personnel 
Administrator,  Evening  Herald,  P.  0.  Box 
11707,  Rock  Hill,  S.C.  29730. 


MANAGING  EDITOR  for  long  established, 
nationally  distinguished  but  still  growing 
group  of  12  twice-weekly,  centrally  pro¬ 
duced,  suburban  Detroit  newspapers. 
Combined  circulation:  150,000;  offset; 
electronically  edited;  editorial  staff  of  70 
in  five  locations.  Must  be  newsperson  ex¬ 
perienced  in  all  phases  of  editorial  activity 
with  sensitivity  to  different  characteristics 
of  individual  communities  with  varying 
reader  needs.  Seek  managing  editor  highly 
oriented  to  the  news  need  of  non-dailies 
who  can  direct  attention  to  development  of 
aggressive  reporting  and  who  understands 
need  for  formats  that  permit  individual  ex¬ 
pression  consistent  with  the  needs  of  each 
community  served.  Starting  range 
$23,000  to  $25,000.  Address  inquiries  to 
General  Manager  John  Reddy,  Observer  & 
Eccentric  Newspapers,  36251  School¬ 
craft,  Livonia,  Mich.  4815().  An  Equal  Op¬ 
portunity  Employer. 


WOMAN’S  PAGE  editor-reporter  for  major 
weekly  in  university  town.  Will  consider  re¬ 
cent  J-Grad.  Send  complete  information, 
including  starting  salary  expected  to  Box 
1049,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER  for 
award-winning  twice-weekly  newspaper. 
Quality  paper;  good  working  conditions. 
Will  consider  recent  J-Grad.  Send  com¬ 
plete  information,  including  starting  salary 
expected  to  Box  1055,  Editor  &  Publisher. 


IMMEDIATE  OPENING  for  experienced 
sportswriter.  Must  be  familiar  with  Texas 
sports.  Send  resume,  references  and  clip¬ 
pings  to  Ken  Brodnax,  Sports  Editor,  The 
Odessa  American,  P.  0.  Box  2952,  Odessa, 
TX.  79760. 


SPORTS  EDITOR 

The  challenge:  to  provide  complete  high 
school,  community  sports  coverage  with 
accurate,  crisp,  jargon-free  copy.  The 
skills:  1  to  2  years  professional  writing  ex¬ 
perience,  sharp  editing  eye,  precise 
makeup  ability,  strong  on  photos, 
graphics.  The  place:  beautiful,  central 
Pennsylvania,  one  of  state's  most  enter¬ 
prising  dailies.  Immediate  opening.  Call 
Dave  Balcom,  Carlisle  Evening  Sentinel, 
(717)  243-2611,  between  1  and  5  PM. 


COPY  EDITOR  for  major  Northwest  daily. 
We  seek  applicants  with  broad  news  expe¬ 
rience,  preferably  on  metropolitan  dailies. 
Women  and  members  of  minority  ethnic 
roups,  among  others,  invited  to  apply. 
end  resume  to  personnel  director,  P.  6. 
Box  1909,  Seattle,  Wash.  98121. 


REPORTER 

A  60,000  Western  daily  located  in  Zone  7  is 
seeking  reporter  who  can  see  the  forest 
AND  the  trees.  Bright  writing  and  inves- 
tivative  skills  required  for  this  position 
which  would  include  government  and  gen¬ 
eral  assignment  reporting.  Prefer  2-4  years 
experience  on  daily.  Send  resume  and  best' 
5  clips  to  Box  1098,  Editor  &  Publisher.  An 
Equal  Opportunity  Employer,  M/F. 


GROWING  19,000  PM  DAILY  in  Zone  7 
seeks  competitive,  talented  reporter  to 
cover  challenging  university  beat.  Expe¬ 
rience  preferred;  excellence  demanded. 
Send  references  and  clips  in  confidence, 
with  first  letter  to  Box  1106,  Editor  & 
Publisher. 


SPORTS  MAKE-UP 
NEWS  EDITOR 

Major  Western  daily  seeks  experienced 
sports  makeup  news  editor,  skilled  in  lay¬ 
out  and  editing  and  adept  in  handling  art 
and  re-making  up  to  8  or  10  pages  on  dead¬ 
line.  Experience  must  include  ability  to 
supervise  department  at  night.  Box  1101, 
Editor  &  Publisher. 


ASSISTANT  EDITOR  for  Catholic  weekly 
newspaper  in  Northern  Viiginia  area.  Send 
resume  and  salary  requirements  to  the 
Editor,  308  Hillwood  Ave.,  Falls  Church, 
Va.  22046. 


COPY  EDITORS— We  need  2  experienced 
ones  plus  a  third  person  to  work  as  wire 
editor  with  some  copy  editing.  Scanner 
and  VDT  experience  helpful.  We  want 
people  who  can  edit  and  write  bright  heads 
for  a  newsfeature-oriented  PM  daily,  and 
we  need  them  right  away.  Call  collect,  10 
AM  to  noon:  William  M.  Dowd,  Managing 
Editor,  Knickerbocker  News,  Albany,  N.Y. 
(518)  453-5472. 


EDITOR 

Leading  Midwestern  daily  in  a  most  pleas¬ 
ant  non-metropolitan  living  area  seeks  a 
solid  leader  for  its  news  staff  as  well  as  a 
community-involved  editor.  We  are  a  part 
of  a  dynamic  group  of  successful  newspa¬ 
pers  operated  in  the  finest  principles  of 
good  journalism  along  with  superior  man¬ 
agement  techniques.  Our  staff  demands 
the  best  of  both  from  its  editor.  All  the 
rewards  and  personal  satisfaction  that  go 
with  a  superior  situation  are  present  here. 
If  you  are  the  editor  we  seek,  send  your 
resume  including  salary  requirements  in 
complete  confidence  to  Box  1133,  Editor 
&  Publisher. 


SUNDAY  EDITOR— Zone  3  PM  daily,  30M, 
^eks  Sunday  Editor.  Must  be  experienced 
in  copy  editing,  layout,  feature-oriented 
reporting.  VDT  experience  preferred.  Send 
resume,  clippings,  salary  requirements  to 
Box  1163,  Editors.  Publisher. 


COPY  EDITOR,  rewrite  person.  Key  spot  on 
top-flight,  25,(X)(}-i-  6-day  AM.  Excellence 
demarided  in  preparing  copy  and  working 
with  young  staffers.  Reasant-living  rural 
area  of  Zone  3,  but  convenient  to 
Washington,  D.C.  Box  1105,  Editor  & 
Publisher. 


COPY  EDITOR  who  wants  every  story  to 
answer  every  question,  who  demands  that 
every  headline  grab  the  reader  with  solid, 
accurate  information  and  who  takes  pride 
in  bright,  interesting  modular  makeup. 
We're  a  100,000  PM  in  coastal  Zone  3. 
We’re  looking  for  a  person  with  eimeri- 
ence  and  exceptional  initiative.  Send 
samples  of  work,  resume  and  letter  to  Box 
liol  Editor  &  Publisher. 


SPORTS  DESK 

We're  recruiting  a  sports  desk  person  with 
management  potential  and  the  vision  to 
help  us  build  the  best  sports  section  in  the 
country. 

She  or  he  will  need  to  produce,  edition  by 
edition,  eyecatching  layouts  and  write 
heads  that  inform  and  entertain  our  read¬ 
ers.  We’ll  also  expect  you  to  word  edit  and 
challenge  copy  to  produce  readable  and 
complete  stones. 

As  important  as  your  technical  skills  will  be 
your  ability  to  work  with  people  and  moti¬ 
vate  them  to  strive  for  excellence. 

We're  a  major  AM  paper  in  the  South.  If 
you’re  the  right  woman  or  man,  start  by 
sending  an  autobiographical  letter,  begin¬ 
ning  at  Day  One  and  telling  us  why  we 
ought  to  hire  you.  Also  tell  us  what  you 
think  about  newspapers  and  tfieir  sports 
sections  and  how  you'd  improve  them.  In¬ 
clude  a  small  selection  of  clips,  layouts 
and  anything  else  that  demonstrates  your 
skills.  Box  1094,  Editor  &  Publisher. 


ASSISTANT  EDITOR  for  Religious  weekly 
in  Zone  3.  Layout  and  rewrite  experience 
necessary.  Some  photography.  Salary 
mid  to  upper  teens  depending  uran  exper- 
ence.  Send  resume  to  Box  1093,  Editor  & 
Publisher. 


FINANCIAL  REPORTER 

Financial  newspaper  needs  skilled  reporter 
with  keen  interest  in  investments  and  se¬ 
curities  markets  for  special  assignment  fea¬ 
tures.  Want  good  writer  with  editing  ability. 
3  to  4  years  experience  desirable.  Good 
salary,  fringe  benefits.  Send  resume  (must 
include  references),  along  with  samples  of 
work  to  Box  1127,  Editor  &  Publisher. 


COPY  EDITOR — Zone  2  AM  seeks  beginner 
who  can  edit  and  write  bright  heads.  Start¬ 
ing  salary  $9000.  Box  1125,  Editor  & 
Publisher. 


SPORTS  DESK  PERSON— We’re  a  65,000 
AM  in  Zone  5  which  is  looking  for  someone 
who  primarily  enjoys  working  with  sports 
copy  and  is  experienced  in  layout  and 
makeup,  yet  can  write  a  readable  sports 
story  or  feature.  Should  be  interested  in 
working  with  a  VDT  system.  Send  resume, 
clippings  and  salary  required  to  Box  1175, 
Editor  &  Publisher. 


EDITORIAL  WRITER 

For  home  office  editorial  department  of 
Lindsay-Schaub  Newspapers  Inc.  Write 
editorials,  cover  Illinois  legislature  for  6 
downstate  dailies  with  a  combined  daily 
circulation  of  160,(X)0. 

Masters  Degree  required.  Must  have  ex¬ 
tensive  reporting  experience,  editorial  writ¬ 
ing  background  preferred.  Salary  com¬ 
mensurate  with  experience,  excellent 
fringe  benefits. 

Send  resume  and  salary  requirements: 
Keith  L.  Stewart,  Lindsay-Schaub  News¬ 
papers,  P.  0.  Box  789,  Decatur,  III.  62525. 


PRESBYTERIAN  SURVEY,  official  mag¬ 
azine  of  the  Presbyterian  Church  in  the 
U.S.,  has  opening  for  EDITOR.  General 
requirements:  Journalism  degree;  five 
years  minimun  successful  editing- 
publishing  experience,  preferably  in  religi¬ 
ous  journalism  and  magazine  field, 
thorough  knowledge  in  editing-publishing, 
cost  controls,  personnel  supervision; 
should  be  good  writer,  able  to  use  camera. 
Commitment  to  the  Church  and  under¬ 
standing  of  the  Church  and  its  needs  in 
communication  desirable.  Send  complete 
resume,  working  history.  No  telephone 
calls. 

Personnel  Manager 
Presbyterian  Church,  U.S. 

341  Ponce  de  Leon  Avenue,  N.E. 

Atlanta,  Georgia  30308 
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HELP  WANTED 


EDITORIAL 


EDITOR  WANTED  tor  weekly  paper  in  Zone 
8.  This  would  be  an  excellent  husband  and 
wife  team  job  and  is  an  excellent  opportu¬ 
nity  for  the  right  person  to  end  up  with 
strong  equity  position.  Successful  appli¬ 
cant  must  be  able  to  handle  own  reporting 
and  photography  work,  supervised  layout 
and  circulation.  Send  resume,  work  sam¬ 
ples  and  salary  requirements  to  Box  1 148, 
Editor  &  Publisher. 


EDITORIAL  STAFF  NEEDED  FOR 
NEW  COUNTRY  MUSIC 
MAGAZINE 

East  Coast  publisher  requires  editor  and 
staff  for  new  country  music  magazine 
starting  immediately.  Top  position  re¬ 
quires  both  a  strong  knowledge  of  the  en¬ 
tire  country  music  field,  past  and  present, 
and  high  managerial  skill  in  the  editorial 
area.  Send  resume  and  samples  in  confi¬ 
dence  to  Box  1157,  Editor  &  Publisher. 


SMALL  TOWN  prize-winning  daily  wants 
food  writer.  Must  be  good  cook,  good  writ¬ 
er,  good  interviewer  and  consumer  con¬ 
scious.  Write  Box  1142,  Editor  &  Publisher. 


WRITER:  Skilled,  imaginative  journalist  to 
handle  wide  range  of  news  writing  assign¬ 
ments  for  award-winning  university  news 
bureau.  Emphasis  on  science  and 
medicine.  Background  in  these  areas  and 
strong  writing/editing  ability  desired.  3 
years  professional  reporting  or  related  ex¬ 
perience  required.  Send  resume  and  writ¬ 
ing  samples  to  Director,  Brown  News 
Bureau,  Box  R,  Brown  University,  Provi¬ 
dence,  R.l.  02912.  Affirmative  Action  Em¬ 
ployer. 


FREELANCE 


DISCOVER  NEW  WRITING  MARKETS.  Pro¬ 
fit  from  our  exclusive  assignment  listings. 
Trial  6  issues,  $5.  "Freelancer's  Newslet¬ 
ter,”  15EP  Wynkoop  (P.  0.  Box  128), 
Rhinebeck,  N.Y.  12572. 


PRACTICAL  HORSEMAN  MAGAZINE, 
18,000  monthly,  needs  experienced  free¬ 
lance  writers  for  how-to-do-it  articles  on  all 
facets  of  the  hunter-jumper  sport.  Basic 
technical  knowledge  essential.  Send 
clips/resume  to  225  S.  Church  Street, 
West  Chester,  Pa.  19380. 


PUBUC  RELATIONS 


HELP  WANTED 


GRAPHICS 


DESIGNER-ILLUSTRATOR— Creative  per¬ 
son  with  experience  in  newspaper  or 
magazine  design  and  graphics  who  can 
also  illustrate  is  wanted  to  brighten  the 
pages  of  The  States-ltem  in  New  Orleans. 
Submit  resume  to  Personnel  Dept.,  The 
States-ltem,  3800  Howard  Ave.,  New  Or¬ 
leans,  La.  70140.  An  Equal  Opportunity 
Employer,  M/F. 


MAINTENANCE 


MACHINIST  FOREMAN— A  major  daily 
newspaper  located  on  the  west  coast  of 
Florida  is  seeking  a  working  Machinist 
Foreman.  Primary  duties  will  include 
supervising  a  force  of  machinists,  setting 
upa  rigid  preventative  maintenance 
schedule,  and  being  able  to  take  full  re¬ 
sponsibility  for  keeping  the  newspaper 
production  equipment  in  top  operational 
condition.  This  includes  27  Mark  II  Goss 
press  units,  3  double  Imperial  3:2  folders, 
mailroom,  loading  dock,  paper  trackage 
system,  etc.  Should  have  experience  on 
this  type  equipment,  and  be  in  good  physi¬ 
cal  condition.  Compensation  is  open; 
employee  benefits  are  excellent.  Opening 
is  available  immediately.  Reply  to  J.  M. 
Porter,  Production  Manager,  The  Tribune 
Company,  P.  0.  Box  191,  Tampa,  Florida 
33601. 


PHOTOJOURNAUSM 


PHOTO  DEPARTMENT  MANAGER 
Working  photographer,  with  proven  ad¬ 
ministrative  ability,  to  manage  photo  staff 
of  metropolitan  newspaper  in  Zone  2.  Must 
be  able  to  coordinate  and  direct  staff. 
Modern  darkroom  experience  required. 
Box  1118,  Editor  &  Publisher. 


PRESSROOM 


WEB  OFFSET  press  assistant  needed  im¬ 
mediately.  Excellent  position  with  small 
daily,  5  days  a  week,  regular  hours,  $5.50 
hourly  to  start.  Must  have  experience  at 
press  operation.  Phone  Managing  Editor, 
Medina  (N.Y.)  Journal-Register  at  (716) 
798-3218. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE 


PUBUC  RELATIONS 


HELP  WANTED 


PRESSROOM 


PRESS-STEREO  FOREMAN 
A  Zone  5,  33,000  circulation  PM  daily,  has 
an  immediate  opening  for  a  Press-Stereo 
Foreman.  We  are  a  6-day  publication  using 
a  Scott  3-unit  press  with  color  cylinder.  We 
seek  an  individual  with  good  mechanical, 
.camera  and  supervisory  experience.  In  re¬ 
turn,  we  offer  liberal  fringe  benefits  and 
salary  commensurate  with  experience.  If 
interested,  reply  to  Box  1091,  Editor  & 
Publisher. 


PRODUCTION 


PRODUCTION  MANAGER  for  medium  size 
AM  daily.  Cold  type,  VDT  System-Harris 
2200-TXT.  Abe  Kofman,  Times-Star,  1516 
Oak  St.,  Alameda,  Calif.  94501.  (415) 
523-1200. 


ASSISTANT  FOREMAN— Zone  8  daily  of 
20,000  circulation  seeks  experienced  cold 
type  ad  expert  to  take  charge  of  all  ad 
control  and  makeup  functions.  Opportu¬ 
nity  for  advancement  in  production  man¬ 
agement.  Pay  to  $15,000;  moving  expens¬ 
es,  extensive  company  benefits.  Box  1131, 
Editor  &  Publisher. 


PLANT  MANAGER 

Central  production  plant  has  top  opening 
for  top  person.  Must  know  pasteup,  type 
spec,  copy  flow,  camera,  typesetting  and 
be  especially  strong  in  stripping,  web 
presswork  and  mailroom  handling  with 
ability  to  organize,  schedule  and  oversee 
approximately  ICX)  employees.  MUST  BE 
EMPLOYEE  ORIENTED.  Duties  include 
planning,  presenting  and  making  budgets. 
Must  have  ability  to  personally  service 
present  and  new  customers.  Area  5.  Send 
resume  including  salary  history  to  Box 
1160,  Editor  &  Publisher. 


PUBUC  INFORMATION 


NEWS  SERVICES  COORDINATOR— 
Challenging  new  position  at  Michigan  lib¬ 
eral  arts  college  requires  enthusiastic,  im- 


samples  of  work  by  July  15  to  Gordon  Beld, 
Director  of  News  Services  and  Publica¬ 
tions,  Alma  College,  Alma,  Mich.  48801. 
An  Equal  Opportunity/Affirmative  Action 
Employer. 


PUBUC  RELATIONS 


PUBLIC  RELATIONS 

Winnebago  Industries,  Inc,,  an  NYSE  listed  corporation  and 
the  world’s  largest  motor  home  manufacturer  is  seeking  a 
Public  Relations  Assistant. 

Individual  will  have  the  responsibility  to  edit  dealer  publica¬ 
tions,  develop  the  national  dealer  publicity  programs,  and 
implement  product  publicity  programs. 

The  ideal  candidate  will  have  a  journalism  degree  or  Public 
Relations  degree  with  2-4  years  experience  with  strong  em¬ 
phasis  on  writing  and  editing.  Some  travel  will  be  required. 
Salary — low  to  mid  teens. 

To  further  explore  this  opportunity  send  your  resume  and 
salary  requirements  to: 

S.  L.  Hansen,  Salaried  Personnel 
WINNEBAGO  INDUSTRIES,  INC. 

Box  152 

Forest  City,  lA  50436 

^  ttlSt  nfl08l1S 

nKKBBmOu.  the  most  in  motor  homes 

An  Equal  Opportunity  Employer  m/f 


HELP  WANTED 


PUBUC  RELATIONS 


EXPERIENCED  WRITER  FOR 
PUBLIC  RELATIONS  OFFICE 
Entity  associated  with  government  in  Un¬ 
ited  States  Caribbean  needs  immediately  a 
Public  Relations  Officer  who  possesses 
considerable  experience  as  a  writer  for 
newspapers  or  other  news  media.  Duties 
will  include  writing  press  releases,  articles, 
speeches  and  performing  a  variety  of  pub¬ 
lic  relations  tasks,  and  supervising  a  small 
office  consisting  of  4  or  5  people.  Political 
experience  invaluable,  especially  previous 
involvement  with  offices  of  State,  Local  or 
Federal  elected  official  or  covering  of  gov¬ 
ernmental  affairs.  Salary  $20,(X)0  plus 
fringe  benefits.  Send  clips  and  complete  re¬ 
sume,  along  with  references  to  Box  1095, 
Editor  &  Publisher. 


WRITER/PHOTOGRAPHER/PR  to  publicize 
for  unique  cruise  line.  Permanent  position 
Florida  based  company.  Send  resume  and 
full  credits  to  Windjammer,  P.  0.  Box  120, 
Miami  Beach,  Fla.  33139. 


PUBLIC  RELATIONS 

Midwest  utility  seeks  experienced  indi¬ 
vidual  to  fill  top  level  public  relations  posi¬ 
tion.  Must  have  extensive  experience  with 
broadcast  and  print  news  media.  Ability  to 
prepare  and  present  material  for  broad 
public  dissemination,  management  expe¬ 
rience  desirable.  Send  resume  describing 
experience  in  detail,  educational  and  sal¬ 
ary  history  to  Box  1130,  Editor  &  Publisher. 
Equal  Opportunity  Emplover.  M/F. 


RESEARCH 


EXPERIENCED  RESEARCH  TALENT 
Major  newspaper  seeks  individual  experi¬ 
enced  in  media  and  consumer  research. 
We're  looking  for  proven  talent  to  assume 
research  management  position.  Analytical, 
statistical  skills,  computer  expertise  and 
management  track  record  are  necessary. 
Must  be  able  to  translate  present 
research/marketing  data  to  advertisers 
and  all  management  levels.  Good  salary, 
benefits.  Box  1122,  Editor  &  Publisher. 


SALES  REPRESENTATIVE  wanted  for 
Zone  1  and  2,  to  sell  blankets,  rollers,  and 
cutting  bars.  Good  position.  Reply  to  J. 
Thomas  McHugh  Co.,  6800  E.  32nd  St., 
Indianapolis,  Ind.  Call  collect:  (317)  545- 
2121. 


WASHINGTON,  D.C.  BASED  REP 
Sell  off-shore  facilities— plant  sites, 
branch  locations,  joint  ventures,  licensee 
contracts— in  monthly,  international  trade 
publication  reaching  top  multi-national 
corporate  executives  in  major  Northeast 
market.  Write  Box  1116,  Editor  & 
Publisher. 


SYNDICATE  SALES 


SALES  MANAGERS 
SYNDICATE  OR 
AD  SALES  BACKGROUND 

Unique  opportunity  for  experienced  sales¬ 
persons  capable  of  selling  to  publishers 
and  top  management.  Zone  2,  5  and  9. 
Box  1154,  Editor  &  Publisher. 


Have  we  got  a 
salesman  for  you! 

He's  got  great  newspaper  contacts.  He's 
thoroughly  versed  in  the  latest  technology. 
He  knows  how  to  design  a  system  that 
works  best  for  his  client.  And,  because  he 
knows  and  cares  about  his  clients,  he 
knows  when  existing  equipment  should  be 
implemented  to  keep  pace  with  growth  and 
advancement. 

How  do  we  know  so  much  about  this  fellow? 
He  reads  EDITOR&  PUBLISHER!  We  speak 
his  language! 

If  you're  on  the  lookout  for  good  sales 
people,  call  E&P  Classifieds.  We'.l  get  your 
message  across. 

E&P  Classifieds 

Programmed  for  Sellii^ 
EDITOR  &  PUBLISHER  for  June  25,  1977 


Positions  Wonted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


ADVERTISING  DIRECTOR  9  years  retail. 
14  classified  management,  promotions 
and  sales  direction  and  training.  Am  50. 
Minimum  $30,000.  Vl/rite  Box  1053,  Editor 
&  Publisher. 


WORKING  PARTNER— Veteran  editor.  38, 
seeks  weekly  manager-publisher  job  lead¬ 
ing  to  part  or  fun  ownership.  Family 
man,  traditionalist,  activist,  hard  worker, 
service-oriented.  Box  1099,  Editor  & 
Publisher. 


PUBLISHER/GENERAL  MANAGER,  where 
knowledge  of  all  phases  of  the  business, 
adeptness  in  problem  solving,  decision 
making,  organization  and  the  ability  to 
motivate  people  will  lead  to  maximizing 
profits.  Write  Box  1092,  Editor  & 
Publisher. 


GENERAL  MANAGER  OR  ADVERTISING 
DIRECTOR— Results  and  bottom  line 
oriented  Advertising  Director  for  national 
newspapers  with  outstanding  performance 
record  seeks  challenging  opportunity  with 
progressive  publishing  organization. 
Executive  with  creative  expertise  in  re¬ 
search  and  marketing  who  knows  what  is 
required  to  increase  sales  and  share  of 
market  as  well  as  bring  new  advertisers 
into  your  property.  Vastly  meaningful  ex¬ 
perience  in  all  areas  dealing  with  competi¬ 
tive  newspaper  market  situations.  Box 
1143,  Editor  &  Publisher. 


PUBLISHER/GENERAL  MANAGER— I  am 
ready  to  publish/manage  your  newspapers. 
Raised  in  newspaper  family  plus  2V2  years 
major  group  experience.  Presently  assist¬ 
ant  publisher  for  2-state  operation.  In- 
depth  experience  in  all  areas  of  newspaper 
publication.  Want  to  publish/manage 
newspapers  in  10-40,000  circulation 
range.  Call  Harry  Whipple,  (412)  684-8606 
after  6  PM. 


HUSBAND/WIFE  editorial/production  team 
with  limited  cash,  unlimited  ability  seeks 
management  opportunity  with  Zone  7,8,9 
weekly,  possibly  with  buying  in.  He;  mili¬ 
tary  retiree,  44,  career  information  officer, 
experienced  editor,  BA,  MA.  She;  all  phases 
of  weekly  and  ad  agency  production.  Box 
1159,  Editor  &  Publisher. 


CIRCULATION 


CIRCULATION  MANAGER.  18  years  ex¬ 
perience  all  phases,  wants  to  make  change 
from  Zone  3  to  Zone  4,  circulation  10,000 
and  up.  Box  1024,  Editor  &  Publisher. 


TOP  CIRCULATOR,  national  award-winner, 
20  years  experience,  every  facet  of  circula¬ 
tion  on  combination  medium/metro.  43, 
family  raised,  looking  forward  to  warmth 
and  atmosphere  not  found  in  metro  area. 
Want  to  settle.  Top  references.  Box  1132, 
Editor  &  Publisher. 


DISPLAY  ADVERTISING 


SALES  PROFESSIONAL  seeks  sales  man¬ 
agement  position.  Unequalled  experience 
with  New  York  Times-Chica^o  Tribune  in 
classified,  retail,  national,  financial,  spe¬ 
cial  sections,  color.  A-1  references,  re¬ 
sume.  Box  1161,  Editor  &  Publisher. 


WARM  WEATHER  PUBLICATIONS— 25 
years  experience  top  metro  markets,  class¬ 
ified  and  display.  Family  health  involved. 
Resume.  Box  1164,  Editor  &  Publisher. 


EDITORIAL 


WRITER-PHOTOGRAPHER  anxious  to  use 
skills  and  knowledge  gotten  through  good 
education  and  5  years  of  daily  deadline 
pressure,  and  to  show  clips  and  resume. 
Box  1063,  Editor  &  Publisher. 


EXPERIENCED  SPORTS  EDITOR  seeks 
similar  position  on  small  town  PM  news¬ 
paper.  Good  writer.  Good  head  writer.  Lim¬ 
ited  camera  experience.  MA  fellowship 
winner.  If  you  want  a  superior  sports  page, 
hire  me.  F’lease  write  Wes  Dumont,  336  N. 
Main.  Kingman.  Kans.  67068. 


AWARD-WINNING  REPORTER,  10years  + 
experience,  good  at  complex  subjects  and 
issues,  seeks  challenging  news  job  prefer¬ 
ably  Eastern  U.S.  or  Canada.  Box  1028, 
Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  June 


EDITORIAL 


EVERYONE  WANTS  TO  BE  NUMBER  1.  I 
am  willing  to  be  number  2  to  help  you  with 
your  opinion  pages  or  Sunday  or  national 
or  foreign  desks  or  administration.  (I'd  be 
lad  to  be  number  1  of  course.)  Box  1047, 
ditor&  Publisher. 


WEEKLY  EDITOR,  25,  with  reporting  and 
editing  know-how  seeks  renorting  or  desk 
slot  on  daily  oi  laige  weekly.  Christopher 
Owen.  (303)  468-5258. 


EXPERIENCED  EDITOR  seeks  challenging 
position  with  creative  possibilities.  Strong 
on  layout  and  news  coverage.  Now  editing 
prize-winning  weekly.  Zones  3, 4,  5,  6.  Call 
(816)  452-0805. 


DEFROCKED  PUNDIT  SEEKS  RETURN  TO 
EDITORIAL  PAGE  PULPIT.  BOX  1078, 
EDITOR  &  PUBLISHER. 


EDITOR-MANAGER  with  a  Number  1 
metro  can  build  vour  paper;  top  recruiter 
and  motivator  of  staff;  small<ity  experi¬ 
ence  and  preference,  with  big-league  abil¬ 
ity.  Mature  but  still  enthusiastic;  manag¬ 
ing  editor-desk-reporting  savvy.  Box  1115, 
Editor  &  Publisher. 


EXPERIENCED  EDITOR,  writer,  super¬ 
visor.  Top  credentials.  Quality  work  now. 
Currently  on  medium-size  daily.  Box  1114, 
Editor  &  Publisher. 


HONORS  GRADUATE  of  a  top  law  school, 
26,  has  journalism  background  and  desire 
to  return  to  news  field.  Served  as  lawyer 
for  U.S.  House;  now  in  practice  with  corpo¬ 
rate  firm.  Box  1113,  Editor  &  Publisher. 


JOURNALIST— 25  years  experience  on 
many  newspapers  and  wire  service  doing 
everything.  Want  to  write  features,  human 
interest  stories  or  women’s  news  on  daily. 
Box  1110,  Editor&  Publisher. 


FEMALE  COLLEGE  GRADUATE,  BS  Com¬ 
munications,  would  like  to  get  a  foot  in 
your  door.  Some  experience  with  editing, 
newswriting  and  layout.  Experienced  m 
graphic  design  and  production.  Writirje 
samples  and  portfolio  available.  Box  HOT, 
Editor  &  Publisher. 


WOMAN  SPORTSWRITER/DESKPERSON 
seeks  writing  position,  any  Zone.  One 
year’s  daily  experience  covering  preps, 
pros,  colleges,  all  sports.  Would  prefer  mid 
to  metro  size  daily.  Have  written  columns, 
features,  hard  news  under  deadline  pres¬ 
sure.  Box  1109,  Editor  &  Publisher. 


SPORTSWRITER,  late  20s,  AVz  years  wire 
service,  seeking  reporter  position  with 
metropolitan  daily.  Prefer  I’M;  AM  okay. 
Hockey^orseracing  beat  would  be  ideal. 
Experienced  in  covering  major  stories,  in¬ 
cluding  international.  Also  deskman,  VDT 
background.  New  York  area  (New  York/ 
New  Jersey/Connecticut).  Box  1090, 
Editor  &  Publisher. 


REPORTER,  29,  2  years  experience,  just 
out  of  Peace  Corps.  Some  desk  experi¬ 
ence.  Ray  Sullivan,  95  Bayler,  Pueblo, 
Colo.  (303)948-3214. 


WORKHORSE.  COPY  DESK  PRO  MAY 
JUMP  THE  FENCE  FOR  TOP  PAY,  AD¬ 
VANCEMENT  OPPORTUNITY.  SKILLED 
ALL  PHASES,  12  YEARS.  BOX  1121, 
EDITORS.  PUBLISHER. 


SMART,  ACCURATE  reporter  with  BA  in 
English  and  economics,  experience  with 
business  weekly  as  well  as  daily  news,  seek¬ 
ing  slot  with  state  capital  press  corps  or 
challenging  position  with  chance  for  ad¬ 
vancement.  Will  relocate  anywhere  for  the 
right  job.  Charles  Darwin  Sneed,  Rd.  1, 
Box  5,  Shallotte,  N.C.  28459. 


YOUNG  SPORTSWRITER  seeks  nice  place 
to  raise  family.  SVz  years  experience, 
heavy  on  prep  sports,  some  desk  and  small 
college  duties.  Fresh,  crisp  style.  Box 
1152,  Editor  &  Publisher. 


EX-METROPOLITAN  and  suburban  daily 
newsman  ending  his  fling  at  weekly  pub¬ 
lishing.  Selling  out.  Wants  to  return  to 
Southeast.  Good  leader,  writer,  editor.  Box 
1134,  Editor  &  Publisher. 


FEATURE  WRITER,  32,  author  of  5  books, 
desires  permanent  position  on  staff  of 
creative  New  England  daily.  Outstanding 
reviews,  samples  and  references  available. 
Box  1079,  Editor  &  Publisher. 

>5,  1977 


EDITORIAL 


SPORTS  EDITOR  in  northern  Ohio  seeks  to 
relocate  in  Zones  3,4,6  or  9.  Six  years 
experience  in  writing,  photography  and 
darkroom.  Box  1153,  Editors.  Publisher. 

MATURE  EDITOR/WRITER.  Industrial- 
commercial  newspaper,  magazines. 
Prize-winner.  Available  now.  Paul  B.  An¬ 
derson,  4307  Thunderbird  Dr.,  Chatta¬ 
nooga,  Tenn.  (615)  892-6533. 


EDITOR— 20  years  newspaper  experience, 
all  beats,  photography,  pasteup,  J-Grad; 
seek  challenging  job  with  quality  Zone  1 
publication.  Box  284,  Lynn,  Mass.  01903. 
(617)  599-4362. 


RECENT  J-GRAD  with  reporting,  VDT  and 
photo  experience  seeks  feature  writing 
and/or  copy  editingjob  on  small  circulation 
paper.  Box  1146,  Editors.  Publisher. 

AGGRESSIVE,  BEGINNING  REPORTER, 
23,  asset  to  any  paper.  Recent  college 
grad,  BA.  School  paper  and  magazine 
editor.  Clips  and  resume  on  request.  Zone 
1  or  2.  Box  1145,  Editor  S.  Publisher. 


EDITORIAL 


WEEKLY  EDITOR,  26.  BJ,  2yz  years  expe¬ 
rience  in  news,  ads,  photo,  production. 
Seek  to  leave  one-man  show  for  reporting 
or  editing  spot  on  medium  to  large  daily, 
any  Zone.  Adaptable,  ambitious,  tenaci¬ 
ous.  Box  1139,  Editor  S.  Publisher. 


POLITICAL  WRITER  would  like  position  in 
Washington  or  state  capitol  bureau; 
prize-winner,  solid  experience.  Masters 
Degree  in  political  science;  strong  on 
analysis  and  commentary.  Box  1137, 
Editor  &  Publisher. 


CURRENTLY  EMPLOYED  writer-reporter 
wants  back  into  sports.  3  years  experience 
including  college,  prep,  VDT,  columns. 
Young,  single,  willing  to  relocate.  Prefer 
medium-large  daily.  Zones  3,  4,  6,  8.  Re¬ 
sume,  clips,  references  on  request.  Box 
1149,  Editor  &  Publisher. 


ROME.  ITALY  will  be  my  base  but  will  fill 
your  needs  anywhere  in  Europe.  25  years 
newspaper;  syndicate  and  magazine  work. 
Box  1144,  Editor  &  Publisher. 


REPORTER  ,  29,  BA  English,  2V2  years  ex¬ 
perience  wire  desk,  police  beat,  court  beat 
seeks  position  with  medium-sized  daily. 
Box  1136,  Editor  &  Publisher. 


OLD  PRO  with  plenty  mileage  left  needs  a 
job.  Over  25  years  experience,  all  desks,  all 
beats  except  sports,  plus  camera,  dark¬ 
room.  Prefer  desk  in  smaller  town  Zones 
5,6  but  go  anywhere.  Contact  Art  Omholt 
Jr.,  614  Matner  St.,  Green  Bay,  Wise. 
54303.  Ph:  (414)  435-0287. 


SPORTSWRITER.  26,  looking  for  spot  on 
metro  daily.  Award-winning  column  past  2 
years.  Writes  quickly  and  colorfully.  Box 
602,  Editor  &  Publisher. 


FREELANCE 


WASHINGTON,  D.C.  STRINGER 
ESTABLISHED  PRO. 

BOX  31.  COLLEGE  PARK,  MD.  20740. 

PHOTOJOURNAUSM 

CREATIVE  PHOTOJOURNALIST  with  2 
years  staff/2  years  freelance  experience 
desires  staff  position  on  mid-size  daily. 
Any  Zone.  Strong  on  features,  good  dark¬ 
room  skills.  Will  present  portfoTio  and  re¬ 
sume.  Box  1062,  Editor  &  Publisher. 


TALENTED,  EXPERIENCED,  young  pho¬ 
tographer  seeks  work  on  Mideast  or 
Southern  daily.  Write  for  portfolio.  Box 
1103,  Editor  &  Publisher. 


TALENTED,  hard-working,  experienced 
New  York  City-based  freelance  photog¬ 
rapher  seeks  staff  position  on  metropoli¬ 
tan  daily  or  weekly.  Willing  to  relocate.  Box 
1096,  Editor  &  Publisher. 


PRESSROOM 


FOREMAN  with  3  years  Di-Litho  experi¬ 
ence  on  Dahlgren  units.  Want  similar  posi¬ 
tion  with  chance  for  advancement.  Cost 
conscious.  Resume  on  request.  Box  1112, 
Editor  &  Publisher. 


SOUTHERN  REPUBLICAN  EDITOR,  now 
with  large  daily  group,  will  take  pay  cut  to 
$15M  minimum  for  full  authority  as 
shirtsleeve,  do-it-all  editor,  weekly  or  small 
daily,  South  only.  Solid,  experienced  pro, 
double  digit  award-winner.  Must  give 
60-90  days  notice.  Box  1135,  Editor  & 
Publisher. 


PRESSROOM  SUPERINTENDENT/MA¬ 
CHINIST.  24y2  years  experience  in  super¬ 
vision  and  maintenance  of  newspaper 
presses.  Trained  by  large  newspaper  press 
manufacturer.  Available  immediately.  Box 
1150,  Editor  &  Publisher. 

PRODUCTION _ 

BUILDING  MANAGER/MAINTENANCE 
MANAGER.  14  years  experience  in  super¬ 
vision  of  machinists,  electricians,  building 
engineers.  Capable  of  setting  up  preventa¬ 
tive  maintenance  programs  for  all  areas. 
Box  1089,  Editor  &  Publisher. 

15  YEARS  PRODUCTION  experience.  12 
years  on  major  offset  daily,  composing 
thru  mailroom.  6  years  management. 
Heavy  on  camera,  plate  and  press.  Ideal 
photo  department  leader  for  ad  house,  etc. 
Solid  black  and  white,  2  years  color  sep¬ 
aration.  All  positions  and  Zones  consid¬ 
ered.  Box  1158,  Editor  &  Publisher. 

PUBUC  RELATIONS 

6  YEARS  EXPERIENCE  newspaper  assign¬ 
ing  editor/writer,  speech  writer/maker, 
photographer.  Know  videotape.  Seek  PR 
post.  Box  1056,  Editor  &  Publisher. 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 
Information  policy? 


When  Senator  George  McGovern,  and 
the  members  of  his  International  Opera¬ 
tions  Subcommittee  of  the  Senate 
Foreign  Relations  Committee,  discuss 
the  possible  need  for  an  information  or 
communications  policy  in  this  country, 
he  and  they  are  not  talking  only  about  the 
press. 

The  scope  of  the  committee’s  inquiry 
is  indicated  by  one  of  its  staff  reports: 

“The  question  of  international 
communications  and  information  is  of 
grave  import  to  the  U.S.  where  Depart¬ 
ment  of  Commerce  statistics  show  that 
the  information  sector  of  the  U.S. 
economy  has  grown  to  include  over  40% 
of  the  GNP  (if  education  is  included).  It 
continues  to  spiral  upward. 

“Since  the  U  .S.  is  the  leader  in  supply¬ 
ing  information  technology  as  well  as  the 
products  of  the  technology — such  as 
computers  and  the  information  itself— 
any  restriction  on  the  use  of  these  could 
affect  our  politics,  economy  or  even  our 
national  security. 

“Among  our  greatest  business  re¬ 
sources  (and  the  possible  difference  be¬ 
tween  future  red  or  black  ink  in  our  trade 
balance)  is  the  sale  of  information.  When 
it  comes  to  computerized  information  we 
lead  the  world.  This  information  is 
transmitted  through  telecommunications 
equipment. 

“There  is  a  clear  security  and  intelli¬ 
gence  factor.  To  a  great  extent  the  SALT 
agreement  is  a  communications  agree¬ 
ment — we  don’t  bother  the  Soviet’s 
satellites,  they  don’t  bother  ours.  But  the 
Soviets  are  developing  killer  satellites. 


“In  an  era  when  we  are  completely 
dependent  on  sophisticated  communica¬ 
tions,  the  potential  is  here  for  nearly 
complete  isolation  in  a  crisis.  Many  of 
the  military  and  State  Department 
communications  links,  as  well  as  busi¬ 
ness  communications  facilities,  are 
leased  from  unfriendly  governments. 
Throughout  the  world  there  is  a  growing 
corps  of  government  officials  who  see 
control  of  communications  as  a  key  lever 
to  be  used  against  the  West. 

“Thus,  while  our  information  and 
communications  strengths  are  imposing, 
unless  we  are  aware  of  our  weaknesses, 
we  will  not  be  prepared  to  overcome  our 
vulnerabilities.  We  should  not  become 
muscle-bound,  particularly  in  a  period 
when  several  nations  are  moving  toward 
international  communications  policies 
which  may  be  at  odds  with  the  best  in¬ 
terests  of  the  U.S.’’ 

This  broad  view  of  “information  and 
communications”  puts  a  different  com¬ 
plexion  on  the  problem  than  a  definition 
limiting  the  area  to  the  press. 

Writing  in  the  New  York  Times  re¬ 
cently,  Sen.  McGovern  said:  “The  con¬ 
trol  of  information  can  be  a  new 
economic  weapon  in  the  arsenals  of  both 
developing  and  developed  nations.  One 
way  to  ‘attack’  a  nation  such  as  the  U.S., 
which  depends  heavily  on  information 
and  communications,  is  to  restrain  the 
flow  of  information — cutting  off  contact 
between  the  headquarters  and  the  over¬ 
seas  branches  of  a  multinational  firm; 
taxing  telecommunications  crossing  bor¬ 
ders;  building  information  walls  around  a 
nation.” 


FEEDBACK  Vic  Cantone 


C?N  THE  BEAM. 


Leaders  of  the  press  in  the  free  world 
had  this  very  much  in  mind,  we  believe, 
when  they  fought  in  Nairobi  to  defeat  the 
Unesco  proposals  for  press  and 
communications  controls,  even  though 
they  might  not  have  had  the  Senator’s 
broad  over-view  at  the  time. 

The  Senator  believes  that  one  of  the 
reasons  the  U.S.  does  not  have  an  over¬ 
all  international  communications  policy 
or  set  of  goals  is  that  “we  don’t  even 
know  the  right  questions  to  ask.” 

Sources 

(Continued  from  page  21) 

editions,  with  a  phrase  that  the  doctor 
could  not  be  reached  for  comment? 

Of  309  who  answered,  181  said  they 
would  hold  it  and  128  said  they  would 
run  it.  According  to  Bob  Peirce  of  the  St. 
Louis  Globe-Democrat,  who  tabulated 
the  questionnaire,  the  reporters  answer¬ 
ing  the  question  were  just  about  split  in 
half,  but  %  of  the  editors  said  they  would 
hold  the  story. 

A  trusted  informant  has  told  you  there 
are  documents  in  the  desk  drawer  of  a 
local  Teamsters  union  office  that  prove 
Jimmy  Hoffa  was  secretly  transported  out 
of  the  country.  If  there  were  no  other  way, 
would  you  break  into  the  office  to  obtain 
the  documents? 

Again  of  the  309  answering,  54  said  yes 
they  would  break  in  and  255  said  no. 

Given  the  same  situation,  would  you  ask 
your  informant  to  break  into  the  office 
and  bring  the  records  to  you? 

Of  308  answering,  46  said  yes  and  262 
said  no. 

Given  the  same  situation,  would  you  ac¬ 
cept  if  the  informant  offered  to  break  into 
the  office  for  you? 

Of  the  308  answering,  153  said  yes  and 
145  said  no. 

Four  sources,  all  of  whom  demand 
anonymity,  tell  you  a  candidate  for  gover¬ 
nor  of  Kentucky  has  accepted  secret  cam¬ 
paign  contributions  from  coal  interests  in 
the  state,  in  exchange  for  favors  once  the 
candidate  become  chief  executive.  The 
candidate  denies  it  vehemently  and  objects 
to  answering  charges  from  anonymous 
sources.  There  are  no  records  to  substan¬ 
tiate  the  charges.  Would  you  run  the  story 
without  naming  the  sources? 

Of  306  who  answered,  146  said  yes  and 
160  said  no. 
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'WHEN  WE  CONVERTED 
WE  GOT  WHAT  WE  . 
HAD  TO  HAVE...  / 
^  A  TOTAL  5\ 
SYSTEM,  TOTAL  Itj 
J  SERVICE  AND  ^ 
TOTAL  SUPPLY" 


TOM  TAYLOR 
GENERAL  FOREMAN 
New  York  Times 


“We  knew  the  changeover  was  goifig  to  be  a 
mammoth  job.  We  had  to  have  someone  that 
could  quickly  set  up  a  plateroon|,|  ^rain  our 
people  and  supply  us  with  whatever  it  takes  to 
go  offset.  Western  did  all  of  it— What  a  relief!' 

Tom  Taylor,  of  the  New  York  Times, 
didn't  have  to  worry  about  a  thing.  And  still 
doesn't . . .  for  Western's  continual  follow-up 
service  and  quality  products  assure  a 
smooth  operation. 

Are  you  converting  to  offset  or  Di-Litho? 

If  so,  consider  Western's  complete  plateroom 
conversion  package.  We'll  lay  out  and  design 
your  plateroom— train  your  people  and  supply 
you  with  everything  you  need— machinery, 

plates  and  chemistry _ and  follow-up 

service,  too— continual  follow-up  service  to 
keep  you  operating  smoothly. 

Remember  WESTERN— fully  experienced  in 
all  areas  of  plateroom  set-up  and  supply. 

For  more  information,  write  Hugh 
McGaughy— he'll  give  you  the  good  news,  or 
call  Hugh  at  our  toll-free  number 
800/325-3310.  We  will  also  send  you  a 
package  of  literature— and  have  a  Technical 
Representative  call  if  you  wish. 


Tom  Taylor  and  assistant  Mac  Russell  check  quality. 


uienern 


3433  TREE  COURT  INDUSTRIAL  BLVD.,  ST.  LOUIS.  MO.  63122  •  PHONE  TOLL  FREE  800  325-3310 


“I  regard  my  life’s 
greatest  service  to  the  people 
of  this  coimtry  to  be  the 
creation  of  the  UP...  I  have 
made  it  impossible  to  suppress 
the  truth  or  successfully 
disseminate  falsehood.  The 
mere  fact  that  the  UP  can  be 
depended  upon  to  disseminate 
news  that  is  of  value  to  the 
public  makes  it  not  only 
worthwhile  to  put  out  such 
information  but  positively 
dangerous  to  withhold  it.” 

°  E.  W  Scripps 


